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THE 


Molly Stark 


Pattern 


The Colonial Period 
produced the most 
characteristic style 
in American art. The 
MOLLY STARK Pattern, 
inspired by such ideals, 
appeals to the jewelers’ 
best customers. 


ALVIN SILVER COMPANY 
Sag Harbor, N.Y. 


New York Chicago 
20 Maiden Lane 10 §. Wabash Avenue 
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All Alvin Hollow Handle Dessert and Table Knives are guaranteed rustless by Good Housekeeping Institute. 
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Vol. LXXXIV 
“The Pearl of Asia” 
UR Paris contemporary, Le Grand 
Négoce, in its June issue, contains a 


picture of a gigantic baroque pearl and ap- 
pends the following information concerning 
it: 

“One of our correspondents exhibits to 
us the photograph herewith. It represents the 
jargest pearl in the world, called ‘The 
Pearl of Asia.’ It is mounted in a gold 

















‘ 


‘PEARL OF ASIA” MOUNTED IN GOLD 
motif embellished with green and red jade 
beads. It weighs 605 carats (2,420 grains) 
and it is estimated to be of £50,000 sterling 
value. If any of our readers is interested 
in this wonder we place ourselves at their 
disposal in giving them every information 
on this subject.” 








Unity Between Stone and Ornament 





66 ANY gems, beautiful in color and ac- 

curately cut, are very frequently 
ruined by being improperly mounted. The 
aesthetic value of a stone lies in its color 
quality. Some stones possess rich and intense 
colors while other are soft and quiet in ap- 
pearance. The hardness, transparency or 
opacity of the stone indicates the manner in 
which it should be mounted. Stones that 
are soft and breakable must of necessity be 
mounted so as to avoid wear. 


“The cabochon cut stones seem to retain 
more of the natural qualities than the fac- 
eted so perhaps have more charm when 
used with handwrought jewelry. Whether 
faceted or cabochon this quality should be 
carried out in the design. When using 
stones that are light in color the student 
should avoid heavy or clumsy motifs. The 
spots should be rather light, small and del- 
icate in appearance, The ornament as a 
whole should be so treated as to heighten 
the quality of the stone, making it not only 
a part of the whole scheme but the dom- 
inant feature, , 

“The mounting is a very essential element 
in jewelry. The stone should not appear to 
rise abruptly out of the metal but should 
make its appearance gradually in gracing 
the whole design. Some stones like the 
faceted need to be set in prongs or in bel- 
cher settings since they demand much light 
to displace their color to advantage. Others. 
like the opaque and soft stones easily 
broken, must be protected by setting them 
low in the metal.’—Rose and Cirino in 
Jewelry Making and Design. 








Historic Ornament 





HEN the character or quality of an 
ornament of the past can be identified 
according to the methods and motives em- 
ployed and to the race or nation that pro- 
duced the ornament it is called - historic. 
The three most important styles of historic 
ornament are the Egyptian, the Greek and 
the Roman. A knowledge of the different 
styles of ornament forms an_ excellent 
basis not only as a means of identifying 
the work of past generations but also for 
the material it furnishes for new thought. 
Our predecessors have handed down to us 
a vast amount of expressions in things 
beautiful, It remains for us, their pos- 
terity, to add to or modify this inheritance 
in the light of our own time. When com- 
ing into the possession of the social ex- 
periences of the past, it is expected that 
we contribute our share to its wealth for 
having made use of it. The ornament of 
a past generation may be translated into 
a modern language possessing the spirit of 
a twentieth-century people, but the knowl- 
edge derived should ultimately give birth 
to a new inspiration, if not quasi new ex- 
pression. It is not expected of any genera- 
tion to copy the people of the past. For 
the occidental to endeavor to transfuse the 
Japanese spirit into his design would be 
as impossible ag actually to try to be the 
Japanese himself. All that we can successfully 
accomplish is to render an interpretation 
of an criental motive in an occidental man- 
ner. Art or decoration is always the ex- 
pression of a living people, the reflection 
of their thoughts and deeds. 


“By the hieroglyphics of the ancients 
that have survived we are able to discern 
their philosophy, their religion and their cul- 
ture. In this way we are able to determiné 
with a fair degree of precision the height 
of their civilization. In the work of each 
nation we find certain general characteristics 
predominating their decoration. Most. of 
the elements can be traced directly to 
nature while others show evidence of being 
founded on geometry. The moon, stars, 
planets, rivers, vegetable, plant and animal 
life, were used by the ancients and held as 
divinely sacred. Carefully studying these 
designs or making facsimiles will be in- 
valuable to the student of design, 


“There are three advantages to be derived 
from making copies of historic ornament. 
The first is the development of apprecia- 
tion. The principles of concentration, sub- 
ordination, rhythm, balance, harmony of line 
and color, and symmetry are revealed as the 
ornament is studied and copied line for line. 
The changes that the same motive went 
through as it was adapted to different pur- 
poses clearly sets forth the principles 
governing conventionalization. A clear 
understanding of the way that these prin- 
ciples and laws were used develops the sense 
of appreciation for art in general and in- 
creases the ability to create new forms. 
The second benefit derived from copying is 
the ability to identify the different styles 
of ornament. By choosing examples that 
are purely characteristic of the style, a 
vivid impression is made on the memory 
because of having executed the design in 
line, dark and light, and perhaps color, The 
transition from one style into another is a 
slow and subtle one; the line of demarca- 
tion is always very obscure, hence the 
motives used by one generation in their de- 
sign may be so transformed by a succeeding 
one that the identity of the former style is 
entirely lost. If enough copies are made 
so that the impression is permanent the 
style will be easily recognized in the future 
and can be reproduced at will. 

“The third benefit, but not the least im- 
portant, is that of using it for modern 
purposes. Styles, fashions and ideas of the 
present are merely revivals of the past, or 
at least modifications, conforming with 
present institutions and processes. If our 
decorations cannot be identified with those 
of the past they at least bear traces of re- 
semblances to several periods. We translate 
the ornament of the past in terms of modern 
expression and conditions. A clear under- 
standing of each style will enable the 
student to design intelligently and con- 
sistently any particular period. It enables 
him to blend with the borrowed forms others 
of his own ingenuity or so to vary the 
motives of the period chosen as to give 
rise to a new ornament.”—Rose and Cirino 
in Jewelry Making and Design. 
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“Native” Art and Export Industry 





a” article in the Deutsche Goldschmiede- 
Zeitung written by R. Riicklin revives 
the controversy of the extinction of the “nat- 
ive jewelry” art by the influx of factory 
made goods, Rucklin’s view of the condi- 
tions is here given in a part translation of 
his statements. 

Says Rticklin: “When we look through 
the objects of native art and jewelry work 
in our museums and ask ourselves whether 
this work continues or flourishes, we, nearly 
always, get the reply that such is not the 
case. This once flourishing native industry 
is said to be destroyed or reduced to pitiful- 
ly small traces. The modern ‘export in- 
dustry’ is said to be responsible, with its 
smooth, glittering but characterless and 
tasteless productions. That the machine 
work with its conditional cheapness has 
extinguished the native art working entire- 
ly in the last decades. The fact is, anyhow, 
that the creation of these industrial arts ob- 
jects included in the idea ‘native art’ has 
stopped or shrunk to a minimum, A further 
fact is that much study, much interest and 
much revived activity has been expended 
in this native art work, and that a revivi- 
fication, in its true industrial sense, has 
nowhere succeeded. And it must also be 
conceded that everywhere where the native 
arts industry thrived it is now extinct, mod- 
ern art and export industry objects have 
filled their place. In the Jewelry 
Museum of the Pforzheim Industrial Union 
is a small collection of Bavarian native 
jewelry; lovely pieces full of character 
made up of wound and cut wire, ‘filigree 
jewelry’ therefore, that everybody must say 
appeals to us as true creations of a thrifty 
and delightful native art. In the neighbor- 
ing Museum of Industrial Arts is a large 
collection of ‘Gmiind filigree work,’ of a 
similar character, which, as to technique 
and craftsmanship, as to material and proc- 
ess of working exactly. answers to the 
Bavarian native jewelry. Looked at super- 
ficially, we might suppose that the one and 
the other collection was the creation of the 
same workshops of native art. What we 
know is that: the ‘Bavarian native jewelry’ 
was purchased in Bavaria and contains 
pieces as they were worn in Bavaria on 
peasant costume in the 18th and 19th cen- 
turies. Doubtless, therefore, objects of a 
genuine native art. The Gmiind collection 
of filigree jewelry consists of creations of 
the Gmiind house-industry of the same per- 
iod, as they were (largely through the me- 
dium of the great commercial fairs), sold 
all over Germany, above all in Bavaria. It 
is possible, it is even likely that the Bavar- 
lan native jewelry, in which we enjoyed the 
native, characteristic effect, was not made 
in the country but was created in Gmiind 
and sold in Bavaria by some Gmiind whole- 
saler whose sales territory was there. Now, 
is that native jewelry, when the maker and 
the consumer belong to entirely different peo- 
ples, and when it needs a large capitalistic- 
ally run export trade as did that in Gmiind, 
as a matter of fact, when the manufacture 
of native jewelry flourished? For this term, 
Strange as it sounds, is what we must use. 
We can put the matter closer: Gmiind, in 
the 18th and 19th centuries manufactured 
and exported jewelry by the wholesale, 
Which we today collect in our museums as 
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‘native jewelry,’ and concerning which we 
acknowledge with regret that it has gone 
to pieces through the modern jewelry in- 
dustry. 

“When we see here, then, that native 
art and native jewelry does not need to 
have been created on the soil where it is 
bought and worn, and where it appears to 
be at home, the whole matter takes on an- 
other aspect. We might next ask: What 
do we understand by native art? Let us 
look at the question from the standpoint 
of the jewelry creation. What is gathered 
together in our museums as ‘native art,’ al- 
ways has the characteristic of rough prim- 
itive handwork. Note carefully, not the 
handwork (craftsmanship) as such in con- 
tradistinction to machine work, but the 
primitiveness, lack of technical refinement 
and lack of development, is the charac- 
teristic. We only need to look closely at 
the soldering of native work in order to 
learn that fineness, smoothness, neatness and 
exactness did not belong to the makers of 
these pieces; their whole manner of work- 
manship was one of that of the country 
craftsman. And it would, probably, be far 
more correct and expressive were it called 
native peasant art jewelry instead of native 
a 

“The essence of native art is a limiting 
itself to the simplest conditions of technique 
of art and industry and to remain true to 
these traditions. The idea of competition, 
business organization and development of 
style are foreign to native art. That is its 
strength, for therefrom it derives the power 
of concentration with which it brings into 
sharpest play the once selected sphere of 
action with its grasped technique. But that 
is, at the same time, its weakness, for such 
cultivation leads naturally to in-breeding 
and final torpidity.” 

The author in his remaining paragraphs 
of this three-page discourse tells of the dis- 
advantages cf “native” arts as unadaptable 
to modern costume and discusses the Orien- 
tal native jewelry art wherein slighter dif- 
ferences occur between peasant art and na- 
tional style on account of their slower ac- 
ceptance of change with the passage of 
time. It is an interesting discussion he af- 
fords, though his facts do not mitigate our 
deep regrets that the somewhat crude but 
lovely effects of the less sophisticated work 
have passed into extinction with the ex- 
ception of those reminders found in the 
museums and private collections which we 
so greatly admire. 








Grinding Off and Repolishing 
Damaged Opals 





66(N account of their inferior harness 

opals are easier liable to injury than 
other precious and jewel stones. But they can 
be freshened up by any goldsmith. Fol- 
lowing is the method of procedure: Take 
a flat piece of linden wood and grind with 
the application of rottenstone and water 
(not oil) till the scratched parts have 
disappeared, 

Then polish, using the other side of the 
wood, with Paris red and water, till the 
stone takes on again its old gloss. Be 
careful, however, not to press too hard and 
work with sufficient water, so that the 


= 
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stone dees not get warm and _ suffer.”— 
Deutsche Goldschmiede-Zeitung, 








Old Scotch Jewels 


seo the National Museum of Antiquities of 
Scotland there are many rare pieces of 
old Scotch jewelry, many dating from pre- 
historic times, There, may be seen the dif- 
ferent forms which have been adopted, and 
the varieties of ornament peculiar to Scot- 
land. The bronze examples with Celtic 
ornamentation include some _ exceptionally 
fine pieces, one armlet from Bunrannock, 
in Perthshire, is very large and the spiral 
ornament is well executed. There are 
several armlets with flat expanding ends 
from Aberdeenshire, The silver brooches, 
of which there are many, have chiefly in- 
terlaced ornament, some being gold-plated, 
one having an engraved face in relief upon 
it. Some of the brooches are very large 
indeed, for instance there are pennanular 
brooches with interlaced ornament meas- 
uring as much as four inches across and 
some ornamented with gold filigree work 
are further enriched. by amber settings. 
Similar brooches in silver are also enriched 
with amber. Silver chains are not un- 
common. When digging the Caledonian 
Canal, near Inverness, a chain of double 
rings of silver weighing no less than 95 
ounces was found, and was with other finds 
claimed as Treasure Trove. 

“In the days when the Vikings came and 
went no doubt much jewelry and arms 
were lost. In their graves too, many dis- 
coveries have been made. Among the rel- 
ics of this period in the Edinburgh Mu- 
seum are oval-shaped brooches similar to 
those often found in Norway, there is also 
the hoard of silver ornaments found in the 
sand-hills near Rin, among them pennan- 
ular brooches as large as eight inches across, 
armrings of twisted wire and other brooches 
of peculiar shapes. Brooches are very 
conspicuous among the Edinburgh Museum 
exhibits; very interesting are those which 
came from the round towers or ‘brooches.’ 
A fine brooch in the British Museum was 
found in Scotland in Loch Bay, it is of 
silver and is a massive cloak or shawl fast- 
ening; according to repute this noted piece 
was made from silver from the Isle of 
Mull, its inscribed back stating that it was 
made by a ‘tinker of the fifteenth cent- 
WEE cc, 03 

“Much might be said about the use of 
charms and amulets in Scotland. Amber 
beads were at one time much worn in the 
belief that they were remedial in cases of 
bad eyesight. Charms to cure toothache 
seem to have been very generally held to 
be very beneficial, and some of these cur- 
jous parchments written in fine script were 
carried about in little silver boxes or 
mounted in frames and worn like pendants 
or in lockets.”—Fred W. Burgess. 











A mercantile firm in Canada desires 
to purchase watches of all makes, elec- 
troplate and nickeled silver in quantities 
and yarieties. Quotations, f. 0. b. port of 
shipment. Reference. For further infor- 
mation write to the Bureau of Foreign and 
Domestic Commerce, at Washington, D. C., 
or any of its branches and refer to File 
No. 2854, 
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Stern Bros. & Co. 


68 NASSAU ST. | 
NEW YORK CITY 








Cutters and Importers 


DIAMONDS 











DIAMOND CUTTING WORKS 


and 


REPAIR DEPARTMENT 
68 Hunters’ Point Ave., Long Island City 


We employ the highest skilled mechanics 
for the repair, recutting and matching of 
regular and fancy shapes—Emerald Cut, 
Marquise, Triangular, Navettes, etc, 











AMSTERDAM CHICAGO LONDON 


16 Sarphatistraat 31 No. State St. 29 Ely Place - 
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Business as Seen Through a Bi-Focal Lens 








Address of A. W. Huggins, President of A. I. Hall & Son, San Francisco, 
Cal., Before the Washington Retail Jewelers’ Association 
at Olympia, June 26 

















‘ow subject that I have assigned myself 
today, “Business as seen through a 
Bifocal Lens,” I think you can readily 
understand to mean the close-up view, 
typified by the lower part of the lens; 
and also that view that we get through a 
broad vision, typified by the upper part 
of the lens. My talk to the friends in 
Oregon was more of a close-up view, 
and as a full account can be found in the 
June number of the “Pacific Goldsmith,” 
it is not my intention to repeat what I 
said last month. My remarks were then 
mostly those of one looking through the 
lower part of the lens, while today my 
desire is to present the view from the 
upper part. 

I wish first to speak of the benefits of 
association work—this getting together. 
Memory records that the first organiza- 
tion of jewelers in San Francisco, worthy 
of the name, was two years before our 
disastrous fire in 1906, but then the or- 
ganization was formed only to correct 
certain specific evils, and did not have 
the benefits of full co-operation. At this 
time (1906), my own organization was 
housed in a new location, on the tenth 
floor of a new building; ceilings 18 feet 
high, huge windows from which could 
be seen on the north, east and south that 
grand panorama of San Francisco Bay 
and surrounding country, the like of 
which one cannot find duplicated, go 
where you will. It was a great show 
place. My friends, we were proud of 
that place, but our pride was soon to be 
humbled, as this building was among the 
first to burn. 

As a group of jewelers stood on 
Market St., at Lotta’s Fountain, the hub 
of the city, gazing on the flames of fire 
belching forth from those immense win- 
dows, their thoughts beggared descrip- 
tion. They were not those of secret re- 
joicing that one less competitor remained, 
but little dreaming that within a few short 
hours their own establishments were to 
receive a like fate, they offered to one of 
our members words of sympathy, couched 
in such expressions as these: “Such a 
shame. That beautiful store gone up in 
smoke. Don’t worry, we sympathize with 
you. We will loan you merchandise until 
you can get a new stock, etc.” 

Mighty and powerful in its destruction 
as that flame was, that destroyed so much 
of San Francisco, its might and power 
were as nothing compared to that flame 
of brotherly, love—that flame of con- 
sideration for the other fellow, that was 
Started afresh on that historic spot, and 
was destined to consume in a measure 
selfishness, avarice, greed, etc. It was 
after this common calamity, and not until 
after, that the wholesale jewelers of San 
Francisco sat around one table, and made 
merry at a banquet. And it was under 
the influence of a common calamity that 


the Wholesale Jewelers & Silversmiths 
Association was formed, to correct evils 
within our midst, that could only be cor- 
rected by the consent and co-operation 
of all. Its object was, and is, to put the 
business of the wholesale jewelers on a 
more businesslike basis; to create a more 
friendly feeling among competitors; to 
keep the field of competition open on 
fair lines; to observe the law of “Live 
and let live;” to establish justice and 
equal opportunity; to co-operate as an 
association with similar organizations 
among the retailers, and as an associa- 
tion, to assist every individual jeweler in 
every way possible; to recognize the 
power of co-operation, and avoid the 
duplication of effort. My friends, we 
have done that by lending our moral and 
financial support to every good movement 
that affects jewelers, among which I 
might mention co-operation with the 
Jewelers Vigilance Committee, The War 
Tax Committee, Harvard Research Bu- 
reau, National Jewelers Publicity Com- 
mittee (and I might say that the Pacific 
Coast now has representation on this 
committee in the person of Ted Huggins, 
who is fired with the enthusiasm of youth, 
and from whom I venture to predict you 
will hear more in the future), And these 
avenues of endeavor, that benefit more 
directly the retailers than the wholesalers, 
cost money, a good share of which money 
has been put up by the wholesalers. And 
we are planning, with your assistance, to 
bring forward co-operative movements, 
with the end in view of having the gen- 
eral public spend a larger proportion of 
its money in the jewelry store. I en- 
dorse heartily the idea of bringing before 
the public mind, nationally, the idea of 
jewelry by means of special weeks, such 
as Watch Week, Silverware Week, etc., 
made more effective by the use of slogans, 
such as “Watch your Watch,” “Brighten 
Ope’ Also special days—such as 
Mother’s Day, Grandmother’s Day, etc. 

The slogan put forth by the Jewelers 
Publicity Committee, “Gifts that Last,” 
has been wonderfully received, and has 
had good results. We want more of them, 
We want greater results from birthdays 
through the sale of gifts—birth stones. 
Create additional birth stones, if historic 
and appropriate reasons can be found. 

I have told you, my friends, what we 
have been striving for, and when one 
knows that his desire is right, it is very 
hard and discouraging to be misunder- 
stood; but the objects of our organiza- 
tion have been misunderstood. I was 
astounded last month to hear of an 
eastern dealer who recently came to the 
Coast, who tried to make capital for 
himself by saying “I belong to no trust, 
am independent, and consequently can 
sell cheaper.” Beware my friends, of that 
man who is not public spirited enough to 
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put up money, and join with those in 
his own line for the benefit of that line. 
Beware of that man that makes no move 
outside of that which promotes his own 
interest, and criticizes those that do. 

I do not hesitate in my endorsement 
of resale prices by factories. It makes 
for confidence and stability. And when 
a retailer refuses to abide by such estab- 
lished prices, I can see no reason except 
that of selfishness, to gain advertising and 
profit by doing injury to another fellow. 

I do not hesitate to condemn the prac- 
tice of giving secret rebates—to pose 
among your fellow distributors as selling 
at a certain price, and then give a rebate, 
is very degrading, Whenever the same 
commodity is sold by many distributors, 
there seems to be trouble. Some un- 
scrupulous dealers would even give re- 
bates of all their profit for advertising 
purposes, and an opportunity to place 
other merchandise. Can a salesman keep 
his self-respect, when selling you mer- 
chandise at regular price, and giving your 
competitor, or a dealer in another town, 
arebate? The trans-continental railroads 
practiced for years the giving of rebates, 
until the Government stopped them. 

If you will pardon me, I would like 
to relate a little personal experience that 
occurred 30 days before our disastrous 
fire. A fire insurance man came into my 
office, laid down his card, and said: “I 
can save you some money on your insur- 
ance.” I said: “What is it?” He replied: 
“25 per cent on non-board companies, and 
20 per cent on board companies.” I said: 
“That sounds good; I will let you know 
later.” I sent for the man with whom I 
had placed all my insurance, and stated 
the facts. He said: “I don’t blame you 
for wanting to save all the money you 
can for your company, but I want to say 
to you that I cannot give it to you honor- 
ably (and you know me well enough to 
know that I would if I could); neither 
can he give it to you honorably.” I said: 
“If that is the case, the insurance stays 
where it is.” My friends, almost the same 
identical remarks have been made to me 
by a watch customer. Draw your own 
inference, 

If, my friends, you are desirous of up- 
holding the highest business ethics, be- 
ware of merchandise on which you are 
allowed secret rebates. You may be 
sure that some one is compromising their 
highest ideals of right, and creating un- 
fair competition. 

Do not think that I, or our association, 
are advocates of high prices. Far from 
it. My remarks at Eugene will indicate 
to you our stand on this subject. Re- 
duction of price by economic distribution 
is one of my hobbies, 

gut to return to our subject—The 
Bifocal Lens. Both the upper and lower 
portions are necessary for effective vision. 
I wear them; and when one has been 
looking down through the lower part for 
hours, and then looks up, and out through 
the upper part, and finds a broader vision, 
it is a great relief. If, when walking, I 
look to earth at my feet, my progress is 
slow, and I am liable to stumble; but 
when I look ahead I make progress. I 
live in the City of Berkeley—that city 




















THE JEWELERS’ CIRCULAR July 26, 1922. 











You can be served 
intelligently and profitably 


Diamonds 


Precious and Imitation 
Stones 


and IBA) 






























































Regent Pearl and Fancy Stone 


Necklaces | 
by 


ALBERT LORSCH 
S& CO, 


Main Office INC, Branch Office | i 
Lorsch Building, 37 Maiden Lane 131 Washington Street a 
NEW YORK PROVIDENCE, R. I. au 












































July 26, 1922. 


named after that man of vision who 
coined the phrase “Westward the course 
of Empire takes its way.” I have lived 
for many years on elevated ground. 
From the first floor of my dwelling, as 
I cast my eyes down, I could see the 
defects of my own yards and garden. 
This, to be sure, inspired me to correct 
these defects, and looking in the distance 
the view was inspiring, but still I was 
conscious of an unattractive foreground. 
Going to the second story, the view was 
still more inspiring, but the roofs of 
nearby houses inserted a note of discord. 
Going to the third story, the view was 
unobstructed. I have recently moved, and 
now the close-up and far off vision are 
harmonious. 

The nature of the jeweler’s business is 
such that he spends much of his time 
with detail, much of his time in close-up 
vision, and this is absolutely essential. 
He has his problem of repairs—his prob- 
lems of stock-competition-expenses. His 
profit in great measure depends upon his 
attention to detail; but for that very 
reason he needs to employ every means 
within his reach to broaden his vision. 
We need to catch the vision of the possi- 
bilities of our surroundings. We need to 
catch the vision of the Nation in which 
we live. We need to catch the vision of 
this great Pacific Coast; to catch the 
spirit of those that are promoting that 
Trinity of Unity—California, Oregon and 
Washington. Where on this earth of 
ours will you find such a stretch of 
country under one flag as that stretching 
from Canada to Mexico, with its cele- 
brated mountain peaks of Mt. Rainier, 
Mt. Tacoma, Mt. Hood, Mt. Shasta, Mt. 
Lassen, Mt. Hamilton and Mt. Wilson? 
Where such an unbroken line, lapped by 
one ocean? 

My friends, after seeing the close-up 
of this great Coast, having visited its 
mountains, traversed its valleys, bathed 
in its ocean, feasted eyes on its beauties, 
can we not forget the heat of the Cali- 
fornia valleys, and the rain of the north, 
and catch the vision of the greatest sec- 
tion of the greatest country on this globe? 
And does it not make our breasts swell 
with pride that we are located here— 
that we are a part of it? And being a 
part of it, it should inspire us to put our 
shoulder to the wheel, and do our part 
towards its upbuilding. 








The Niveth-Roberts Jewelry Co., Chey- 
enne, Wyo., is now located in its new quar- 
ters at 1710 Capital Ave., that city. The 
building in which this concern is located 
has been remodeled throughout and is now 
one of the most modern stores of its kind 
in that part of the country. New features 
which have been added since the company 
moved from its former location are an at- 
tractive rest corner, crystal room and gift 
shop. The optical department has also been 
enlarged and considerable new machinery 
has been added. At the rear of the store 
a wide balcony is utilized for office space 
and a waiting room has been installed for 
the convenience of patrons. The concern 
now has one of the finest jewelry stores in 
that part of the country. 


THE JEWELERS’ 
SENT TO WORKHOUSE 





Men Convicted of Receiving Stolen Gold 
Halted at Gates of New Jersey State 
Prison and Given Lighter Sentences 


TrENTON, N. J., July 20—Harry Her- 
bert and Henry Fishkoff, both of Perth 
Amboy, who were convicted of having re- 
ceived stolen gold from the plant of the 
American Smelting and Refining Company 
at Perth Amboy, were halted at the very 
gates of the New Jersey State Prison here, 
returned to the county court of Middlesex 
at New Brunswick, and resentenced to 
terms in the Middlesex County Workhouse 
by County Judge Peter F. Daly. 

The men arrived at the prison at 2.20 
o’clock in the afternoon, having been sen- 
tenced to terms of not less than two years 
each. Shortly before they were to be re- 
moved from New Brunswick, Herbert’s 
wife and son called on Judge Daly and 
made a final plea for mercy for the hus- 
band and father. It was pointed out that 
the woman was in poor health, and that the 
boy would be compelled to abandon a career 
in a medical school. 

Judge Daly sent word to the prison 
authorities here to have both of the men re- 
turned to him, After the prisoners had been 
taken back to New Brunswick, Judge Daly 
conducted a brief session of court and the 
men were arraigned before him, Herbert 
was sentenced to six months in the work- 
house and Fishkoff to nine months, They 
were immediately taken to the workhouse 
to begin their time. 

In passing sentence, Judge Daly declared 
that the disgrace and notoriety attendant 
upon the case had in itself been a bitter 
punishment for the offenders, and that he 
was satisfied that the ends of justice would 
be met by the workhouse sentences, 








FRAUD ORDER ISSUED 





Post Office Department Takes Action Against 
Montreal, Can., Concerns Which Used 
the Mails to Catch Gullible Pic- 


ture Puzzle Solvers 


WasHIncTon, D. C., July 19—A _sys- 
tematic bleeding of gullible Americans who 
seek prizes by answering picture puzzles was 
revealed today when the Post Office De- 
partment issued its fifth fraud order against 
a Montreal, Can., concern since January of 
this year and increased to 18 the number of 
names under which the concern has operated 
during that time in an cffort to evade pre- 
vious fraud orders. 

The order today was against the Royal 
Silverware Co. and the Eastern Silverware 
Co. of Montreal. The first order was issued 
on Jan, 25, 1922, against the Mexican Dia- 
mond Co, and the Northern Silverware Co. 
Other names were added to the list in orders 
issued April 1, May 18 and May 31, as re- 
ported at the time in THe JEweLers’ Cir- 
CULAR. 

The scheme for obtaining good American 
money is said by the department to be the 
work of a Montreal man. He made a prac- 
tice of advertising picture puzzles and offer- 
ing prizes for their solution. Persons send- 
ing in a “solution” are advised that they 
have been selected as the winner and are 
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entitled to receive a handsome prize. 

In some instances it was stated that the 
prize was a “beautiful one-half carat blue- 
white Mexican diamond of great brilliancy 
and rainbow hue,” which would be sent to 
said winner providing he or she remitted the 
small sum of $1.48 to help cover the cost of 
mounting, setting, boxing, handling, insuring, 
duty and cost of prepaying charges, while 
in other instances the nature of the prize 
was not disclosed, but the addressee was re- 
quested to remit 98 cents to cover cost of 
shipping, etc. 

Postcards were sent to persons who had 
not even answered the advertisement, evi- 
dently in the hope that the persons addressed 
might have at some previous time entered a 
puzzle contest and could be led to believe 
that he or she was just being notified of the 
result, 








Feingold & Gelb, New York, File Schedules 
in Bankruptcy Showing Liabilities of 
$73,356 and Assets of $41,000 


Schedules in bankruptcy were filed in 
the United States District Court, New 
York, last Wednesday, by Feingold & Gelb, 
manufacturing jewelers, 11 Maiden Lane. 
According to these schedules, the concern’s 
liabilities amount to $73,356, all of which 
constitutes unsecured claims, while the as- 
sets total $41,000 and consist of bills, promis- 
sory notes and securities, $40,000, and ma- 
chinery, tools, etc., $1,000. Involuntary 
bankruptcy proceedings were _ instituted 
against this concern on June 17, 

Among the largest unsecured creditors 
are: I. Bornstein & Co., $2,019; H. Zwegart, 
$156; Joseph Fahys & Co., $897; Concord 
Watch Co., $175; Spiro Watch Case Co., 
$910; J. Blitz, $510; M. Klass, $1,456; Lib- 
erty Watch Case Co., $213; Finkelstein 
Bros., $858; Irving J. Rubin, $278; B. & G. 
Mfg. Co., $327; W. L. Lewy & Co., $1,791; 
S. Brunner, $1,107; Goldberg & Lubin, 
$391; H. Gisiger, $22,754; Krangel Bros., 
$1,450; A. Kamion, $928; J. J. Loef & Bros., 
$1,268; Friedman & Parkowitz, $1,066; 
Lauter & Co., $1,221; Dinhofer Bros., 
$1,204; Ideal Watch Case Co., $754; Ibex 
Watch Case Co., $1,800; Sig. Hirschberg, 
$1,665; L. E. Freeman Co., $271; Hanin 
Bros., $605; George Hauz, $226; Paul Dit- 
isheim Co., $1,200; H. Moss, $100; Elder 
& Co., $168; L. Fuchs & Co., $543; Preston 
Bros., $1,644; A. M. Bernstein, $1,050; Star 
Watch Case Co., $2,571; S. Davidson, $202; 
the Hadley Co., $314; Katz & Ogush, 
$1,321; L. E. Sherman & Co., $1,716; Wein- 
strum Watch Co., $375; E. Kaufman, $687; 
M. Weinberg & I. Dominus, $900; M. H. 
Mann & Co., $2,713; Nelkin & Katzman, 
$453; Wallman & Toepfer, $3,500; S. Birn- 
baum, $986; M. L. Goldstein, $709; Arnold 
Kleinhaus, $998; Tanceer & Wasserstrom, 
$738; S. Steinhan, $577; H. Feigenbaum, 
$1,800; Morris Feingold, $750, and Nathan 
Gelb, $750. 








H. S, Deutsch & Co., owners of the Royal 
Jewelry Co., 715 Kahl building, Davenport, 
Ia., have leased the store room at 225 W. 
3rd St., and on or about Aug. 1 will open 
a jewelry establishment. The business will 
be conducted under the firm name of 
Deutsch & Co. Mr. Deutsch has been im 
business in Davenport since 1910 
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The News from England 








Campaign to Popularize Russian Jewelry—Opal Mining in Australia— 
Novelty Glassware—London Diamond Merchant Robbed—Cut Steel 
Jewelry Again Popular 

















Lonpon, July 20—A world-wide cam- 
paign to popularize Russian jewelry is fore- 
shadowed by Litvinoff, who is one of the 
bolshevist delegates now at The Hague. 
The Soviet government still has many jewels 
which the delegates say have been national- 
ized and are worth millions of dollars. The 
Soviet representatives believe that there is 
2 wide market for most of these nationalized 
gems once the people of other countries get 
to know of them. In order to make them 
known it is proposed to issue illustrated 
catalogs of these jewels in various languages 
so that people in distant countries can make 
purchases if they so desire. At least, so 
say the Russian visitors at The Hague who, 
travelers say, are arriving with plenty of 
money and rigging themselves out in good 
clothes cut by the smartest tailors of The 
Hague. 

+ 

According to an opal miner now in Lon- 
don very few opal seekers are professional 
miners, the opal diggers in Queensland and 
New South Wales being mostly made up of 
all trades and professions and representing 
many nations. The gem-stone opal in his 
own country, says the Australian visitor, is 
found at all depths from the surface to 40 
feet down, it existing in layers in soft clay 
usually under ironstone deposits. The 
miners work usually in pairs and a shaft 5 
feet or more in length and 214 feet wide is 
made. The miners go up and down this 
shaft by means of footholes cut in the walls. 
Opal of the kind known as “orange pin fire” 
commands the highest price with the ex- 
ception of black opal which is rare and 
found only at one place in New South Wales. 

x ok x 

The metropolitan jewelers are paying a 
lot of attention to novelty and fancy glass- 
ware lines just now. Glass menu holders 
that stimulate a spray of flowers and form 
a contrast with decorative holders of tinted 
seashell fashioned in flower form are now 
quite popular for the table where good silver 
ware is used. Studies of bird life in mother- 
of-pearl is another decorative medium now 
much in vogue. Glass smoking equipment 
is becoming fashionable—especially among 
women, there being glass cigarette holder, 
ash tray and presser and glass container for 
the smokes, 

* * * 

Leonard Silverman, diamond merchant of 
London and Birmingham, was robbed of 
£75,000 of gems including 1,000 rings, while 
a guest at a Cardiff hotel. Expert jewel 
thieves were responsible for the jeweler’s 
loss since only the most valuable articles of 
jewelry were taken from the hotel rooms. 
Silverman was making a business call at the 
docks and carried a pertion of his gem stock 
with him. But for this his loss would have 
heen much greater, Jewelry not wanted by 
the thieves was scattered about the room. 
Before going to Cardiff the gem merchant 
had stayed at the Savoy Hotel in London 


and it is thought the thieves followed him 
from that place down to Wales. 


* * x 


Cut steel jewelry is popular again here 
and lucky owners of really good work are 
displaying it again. The value and beauty 
of the 18th or early 19th century piece is in 
the fineness and brilliancy of the faceted 
studs, each one riveted separately. That 
form of cut steel jewelry cast in molds and 
of a more modern period is not so fine or 
valuable. Empire pendants or earrings of 
jet set in a frame of tiny diamond-like studs 
with little groups of glittering steel flowers 
are now to be seen again and make a note- 
worthy ornament. Wedgewood cameo 
placques similarly surrounded and hanging 
from elaborate steel chains also are becom- 
ing fashionable. All-steel earrings fashioned 
like rose leaves and hanging loose are among 
the prettiest of the modern cut steel effects 
for perscnal adornment. 


x * Ok 
According to cables received by the 
diamond merchants here the Mosesberg 


diamond rush 60 miles from Kimberly is 
petering out. Diggings proclaimed three 
weeks ago are now pronounced unproductive. 
Only a very few diamonds have been found 
in the new district up to now and of the 
10,000 souls who joined in the grand rush 
and established claims only 1,000 remain. 
One result of the rush is the establishment 
of a township at Mosesberg. 
x * x 

Some London jewelers are displaying 
glass cigarette and bonbon boxes with a 
round lid-knob of jade in all sizes and 
shapes. The green jade knobs provide a 
striking touch of color. Another glass line 
is the anti-Pussyfoot glass containing a 
ringed decoration for measuring “singles” 
and “doubles.” 








Carlton Jewelry Stores, Inc., Utica, N. Y., 
Files Bankruptcy Schedules Showing Lia- 
bilities of $10,720 and Assets of $9,788 


Utica, N. Y., July 22—The Carlton 
Jewelry Stores Co., Inc., of Troy, against 
which creditors instituted bankruptcy pro- 
ceedings recently, filed schedules in the 
Federal Court showing liabilities of $10,720 
and assets of $9,788. The assets include 
stock of goods, $2,000; fixtures, $2,755; dis- 
play boxes, $422; accounts, $4,000 and auto- 
mobile, $551. 


There are 50 creditors, those of New 
York including the following: Wolfschein 


& Sachs, $248; L. Druckerman, $136; Hei- 
man J. Harskowitz, $320; Hyman & Zoslav, 
$137: Kaplan & Alexander, $54; Saul Lake, 
$33: Lubow & Marcus, $124; Diamond Point 
Pen, $52: National Watch Co., $829; Omega 
Watch Co. $°6: George W. Shortwell, 
$70: J. C. Dowd & Co., $269: Arrow But- 
Co., $21: Aisenstein & Donchin, $56; 
Klipper & Klipper, $73; Knickerbocker 
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Watch Co., $336; J. Rogers Silver Co., $88; 
H. Kasnitz, $49, and Farber  Bros., 
$72. 

Creditors in other places include Horton 
& Wade, $266; and Eliasoff Bros., Albany, 
$454; National Mfg. Co., Indianapolis, Ltd., 
$153; A. Boder, $247, and Otto Schan- 
bacher, $40, Newark, N. J.; International 
Silver Co., Meriden, $217; South Bend 
Watch Co., $465; Lautzman & Co., Irving- 
ton, $531. 

Those creditors in New York who hold 
notes include: B. M. Friedlander, $1,086; 
A. Halter, $283; Jeulleson & Kaplan, $233; 
Kaplan & Alexander, $268; National Ring 
Co., $114; B. Rubenstein, $60; Aisenstein & 
Donchin, $292; H. Kasnitz, $300, and 
Stransky Mfg. Co., $114. 

Emanual M. Straub is president of the 
bankrupt concern, The case was before 
Referee in Bankruptcy Edwin A. King of 
Troy. 








DESIGN PATENT SUIT 





New York Concerns at Law Over Alleged 
Infringement of a Design for a Ring 


An action in equity involving an orna- 
mental design for a ring or similar article 
was instituted in the United States District 
Court on Tuesday, July 18, by Joshua W. 
Mayer and the Powers & Mayer Mfg. Corp., 
of New York, against Benjamin Gross Co., 
Inc., also of New York. The suit alleges 
infringement of design Letters Patent No. 
60,252 and seeks an injunction, damages and 
other relief. 

The bill of complaint sets forth that 
Joshua W. Mayer was the original and sole 
inventor of a certain new and ornamental 
design for a ring or similar article and that 
an application for design letters patent 
covering this design was filed at the Patent 
Office at Washington on Oct. 12, 1921. 
According to the complaint, on Jan. 17, 1922, 
design Letters Patent No. 60,252 were issued 
to Mr. Mayer for a term of seven years and 
since that time he has never parted with the 
ownership of the patent but on Jan, 24, of 
this year, gave the Powers & Mayer Mfg. 
Corp., exclusive right and license to make 
and sell rings and similar articles contain- 
ing the design involved. 

It is alleged in the bill of complaint that 
since the date of issue of the patent rights 
on the design involved, the defendant has 
been and is now infringing upon the plain- 
tiff’s rights by making, using, selling and 
displaying without the permission of the 
plaintiff, articles containing a design of an 
alleged colorable imitation. Continuing the 
bill of complaint states that the defendant 
was notified of this alleged act of infringe- 
ment before this suit was started. As a 
result of these alleged infringing acts, it is 
claimed, the plaintiff has suffered irreparable 
damage and injury and has been deprived of 
large sales. 

In conclusion, the bill of complaint prays 
for an injunction and an accounting to the 
plaintiff for damages and profits, the same 
to be tripled; for judgment in the sum of 
$250 in case the total profits do not aggre- 
gate that sum; to pay the cost of this suit 
and such other relief as the case may re- 
quire, 
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Canadian Imports of Clocks, Watches, Jewelry, Gems and Kindred Lines HELD UP AND ROBBED 
Toronto, Can., July 20.—The monthly report of the trade of Canada for May “Gunman” Visits Cleveland Jewelry Store 
gives the value of imports for home consumption in the jewelry and allied trades as and Secures Loot Valued at $2,100 
follows: a After Binding Proprietor and 
Tw h: 
Month of May, Ending ier, Another Jeweler 


CLEVELAND, O., July 24.—A daring holdup 


—_—_—_ 
oes. 1942. 1921. 1922. —_ was staged in William Friedberg’s jewelry 


Dollars. Dollars. Dollars. Dollars. 











Ce ae a ee Te .. United Kingdom..... 743 1,709 970 3,183 store last week. Diamonds and jewelry 
United States........ 39,567 26,185 85,491 52,453 valued at $2,000, and $100 in cash made up 
France asstieaneen wae 676 452 682 1,029 the loot of the bandit. 
OY i6.0 Sb ocrecnre ners 8,049 1,620 13,708 1,620 ° ‘ 
BR ccs castes Twas oe er The bandit was holding Friedberg at bay 
Netherlands ......... 822 4,588 822 13,683 with a revolver when Sol Bergman, another 
Switzerland coessocce Ge * acecae 940 231 jeweler, entered the repair room in the rear 
Other countries....... ee es Seceacs 5 1 : 
ae of the store. The bandit turned the weapon 
NN iio 50,111 34,554 102,827 72,200 upon the latter and ordered him to join 
Clock and watch keys, clock movements ——-r Freidberg. 
BAe GEO NGS dig wis Seeemmnerewt eeeee United Kingdom..... 23 351 1,704 351 
United States........ 9,196 10,657 23,147. ~—«-21,433 «SS The robber drew a roll of fine telephone 
Other countries....... 612) sees O12. dareins wire from his coat, handed it to Bergman, 





and ordered him to bind up the other jeweler. 



































THE sos veesenes anne 11,008 25,763 21,784 This finished the burglar then proceeded 
NR. cnwxcnel va chuvereian .eeee United Kingdom...... 88 287 127 681 to bind up Bergman’s hands. 
on States......+. 2,014 = eae — After selecting what he wanted the bandit 
TANCE wcccceccccccce vsesvee ‘) . . 
Switzerland ......... 11,366 1,730 23,343 +~—«3,586+«#SKed Bergman for the keys to his machine, 
Other countries....... 2,440 ...... 2,440 434 and how the gear shift worked. When told, 
he explained to Bergman that he intended 
I iia iimiedy 15,908 2,903 29,611 6,896 : : : 
Watch cases and parts thereof, finished or to use his car to drive — 

ENE, 0. wicrniaieuuanaca ke ceie ters . United Kingdom ..... 11 18 19 512 Just as he was to leave the store a man 
United States........ 5,804 2,742 15,308 7,341 entered the store and asked for a crystal 
psa Te mr re 17. for his watch. 

Other countries. cos wee eee BN _ “We haven't any today. Come back to- 

morrow,” said the daring bandit, and the 

Watch actions and movements and parts TR icinins 8,778 3,789 20,580 11,619 customer turned and walked out of the 
thereof, finished or unfinished, includ- store 

ing winding bars and sleeves.......... United Kingdom...... 127 190 391 240 F : 1b 1 d his bond d called th 
United States........ 42,241 22,951 83,473 44,357 ‘riedberg loosed his bonds and called the 
NESS ccdandacnetn. ieee 699 685 699 police, but no trace of either the bandit or 
Switzerland ......... 80,629 15,338 127,032 42,462 the car has been found. 

CERNE COMMER Sos Saaes) Gaeser: <etak. Weeeen 
ee 122,997 39,178 211,581 87,758 ; : 
Fraud Order Issued Against Man Who Mis- 
Per Mi: Bi inscniecewnenndiubls United Kingdom...... 8,715 9,299 15,399 16,193 represented Watches Sold Through 
United States........ 37,706 37,335 80,228 77,126 Mail d 
Meeks Ce Opened shiedee  -eheves:  wesleies ail Order 
Czecho-Slovakia ...... 1,827 6,751 2,842 16,654 WASHINGTON, D uly 19—Claimin 
SE a ktssuntecia:s: 5743 4,547, «8,563 «4,698 aie ee pF . yo g 
EE 175 359 1,862 774 at he was selling a handsome gold-filled, 
Other countries....... 1,508 4,859 3,353 5,677. seven-jewel movement watch for the sum 
- of $3.75, Raymond Leland Harrison, of 
si) | A ener aera 55,674 63,150 112,247 ae Evansville, Ind., managed to make a large 
Sterling or other silverware, n. 0. p...... United Kingdom...... 12,926 13,682 17,431-~—«17,389 «umber of sales through newspaper adver- 
United States........ 4,133 3,251 6,801 5,772  tisements before he was caught up by an in- 
BarMIer acsrsreia(isielelelse: “iezhis seks i 504 spector of the Post Office Department. 
Nethetlands ..006000% 257 284 257 2,484 . ° : 
OIE COMMEOIEB scigti acca ae | leslie 1,259 18 Today a fraud order was issued against 


Harrison, who used the names of five dif- 
210.) eee 17,316 17,491 25,748 26,167 ferent “fake” firms. Recently he was con- 
victed of using the mails to defraud and 





























Manufactures of gold and silver, n. o Uni : 
Ad é 5 Mh Ob Inited Kingdom...... 2,394 1,033 6,019 2,063 i 
United States......... 2,795 2.571 8,923 756, Was sentenced by the Federal Court at 
PRIOR Acct ars'e siscesbies 350 297 486 371 Indianapolis to serve four months in the 
Netherlands ......2.. cesses  covcee coves ; sate ‘— Marion County Jail. 
bist si Other countries...... 34 2 3 5 : : " 
Precious stones and imitations thereof, not Investigation by the Post Office Depart 
mounted or set, and pearls and imita- Tctal ............. 5,573 3,903 15,465 10,050 ment showed that mail carriers, delivering 
to thereof, pierced, split, strung or watches sold by Harrison C. O. D., were 
t, but not set or mounted........... United Kingdom...... 26,073 5,543 28,936 8,297 unable to get their patrons to accept them. 
United Stated. os ..+ 2,906 5,353 10,848 8,324 ae 
Czecho-Slovakia ...... 307 1,000 405 1009 | ‘Upon examining the watches they turned 
RraMee) co ercieneeesesia-w 9,842 7,431 20,620 11,411. ‘them back to the carriers. 
GGOGIIRINY 6.4.4.0: 0'5 64-050: 2,059 241 2,739 241 
12 aS rae me oP 250 812 250 
Ee CR a 690 1,786 2,370 3,527 ‘ ‘ ‘ 
oleh epee WOR) asians 4,751 450 Manufacturing and dealing in art works, 
SWitzZe7latd 3 ...0.06060% 1,331 131 1,331 2,616 statuary, statuettes, etc., are among the prin- 
Other countries....... So po dewieae 625 wwe owe cipal objects of the Quality Advertising 
Ro 44,539 21,735 73,437 ~«36,116.+«C,_Inc., which has been chartered in the 
Diamond office of the Secretary of State to operate 
fog cc ee United Kingdom...... 267,443 62,334 475,052 125,926 from 790 Broad St., Newark, with Simon 
en peaks Po wana : By i ad Englander as agent. The concern has a 
rere eae : y R . A 2 P ° 
Waitt sas <c...c..., oR MOE i cuene capitalization of 150 shares without par 
Netherlands ......... 98,683 25,057. 139,584 102,486 value, while the incorporators and _ the 
mage ee be Te number of shares held by each are Abel C. 
ther countries....... llr arr tae fe ees Wohl, 50; Samuel Daniels, 50, and I. 





Jc re 416,717 108,088 781,011 270,405 Samuel Bendet, 50, all of Newark. 
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GOOD NEWS FOR TRAVELERS 





National Association of Traveling Salesmen’s 
Associations Active in Fight for Inter- 
changeable Mileage Bill Recently 
Passed by Congress 


The Interchangeable Mileage Bill re- 
cently passed by Congress will effect sub- 
stantial savings in railroad travel for more 
than 600,000 people. Not only will travel- 
ing salesmen benefit by this measure, but 
so will buyers in their trips to market, 
theatrical organizations, base-ball clubs, 
Government officials and others who travel 
to any extent. 

“The bill directs the Interstate Com- 
merce Commission to require the issuance of 
an Interchangeable Mileage Book, good on 
all roads,” said A. M. Loeb, president of 
the National Council, commenting on the 
successful conclusion of the council’s fight 
for the bill, 


“Heretofore - the Interstate Commerce 
Commission indicated, when appeals were 
made for a moderation of rates, that it 
was not vested with the power, constitu- 
tionally, to authorize a general lowering of 
rates. Now the constitutional authority has 
been given, and it is expected and hoped 
that immediately following the signing of 
the bill by President Harding, the Inter- 
state Commerce Commission will act with- 
out delay. One of the outstanding features 
of the new book, when issued, is that the 
traveler will not be required to carry a 
number of different books, inasmuch as the 
one form of book will be universally used 
and accepted. 


“According to the amended bill passed by 
the House, and since ratified by the Senate, 
it is optional with the Interstate Commerce 
Commission to order the issuance of either 
mileage or scrip books; the latter, if adopted, 
will be sold containing a number of coupons 
that will either be exchangeable for trans- 
portation at the railroad ticket office or ac- 
ceptable for transportation on all roads. It 
is expected that the books will be offered for 
sale at a substantial discount. Possibly a 
book containing $100 in scrip will be sold 
for $75. 


“By this process, whether the owner 
travels over one of the leading trans-con- 
tinental lines or upon a short line, where 
there are tunnels or mountainous grades, or 
other railroad problems, where the rate per 
mile today is more than 3.6 cents, the actual 
percentage of saving will be the same. 

“This information will doubtless be in- 
teresting, not alone to the many hundreds of 
thousands of traveling salesmen, but also to 
the many firms that they represent. 

“Without the persistent and energetic en- 
deavors of the National Council of Travel- 
ing Salesmen’s Associations, assisted by 
other organizations, sales managers and em- 
ployers of large staffs of traveling men, 
this favorable legislation might not have been 
enacted. It is certain that the opposition to 
it would have postponed action. 

“Further important legislative and organi- 
zation measures will be formulated at a con- 
vention to be held by the National Council 


at Cincinnati on Oct. 9, 10 and 11. It is 
expected that the greatest and largest 
gathering of commercial travelers, ever 


assembled, will be present at that convention 
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at which time they will plan for the future, 
the best interests of business in general, and 
the traveler in particular. 

“The Municipal Government of Cincin- 
nati, through the Honorable Mayor Carrel, 
the Chamber of Commerce of Cincinnati and 
the Hotel Men’s Association of that city 
have cordially invited, through the National 
Council of Traveling Salesmen’s Associa- 
tions, all commercial travelers to be present.” 








EXTRADITION ASKED 


Man Charged with Being a Fugitive from 
Justice Arrested in New York on 
Complaint of Providence, 

R. I. Jeweler 


ProvipENCE, R. I., July 22.—Papers seeking 
the extradition of Frank Klein, 35 years old, 
head of the firm of F. Klein & Co., manu- 
facturing jewelers at 246 Eddy St. this city, 
were forwarded yesterday to the Governor 
of New York by Chief Inspector Maguire 
of the Providence police and a hearing will 
be given in New York the first of the week. 

Klein was arrested by the New York 
police last Wednesday as he was on the way 
to purchase a ticket for Budapest, on a fugi- 
tive from justice warrant in connection with 
his alleged failure to make returns on a lot 
of diamonds valued at $1,110 to Max Gert- 
sacov, of the Gertsacov Jewelry Co., 36 Gar- 
bet St., this city. 

Complaint was made to the Providence 
police that Klein told Mr. Gertsacov that 
he thought he knew a man in Lynn, Mass., 
who would buy the gems and offered to un- 
dertake the sale. It was agreed, according 
to Mr. Gertsacov that Klein was either to 
return the diamonds or their purchase price 
upon his return from Lynn. The diamonds 
were taken by Klein last Friday and he left 
ostensibly for Lynn that morning. 

Klein is said, however, by Mr. Gertsacov, 
to have failed to hand over the money or 
the diamonds and the police, joining in the 
search for him, found that he did not go 
to’ Lynn as he represented he intended doing, 
but that he had apparently made prepara- 
tions to leave Providence permanently. They 
heard, they claimed, that Klein had shipped 
some of the diamonds to New York and that 
he had also gone to New York with the in- 
tention of leaving the country. 

Photographs and descriptions were sent 
to New York and other places and Wednes- 
day, Detective Emil Mach of the E. 67th 
St. police precinct recognized Klein as he 
was Said to be on his way to purchase a ticket 
for Budapest. The police in this city were 
immediately notified of the arrest. 

At the time of his arrest Klein said that 
he was temporarily living at 415 East Hud- 
son St., New York, and gave his occupa- 
tion as a jewelry salesman. He had lived 
in Providence the past few years. There 
were 20 small diamonds and one larger one 
in the lot that was entrusted to Klein. 

Klein formerly conducted a jewelry busi- 
ness in Boston but went into bankruptcy 
and some months ago he started the F. Klein 
& Co., manufacturing a line of platinum and 
gold chains. About 10 days ago a suit was 
entered against him in the Superior Court, 
this city, by the M. S. Co. of Attleboro, 
for damages of $2,000 for alleged breach of 
contract. 
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THUGS ROB JEWELERS 


Morris Friedberg and His Aged Father At- 
tacked by Bandits Who Escape With 
Diamond Ring and Cash 


Detroit, Mich., July 20.—Morris Fried- 
berg, Griswold St., with his aged father Jacob 
Friedberg, were attacked and badly beaten 
by six thugs, who attacked them late Tues- 
day night on Erskine St., but a short dis- 
tance from Woodward Ave. 

The thugs secured a $1,500 diamond ring 
from Jacob Friedberg, which makes the 
second time he has been held up within a 
year. 

The six bandits attacked Mr. Friedberg 
and his aged father in sight of Woodward 
Ave. theatre crowds, who held back, fear- 
ful of the guns in the hands of the bandits. 
But three bandits made the initial attack, 
but were joined later by three more. 

Mr. Friedberg, since the death of his 
mother last week, has been living with his 
father at 306 Erskine St. The father and 
son had taken a walk and were returning 
home late at night when set upon by the 
thugs. 

The first two thugs attacked Morris 
Friedberg, and the third attacked the aged 
father. The thugs were routed by young 
Friedberg when three more “yeggs” sud- 
denly appeared on the scene, driving up 
in a large limousine. 

Three of the thugs attacked the jeweler 
and three the aged father. Morris Fried- 
berg got the worst of the battle, receiving 
severe blows on the face. The holdup men 
took the $1,500 ring from the finger of the 
elder Friedberg, and a wallet, containing 
$15 from the son. 

Morris Friedberg made a brave fight to 
protect his father and succeeded in beat- 
ing off the brunt of the bandits’ attack. 
Fifteen years ago the Friedbergs operated 
a small and unpretentious cash jewelry 
store on Woodward Ave., on the east side 
of the thoroughfare, just above Grand River 
Ave. The rise in the Friedberg fortune 
came when Morris opened his enterprising 
Griswold St. installment store, under the 
slogan—“Meet Friedberg and Wear Dia- 
monds.” 

The police have been given a description 
of the men but as yet have failed to make 
any arrests, 











Members of Tri-City Jewelers’ Club Meet at 
Moline, II1., to Discuss Trade Questions 


DAvENPoRT, Ja., July 19.—On the evening 
of July 12 the Tri-City 24-Karat Club, con- 
sisting of the jewelers of Davenport, Ia., 
Rock Island and Moline, IIl., met at the 
Manufacturers Hotel in Moline, where they 
had dinner and spent a very enjoyable even- 
ing talking over trade matters and various 
other things of interest. 

This is the third meeting of the club and 
practically every jeweler of the three cities 
is a member of the club. The next meeting 
is to be held in Rock Island, Aug. 9. 

The club expects to accomplish a great 
deal in the way of increasing and bettering 
the jewelry business of the tri-cities, 

It was decided to send Ed. Niemand, 
Davenport, Ia., to A. N. R. J. A. conven- 
tion at Cincinnati, to represent the Tri- 
City jewelers. 
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A. N. R. J. A. CONVENTION 





Plans Being Completed for Big Conclave in 
Cincinnati Aug. 29 to Sept. 1—Con- 
vention Train—Exhibitors 


CINCINNATI, O., July 21.—The conven- 
tion of the American National Retail Jewel- 
ers’ Association at the Hotel Sinton in this 
city, Aug. 29 to Sept. 1, promises to 
be the best ever held by this organization. 
The program as outlined is both educa- 
tional and entertaining. President Hufna- 
gel has devoted a great deal of time and 
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cinnati can purchase their tickets via the 
above line (Cleveland, Cincinnati, Chicago 
& St. Louis) and go with the jewelers on 
this train, provided they get to Chicago 
in time to make the connection at 1 P. M., 
Sunday, Aug. 27. 

The party will be in charge of H. L. 
Stern, 229 E, Garfield Boulevard, Chicago, 
President of the Illinois Retail Jewelers’ As- 
sociation and member of the transporta- 
tion committee of the association. 

Jewelers should not forget to ask for 
certificate when purchasing tickets, even 
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EXHIBIT SPACE 


business interests are vitally affected and 
jewelers should be there to look after them, 

The exhibits will be of extreme value to 
all in attendance, 

While Cincinnati has many hotels it is 
wise to make reservation at once. Geo. 
H. Newstedt, 4th and Race Sts., has charge 
of this work or jewelers can write direct 
to any of the hotels. The Hotel Sinton 
will be the convention headquarters, all 
mectings being held there and all exhibits 
shown there, but many other hotels are 
located within short distances of the Hotel 
Sinton, 

All members and others who will attend 
the convention will be interested in the 
Jewelers’ Train, which leaves Chicago Sun- 
day, Aug. 27, at 1 p. M., standard time, 
from the 12th St. Station, better known as 
the Illinois Central Station, going via the 
Cleveland, Cincinnati, Chicago & St. Louis 
Ry. (New York Central Lines) and arriv- 
ing at Cincinnati at 9:00 P. m. 

Fare from Chicago to Cincinnati, one 
poy is $10.26, and a parlor car seat is 


Members outside of Chicago who will 
Pass through that city on the way to Cin- 


AT THE 


FOURTH ST 


HOTEL SINTON 


though they do not intend to return home 
via the same route, 

It is not possible at this time to give 
a complete list of the exhibitors at the 
17th annual convention of the A. N. R. 
J. A., but enough space has been sold to 
assure a great show in Cincinnati, and 
members will be able to see many things 
for the Fall and holiday trade in addition to 
staple items, 

Taking the spaces and rooms in numer- 
ical or alphabetical order the exhibitors as 
at present signed up will be as follows: 

Main exhibit hall, Mezzanine floor, Hotel 
Sinton; 

Space 

No. 
1—Kreis & Hubbard, Chicago, Umbrellas. 
2—J. Bulova Co., New York city, Swiss 

Watches. 
3—S. O. Bigney Co., 
Gold filled Chains. 

4—L. E. Waterman Co., New York, Foun- 

tain Pens. 

5—L. F. Otten Mfg. Co., Cincinnati, O., 

Belt Buckles. 
6—Cordcva Shops, Inc., Buffalo, N. Y., 
Leather Goods. ~ 


Attleboro, Mass.; 


VINE ST. 
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7-—Jos. H. Meyer Bros., New York, Rich- 
elieu Pearls, 

8—Jos. H. Meyer 
Richelieu Pearls. 

9—Siegel, Rothschild & Co., 
Umbrellas. 

10—L. Heller & Son, New York, Precious 
and Imitation Stones. 

11—Swartchild & Co., Chicago, Tools and 
Materials, 

12—Bock-Lewis Co., Buffalo, New York, 
Rings. 

13—Oneida Community, Ltd., Oneida, N. 
Y., Silver Plated Ware. 

14—J. R. Wood & Son, New York. 

15—Henry Paulson & Co., Chicago, Tools 
and Materials. 

16—The Henshel Co., New York, Bluebird 
Pearls. 

17—C. & E. Marshall Co., Chicago, Tools 
and Materials, 

Room E—International Silver Co., Sterling 

and silver plated wares. 

Room F.—Harper J. Ransburg Co., India- 

napolis, 1., “Glass of Class.” 

Room G—The Weidlich Bros, Mfg. Co., 
Bridgeport, Conn., Silver plated ware. 
Room H—Whiting & Davis Co., Plainville, 

Mass., Mesh Bags. 

Room No. 200—Roy Manufacturing Co., 

Chicago, Standard Metal Jewelery Trays. 
Room No, 278—Benedict Mfg. Co., East 

Syracuse, New York, Silver plated ware 

and metal goods. 

Room No. 280—A. Cohen & Sons, New 

York, Silver plated ware. 

Room No. 282—The Homan Mfg. Co., 

Cincinnati, O., Silver plated hollow ware. 
Room No. 283—Treulich & Klaas, Chicago, 

Manufacturers and Importers of Jewelry. 
Room No. 284—Baranger Studios, Inc., Los 

Angeles, Cal., Window displays. 

Room No. 285—The Queen City Silver Co., 

Cincinnati, O., Silver plated wares. 
Room No, 286—Wallenstein, Mayer & Co., 

Cincinnati, O., Wholesale Jewelry. 
Room Nos. 560 and 562, fifth floor, Dom- 

inick & Haff, New York, Sterling Silver 

wares, ; 

All extra space will be provided with 
uniform signs, also with tables if desired, 
and each space will be specially lighted. 

There will be no booths. 

Extra shelving, counters, decorations, 
signs, carpenter work, etc., can be arranged 
for at reasonable prices; Showcases will 
be available, to be rented by exhibitors 
from a showecase house, address of which 
wili be furnished to exhibitors in plenty 
of time. Carpenters and decorators will 
be on hand the day previous to the con- 
vention to take care of special needs. 

Exhibits may be open at any time. There 
will be no rules as to closing during the 
convention sessions. 


Bros., New York, 


Baltimore, 











One morning, recently, a thief threw a 
brick through the window of the Morse, 
Rush Jewelry Co., Minneapolis, Minn., and 
stole jewelry worth $500. The thief made his 
escape and about two hours later a man 
was found in a pa..1ushop with a quantity 
of jewelry in his possession, among the 
articles being some of the loot taken from 
the Rush jewelry store. He was arrested 
and at the jail door made an effort to 
escape, but was overpowered. 
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BANDITS GET GEMS 





Montreal Wholesale Jewelry Concern Visited 
by Crooks Who Steal Diamonds 
Worth About $25,000 


MonTrREAL, Can., July 22.—Two bandits 
posing as customers walked into the whole- 
sale jewelry establishment of Appleby & Co., 
in this city, yesterday, and after engaging 
a member of the coricern in conversation 
struck him on the head and _ stole loose 
diamonds worth about $25,000. 

The bandits entered the Appleby estab- 
lishment representing themselves as diamond 
merchants and asked to see a number of 
good stones. M. Appleby, a junior mem- 
ber of the firm, who was alone in the shop, 
took them into his private office. After a 
consignment of fine stones had been brought 
from the vault the bandits hit Mr. Appleby 
over the head with a sand bag, gagged him 
and tied him up, decamping with the jewels. 

To prevent immediate discovery of Mr. 
Appleby, they put up the sign “back in half 
an hour” in his office window. Mr. Appleby 
was discovered by his father, the senior 
member of the firm, an hour after the at- 
tack, 








DEATH OF JOHN W. CHARLTON 





Founder and Vice-President of New York 
Retail Concern Passes Away at His 
Summer Home 


John W. Charlton, founder and vice-presi- 
dent of the firm of Charlton & Co., retail 
jewelers, 634 Fifth Ave., New York, died 
last Friday at his Summer home at West- 
hampton Beach, L. J. The funeral services 
were held at the Church of St. Vincent 
Ferrer, Lexington Ave. and 65th St., New 
York, on Monday morning, after which the 
body was interred in Mount Kisco Ceme- 
tery, New York. 

Although Mr. Charlton had been in poor 
health for some time, his death was un- 
expected and was a shock to his many 
friends in the trade. 

John W. Charlton was a native son of 
New York and was born on October 18, 
1867. He founded the present firm of 
Charlton & Co., many years ago, and at the 
time of his death was vice-president of the 
firm. Before establishing this concern, Mr. 
Charlton was connected with a number of 
other prominent houses in New York and 
was well known throughout the city and had 
the reputation of being an unusually chari- 
table man, 

Deceased is survived by a widow and one 
daughter, 

A full report of Mr. Charlton’s career will 
appear in the next week’s issue of THE 
JEWELERS’ CIRCULAR. 








Paris Pearl Market 


Paris, July 12,—The Paris pearl market 
has shown a decided improvement during 
the past month. Some Indian firms sold 
Important lots of pearls to Parisian specula- 
tors, at an increase in price of from 20 to 
30 percent, as compared with quotations 
two or three months ago. At the present 
time, all offers which have been submitted 
to Indian dealers have been refused, in view 
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of the fact that the London exchange rate 
is rising every day. 

Many buyers from various countries have 
been here during the past month and are 
reaching this centre every day. Many of 
them are from North and South America, 
Italy and Spain, Paris jewelers are sel- 
ling some fine gems and the demand is still 
good. 

Jewelers here are very hopeful as to fut- 
ure business conditions and expect that the 
Fall season will show a considerable ad- 
vance in the price of pearls. Speculators 
are buying wherever possible, in anticipa- 
tion of an increase later on. 








Business Troubles 

M. Koneffsky, Palmerton, Pa. is offering 
creditors 10 cents on the dollar, 

Morris M. Shinderman, Chicago, is in 
financial trouble and an involuntary petition 
in bankruptcy has been filed against 
him, 

Wm. J. Cavanaugh, Nogales, Ariz., is in- 
solvent and is oitering creditors 20 cents un 
the dollar. Assets total $10,000, and liabili- 
ties $20,500. 

An involuntary petition in bankruptcy 
has been filed against the E. E. Esterly 
Co., Duluth, Minn, The assets are re- 
ported to be about $4,500 and the liabilities 
about $10,000. A temporary receiver has 
been appointed, 

S. R. Kamp & Co., Philadelphia, Pa., are 
offering 15 cents on the dollar, Assets in- 
clude accounts receivable $1,100, fixtures 
$200 to $300, and three large safes worth 
about $750 each. The equity in real estate 
is about $2,300. Liabilities total about 
$12,000. 

The Kay Jewelry Co., Huntington, W. 
Va., has offered its creditors 25 cents on 
the dollar, same to be evidenced by two 
notes, one due :n six months and the cther 
in 12 months. The assets include merchan- 
dise $1,500 and accounts, $2,000 to $3,900. 
The indebtedness is $9,000. 








Items from Here and There. 





Contractors recently started work on the 
remodeling of the front of the building oc- 
cupied by E. Malstrom, jeweler at Canton, 
Ill. The windows will be re-arranged and 
new lighting fixtures will be installed. 

Mendel Levitz, senior member of M. Lev- 
itz & Co., wholesale jewelers of Albany, N. 
Y., sails for Europe on Saturday, July 29, 
aboard the Majestic. Mr. Levitz will be 
accompanied by his wife and expects to be 
abroad for about three months. 

George E. Brown and J. D. Lyon have 
purchased a large portion of the block on 
the east side of the park at Morristown, 
N. J., from H. M. Smith. Mr. Lyon, who 
is a retail jeweler and optician and now 
located at 2 Speedwell Ave., purchased the 
present site of the Western Union Telegraph 
Co., the Smith and Holly undertaking 
establishment and Kinkelstein’s delicatessen 
shop, in the same block. Mr. Lyon in- 
tends to remodel two of the stores he 
has purchased and make one large one 
which he will occupy himself as soon as 
the changes have been made, 
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IMPORTANT TAX RULING 





Dorine Boxes, Vanity Cases, Cigarette Cases, 
Ete., Hung on Chains Held to Be Tax- 
able as Jewelry When Sold for 
Consumption or Use 


The Jewelers’ War Revenue Tax Com- 
mittee has been working for some time to 
obtain a ruling from the Treasury Depart- 
ment as to the proper taxation of dorine 
boxes, vanity cases, cigarette cases, etc., 
made of precious metals or imitations thereof 
and hung on chains. A number of manu- 
facturers have been compelled to pay taxes 
on their manufacturers’ sales of these articles 
because their local collectors believed that 
the articles should be classed as “hand 
bags” and taxed under Section 904. A 
ruling has now been obtained which places 
the articles under Section 905 of the Rev- 
enue Act of 1921. 

The announcement of the Jewelers’ War 
Revenue Tax Committee which has just 
been made public follows: 


“New York, July 24, 1922. 
“Announcement to the trade: 


DORINE BOXES, VANITY CASES, CIGARETTE CASES 
HUNG ON CHAINS, ETC, 

“While the tax status of mesh bags was 
still undecided, a number of manufacturers 
producing dorine boxes, vanity cases, cig- 
arette cases hung on chains, etc., were com- 
pelled to pay taxes on their manufacturers’ 
sales, because their local collectors believed 
that these articles should be classed as 
‘hand bags’ and taxed under Section 904, 

“We immediately took this question up 
with the authorities in Washington and 
we are further pleased to advise the trade 
that our contention that such articles should 
be taxed under Section 905 has been sus- 
tained by the following ruling, just re- 
ceived: 

“July 21, 1922. 
“Jewelers’ War Revenue Tax Com- 
mittee 
“15 Maiden Lane 
“New York, N. Y. 


“Attention Mr. Barry C. Larter, Act- 
ing Chairman. 
“Gentlemen: 

“Replaying to your letter of July 
20, 1922, in which you ask as to the 
taxability of dorine boxes, vanity cases 
and cigarette cases hung on chains, 
under the Revenue Act of 1921: 

“Dorine boxes, vanity cases and cig- 
arette cases, hung on chains, made of 
precious metals or imitations thereof, 
are taxable as jewelry under Section 905 
of the Revenue Act of 1921 when sold 
by or for a dealer for consumption or 
use, and are not taxable as hand bags 
under Section 904 of the Act. 


“Respectfully 


“A. C. HOLDEN 
“Deputy Commissioner.” 


“Manufacturers having erroneously paid 
taxes on the items enumerated may make 
claim for refund thereof. Claim for re- 
fund may be filled on form 843. 

“Jewelers’ War Revenue Tax Committee 


“Harry C., LARTER 
“Acting Chairman.” 
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Artificial Pearl Necklaces 


a superior reproduction 


direct from France 


GATTLE & HUNTER 


576 Fifth Ave., at 47th St., New York 
Telephone Bryant 7085 
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—————— 
wzzczezSzzmemeS 
peas SS 











ae 


FREDERICK W. RAUCH 
522 Fifth Ave. New York 


Pearl NecKlaces 


created by an expert in the perfect blending ot 
color and graduation of size 
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Pearl Ropes Loose Pearls for Additions 
Fancy Cut Diamonds and Precious Stones 




















PEARL TASSEL EFFECTS 


Seed Pearl Bracelets and Pearl Sautoirs 


ORIENTAL PEARL NECKLACES 
From $25.00 Up 


SEED PEARL NECKLACES 


The most complete line of above on the market 


CROSSMAN COMPANY 


3 Maiden Lane New York 
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A Word About Artificial Diamonds 








Announcement of German Invention to Make Gems Is Doubted by New 
York Jeweler 

















For many years periodic attempts have 
been made by scientists to produce diamonds 
artilicially, although they have succeeded 
to a greater extent than in the artificial pro- 
duction of gold, a problem which has en- 
gaged some of the world’s best scientific 
minds for centuries, they are still a long 
way from turning out gems of commercial 
value, says a recent issue of the New York 
Times. 

The great obstacle in the artificial produc- 
tion of diamonds and gold is that both are 
composed of a single element. Science has 
yet to discover the ingredients of gold. For 
ages learned men have sought to solve that 
secret, but all they have been able to de- 
termine is that gold is gold. With diamonds 
they have had more success, It has been 
known for about 100 years that these gems 
were composed of carbon, which, excepting 
for the grace of a mysterious process of 
crystallization, might still be the black-lead 
from which shoe polish is made. 

The origin of diamonds is still a mystery, 
according to Julius Wodiska,, who has been 
associated with the jewelry industry for 
more than 50 years. It is the generally ac- 
cepted theory concerning this process, he 
said, that the carbon crystallizes after a long 
period of exposure to great heat under ter- 
rific pressure. 

“With the expenditure of much time and 
money,” Mr. Wodiska continued, “scientists 
have experimented with carbon in the effort 
to crystallize it so as to produce artificial 
diamonds, white and transparent, and of 
such quality and size as to be suitable for 
commercial purposes. They have not only 
failed, but so far they have not even reached 
the first stage of success. In the meantime, 
tricksters are busy deceiving the public. 

“A few years ago one of these charlatans 
sold a quantity of imitation diamonds by 
means of an ingenious argument. He had 
some finely cut glass stones that he admitted 
were not diamonds throughout, but which 
he said were coated with a solution of dis- 
solved chips of diamonds. As it was not 
generally known that diamonds were indis- 
soluble in acids many persons paid high 
prices for the faker’s stones, and even some 
retail jewelers innocently used this story as 
a selling argument. 

“Recently a German chemist announced he 
had discovered a process by which a mass of 
diamond dust and chips could be fused into 
a large artificial stone that would deceive 
all but a real expert. In this process the 
chips and dust, ordinarily used to polish 
other gems, are put into a carbon crucible 
and mixed with a chemical, or combination 
of chemicals, to release mercury vapors when 
heated. The crucible is then put in an elec- 
tric furnace, where it is left for a long 
period. During this time the mercury is 
supposed to percolate through the diamond 
dust and cement the particles together. At 
the end of the period the crucible is opened, 
and its contents are found to have changed 
into a solid black mass. This is instantly 
plunged into ice-cold water, and then cleaned. 


The result is said to be a rough diamond 
that may be cut and polished in the usual 
way. 

“This method of producing synthetic dia- 
monds is evidently another myth to be added 
to a string of curious tales. It is well known 
that diamond powder volatilizes in air over 
a Bunsen burner, and that it is little affected 
in a vacuum at white heat because diamonds 
are not fusible. If, as the German chemist 
asserts, he adds a combination of chemicals 
that releases mercury and cements the chips 
and dust into one stone ready for cutting, 
he has performed what would seem an im- 
possibility. The combusted chemicals surely 
would leave a residue of some kind, which 
would mix with the mass of chips and dust 
and prevent the production of a clear crys- 
tal. 

“If the contents of this crucible are in a 
vacuum and his secret chemicals release 
mercury, his apparatus would be blown up 
by the expansion of the heated mercury va- 
pors. Furthermore, the chemist asserts that 
after his combination has been in the elec- 
tric furnace a long time he removes the ce- 
mented mass and plunges it into ice-cold 
water, That statement alone proves the im- 
possibility of the process, because any heated 
diamond or mineral that is not a metal 
would break into pieces if suddenly im- 
mersed in cold water. Granting that by 
some scientific miracle the chemist has over- 
come recognized natural laws, his own as- 
sertion that the mass must be left for weeks, 
even months, in an electric furnace with 
uncertain results, proves that the cost of 
production would be so high as to make im- 
possible the application of his plan in a com- 
mercial way. 

“Diamonds have been produced synthetic- 
ally, but the stones made in that way have 
been so small and have cost so much to pro- 
duce that there would be no economic ad- 
vantage in making them large enough to 
market, even if a way to do it were found. 
None but Nature ever will produce a, clear 
white crystal at a cost to permit its being 
marketed. Even if scientists are more sutc- 
cessful in making diamonds in the future 
than they have been in the past, the effect 
on the diamond market would doubtless be 
to enhance the value of natural gems. ‘That 
has happened in the case of artificial ruhies 
and sapphires, which, because their com- 
ponent parts are known, have been dupli- 
cated synthetically for years. 

“It would be difficult to place a value en 
synthetic diamonds if they were produced 
in commercial quantities, chiefly because 
there would be nothing on which to base it 
When synthetic rubies first appeared, thetr 
chief value was derived from their novelty. 
Instead of lessening the value of real rubies, 
the synthetic stones have increased it, al- 
though the latter may be bought more 
cheaply now than when they were first pro- 
duced.” 

Mr. Wodiska explained that the reason 
why artificial rubies and sapphires could be 
produced with some degree of commercial 


CIRCULAR 


67 


success was because they were composed of 
known natural elements which are fusible. 
On the other hand, he said, gold cannot be 
produced synthetically because no one has 
succeeded in analyzing it or resolving it into 
its component parts. So far as man can de- 
termine it is an element, and all of his at- 
tempts to reproduce it, from the time of the 
most ancient alchemists to scientists of the 
present day, have failed. 

“The passing of ages has not destroyed the 
belief in the possibility of transmutation,” 
Mr. Wodiska added. “Recent accounts have 
been published of the supposed discovery 
by another German chemist of a process for 
converting the baser metals into synthetic 
gold by means of an electric vacuum fur- 
nace. It requires no great stretch of imagi- 
nation to see the far-reaching effect of such 
a discovery, if actually made. For one 
thing, it might make necessary the reorgani- 
zation of the financial systems of the leading 
nations of the world, with a new metal act- 
ing as their foundation. 

“So far as I have ever beer’ able to learn, 
however, there was no more truth to the 
claim than to the contentions of the ancient 
alchemists that they could do the same thing, 
Throughout the ages men and women have 
been duped into parting with good money 
on the assertion of some trickster that he 
could produce gold artificially. The appa- 
ratus used to impress the dupes has ranged 
all the way from an elaborate ‘gold ma- 
chine’ to a hollow iron stirring rod. 

“One of the tricks that deceived many 
people and that was vouched for even by 
well-known chemists of bygone days con- 
sisted of putting a little salt of gold at the 
bottom of a crucible in which lead or some 
other metal was to be transmuted, covering 
the gold under powdered sand mixed with 
gum or wax to look like the bottom of the 
crucible. The heat, of course, destroyed 
everything but the precious metal, leaving 
that at the bottom. 

“Another scheme was to bore a hole in a 
piece of charcoal, fill it with fine filings of 
gold and cover it with powdered charcoal, 
mixed with something to hold it together. 
When the charcoal burned away the 
gold was left in the bottom of the cru- 
cible. Sometimes the charcoal was soaked 
in a solution of gold, then powdered and 
thrown on the metal that was to be trans- 
muted. Gold was whitened with mercury 
so it might pass for tin, and the appearance 
of the gold after the mercury was destroyed 
in the melting process was very convincing 
to the credulous. A common trick made 
use of a hollow stirring rod, the hollow of 
which was filled with gold and neatly stopped 
with wax. When the contents of the cru- 
cible were stirred with the rod the heat 
melted the wax, allowing the gold to fall 
out and into the bottom of the crucible. 

“There always has been, and iundoubtelly 
always will be, some one trying to produce 
precious stones and metals artificially. There 
is, however, a large class which has no cb- 
ject other than the money that can be ob- 
tained by defrauding the public. It is this 
that makes dangerous the publication of 
alleged discoveries of ways to produce pre- 
cious metals and gems without the matter 
first being investigated by some responsible 
person. Each article of this kind that is 
published supplies fresh grist for the mills 
of the tricksters.”’ 
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we have a superb line of Genuine Pearls, Round and Half Round; Genuine and 
Synthetic Rubies, Emeralds and Sapphires and all small colored stones of every con- 

ceivable variety. Anticipate the opening of the school and collegiate season by placing a 
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e 0D LOSER? , a 
E. Dauer & Co. of this city have given 
a chattel mortgage for $300. 

Ralph M. Sawyer is on an _ extended 
western trip for the John T. Mauran Mfg. 
Co., of this city. 

A. J. Maker of Warren, who has been 
on the sick list for a couple of weeks is out 
and about again. 

Mr. and Mrs. George F. Berkander en- 
joyed a week-end trip by automobile on 
Cape Cod last week. 

A. L. Lindroth of North Attleboro has 
opened his Summer home at Shawomet 
Beach, on Naragansett Bay. 

The Williams & Anderson Co. has been 
granted a permit to erect a large garage 
at their new plant off N. Main St. 

Isadore Katz has commenced the manu- 
facture of novelties at 6% Prat St., under 
the firm style of the Katz Jewelry Co. 

Ira G. Whittier and family are spending 
the Summer at their cottage at Charlestown 
Zeach, on Rhode Island’s south shore. 

Frank Kelley of the Manufacturing Jewel- 
ers’ Board of Trade is making a tour of the 
middle west in the interests of the board. 

The attachment for $7,500 filed against 
property of Everett I. Rogers et al on July 
1 by T. Clyde Foster et al has been dis- 
charged. 

Jos. Krasnow & Co., now located in the 
Biltmore Hotel building, 27 Washington 
St., is owned and conducted by Joseph 
Krasnow of Edgewood. 

Raymond E, Ostby and Paul C. Nicholson 
of this city, members of the Atlantic Tuna 
Club are among those registered at the club 
at Block Island at present. 

Mr. and Mrs. Albert W. Claflin are with 
Mr. Claflin’s parents, Mr. and Mrs. Arthur 
W. Claflin, at their Summer home at But- 
tonwoods for a few weeks. 

J. Robert Sweet, with the Providence of- 
fice of the National Jewelers’ Board of 
Trade is on a two weeks’ vacation which he 
is spending in New York and vicinity. 

John J. McNiff, with the Tilden-Thurber 
Corp., is one of the young men from this 
city who will attend the Citizens’ Military 
Training Camp at Camp Devens next 
month. 

William H. Thurber of Tilden-Thurber 
Corp., with his wife, has returned to their 
country home at Nayatt after an automobile 
trip to Maine where they were the guests 
of relatives at the latter’s Summer camp. 

Eric E, Berkander, of Sherman & Ber- 
kander Co., has returned from his wedding 
tour by automobile through New England 
into Canada and has a seaside cottage at 
Saunderstown for the remainder of the 
Summer. 

On his petition filed March 11, Robert FE. 
Budlong, Jr., formerly of the S. K. Merrill 
Co. has been granted a discharge in bank- 
ruptcy by Judge Arthur L. Brown in the 
United States Court for the Rhode Island 
District. 

Arthur Beaudet, Main St. jeweler, Woon- 
socket, accompanied by his wife, left last 
week on a vacation trip to Canada. During 
their absence they will visit points of in- 
terest in the Dominion and will also go to 
Niagara Falls. 
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Adam Zarabedian has given a mortgage 
for $2,000 to the Citizens Savings Bank on 
real estate on Pavilion Ave. and Rugby St.; 
one for $700 to William H. McSoley and 
another to Garabed Zarabedian for $1,500 
on the same property. 

About 75 persons from the C. H. Eden 
Co., Attleboro, visited Crescent Park by 
special trolley car last Saturday and at- 
tended the annual outing of that concern. 
Games of various kinds and the shore din- 
ner were the principal and most enjoyable 
features of the day, 

Albert S. Vennerbeck, of the Vennerbeck 
& Clase Co., was one of the contestants 
to win the qualifying round last week of 
the State golf championship play on the 
links of the Rhode Island Country Club, 
overlooking Narragansett Bay. 

The partnership formerly existing be- 
tween Solon D. Sacs and David Bilgor, at 
44 Washington St., under the firm name of 
Sacs-Bilgor, has been dissolved, Mr. Bil- 
gor having purchased the entire business. 
Mr. Sacs, it is said, will engage in another 
business. 

The factory of Charles E. Hancock Co., 
7 Beverly St., re-opened last Monday after 
the annual shut-down for overhauling, re- 
pairs and vacation. The firm has a good 
booking of orders and reports from L. H. 
Green of its Chicago office, who has just 
returned from a month’s trip through the 
south indicate an encouraging improvement 
in conditions. 

S. K. Merrill & Co., Inc., of this city, 
was granted a charter last Monday by the 
Secretary of State under the laws of Rhode 
Island to manufacture jewelry and handle 
precious stones. The authorized capital is 
250 shares of non-par stock and the incor- 
porators are Sylvester K. Merrill and Mary 
I. O’Brien of Providence and George J. 
Sheehan of Warwick. 

A suit for $5,000 against the Standard 
Fire Insurance Co. was entered in the Su- 
perior Court last Monday by John C. L. 
Shabeck as a result of a fire at his jewelry 
manufacturing plant, 245 W. Exchange St., 
on March 19, following which, he claims, 
the company was liable to him for $2,466.55 
under a policy he held. His declaration 
states that he never has received a settlement 
of his claim. 

The Ideal Casting Co., 750 Eddy St., this 
city, has just completed the casting of a 
handsome bronze memorial tablet designed 
by Bashka Paeff, of Boston, which the 
State of Massachusetts is to erect in its 
Hall of Fame in memory of four chaplains 
from the Bay State who lost their lives in 
the World War. One of the quartet, Chap- 
lain F. Davitt, 125th Infantry, was the last 
American offcer killed in the war, his death 
occurring at five minutes of 11 on Nov. 1], 
1918. 

Among the jewelry buyers reported in 
this city and vicinity during the past few 
days were the following: A. P. Dupuis, 
of Emery, Bird-Thayer Dry Goods Co., 
Kansas, Mo.; D. Wechler, of New York 
City; S. Lipschitz, of the Oval Mfg. Co., 
New York City; D. A. Bemis, of Toronto, 
Can.; A. H. Loeck, of Carson, Piere & 
Scott, Chicago; Max M. Arnstein, cf M. 
Arnstein & Co., New York City; H. Hirsch. 
of A. Hirsch Co., Inc., Chicago, and Paul 
Kolman, of W. Reichert Co., New York 
City 
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Leonard I. Dahlgren, manager of the Fill- 
wik Co. for the past few years, has resigned 
his position with the concern. 

Ernest D. Gilmore, of E. D. Gilmore 
& Co. was married Thursday afternoon last 
week to Miss Nettie May Lamond. 

Harry P. Kent, a retired manufacturing 
jeweler, who is a candidate for representa- 
tive has received the endorsement of the 
North Attleboro Republican town commit- 
tee, 

The following Attleboro concerns have 
been incorporated: L. M. Flanders Co., 
jewelry, capital, $50,000; incorporators: 
Leon M. Flanders, Attleboro; Samuel H. 
Flanders, Hartford, Conn. ; Frederick S. Sib- 
ley, Providence. MacDonald Bros, Inc., 
jewelry, capital, $5,000; incorporators: 
Creighton S. MacDonald, William J. Mac- 
Donald and Margaret May MacDonald, all 
of Attleboro, 

The following firms are closed this week 
for the annual vacation period: Horton- 
Angell Co., Fillwik Co., Bates & Bacon, 
Smith & Crosby, S. O. Bigney & Co., Ballou 
Mfg. Co., R. M. MacDonald Co., John An- 
thony & Co., Finberg Mfg. Co., Leach & 
Garner, Marathon Co., R. F. Simmons Co., 
D,. & D. Chain Co., Union Plate & Wire 
Co., Moore Bros., Bliss Bros., J. M. Fisher 
Co., Harding Chain Co., Harvey Clap Co., 
Robbins Co., M. S. Co., D. F. Briggs Co., 
C. D. Lyons Co., C. O. Sweet & Son Co., 
McRae & Keeler, Morse-Andrews Co., In- 
dependent Mfg. Co., C. A. Marsh Co. and 
Guyot Bros. Co, 











Clarence Bradford will cover the New 
York territory for the Doran, Bagnall Co. 

The plant of the J. F. Sturdy’s Sons Co. 
is closed this week for their annual vacation 
period. 

George W. Cheever who is enjoying the 
Summer at Marthas Vineyard was a local 
visitor last week. 

Many retail jewelers throughout the coun- 
try who are touring in this section are taking 
the opportunity of visiting the local factories 
and seeing how jewelry is made. 

The O. M. Draper Co., Inc., opened last 
Monday under the management of Donald 
LeStage, the new owner. W, W. Sherman 
and Dr. E. E. Hale of the traveling force 
are at the factory. 

Historians have discovered that the first 
brooch ever made in this country is in the 
possession of a North Attleboro citizen. It 
was made by a Frenchman who is credited 
with being the first jeweler in the country. 
His shop was located in North Attleboro. 

Work was started last week on the recrea- 
tion building which the Whiting & Davis 
Company is constructing at the corner of 
3acon St. and Bacon Square for their em- 
ployes. The building will contain a 
restaurant, recreation rooms for men and 
women and two shower bath rooms. A 60- 
foot addition is also being made to the polish- 
ing room. 
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It is impossible to cut an Aquamarine thin 
and retain its BRILLIANCY. 

Lacking BRILLIANCY an Aquamarine has 
absolutely no merit. 

Hence, an Aquamarine cut too thin is prac- 
tically unsalable, and therefore expensive at any 
price. 
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Louis Spoerhase, of Louis Spoerhase & 
Son, of Lancaster Ave., sailed for Europe 
last Saturday. 

Charles Lovejoy, jeweler, formerly located 
at 128 S. 8th St., has moved to Room 205 A 
& G building, 712-14 Sansom St. 

W. H. Tarlton, of the Wightman and 
Hough Co., New York city, was among the 
manufacturer’s representatives in the city 
last week. 

William E. Leacock, widely known 
jeweler of Easton, Pa., was in Philadelphia 
last week to visit his wife who is ill in a 
local hospital. 

Gold & Huberman, who recently pur- 
chased the watch material business from 
M. Rosnov, 719 Sansom St., have moved 
to 137 S. 8th St. 

Sonny Bachofer, jeweler of 9th and Chest- 
nut Sts., has a cottage at Ocean City for 
the Summer. He commutes to Philadelphia 
to attend to business, 

F. R. Smith, of Egg Harbor City, N. J., 
and Benjamin Dubois, of Royersford, Pa., 
were among the out of town jewelers in 
Philadelphia last week. 

Robert Woodrow, of M. Sickles & Sons, 
sustained a fractured wrist while attempting 
to crank an automobile at Sea Isle City, 
N. J., on Saturday, July 15. 

K. Berkowitz, manufacturing jeweler, 
formerly of 721 Sansom St., has removed 
to his new office, Room 202, A and G build- 
ing, 712 and 714 Sansom St. 

David Gutekunst, 4253 N. Fairhill St., 
who was formerly employed as a salesman 
by Joseph B. Bechtel & Co., Inc., has gone 
into the watch material business for him- 
self. 

Charles Muth spent last week in Atlantic 
City, N. J. Mr. Muth has three jewelry 
stores, one at 17th St. and Columbia Ave. 
and two others on &th St, between Market 
and Chestnut Sts. 

Harry Gold, jeweler, of 2118 Ridge Ave., 
died suddenly recently. Mr. Gold, who was 
widely known in the trade, had recently 
purchased the business on Ridge Ave. from 
Joseph Gumpert. 

Benjamin Abraham, of 116 S. 8th St., 
sailed for Europe on Saturday, July 22, on 
a combined business and pleasure trip. He 
will visit the diamond markets and return 
home in the Fall. 

Nathan Sirkow, 3030 Frankford Ave., is 
recovering from an infection which resulted 
from a scratch. Mr. Sirkow was formerly 
in the employ of Aisenstein & Gordon, 712 
and 714 Sansom St. 

Fred Barry, of Ziruth, Burgess Co., 
Newark, N. J., was in Atlantic City last 
week during the Elks’ convention. Louis 
and Ed Sickles, of M. Sickles & Sons, were 
also at the shore resort during convention 
week, 

J. Luxenberg, Houtzdale, Pa., accompanied 
by Mrs. Luxenberg, attended the Elks’ con- 
vention held at Atlantic City last week. 

uis Luxenberg, his brother, and a promi- 
nent jeweler of Barnsboro, Pa., also at- 
tended the convention. 

The John Yardly Watch Case Co., 733 
Walnut St., Philadelphia, Pa., has been suc- 
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ceeded by E. Lewis, who has been business 
manager of the said firm for the past three 
vears. The business will be continued at 
the same address and the old employees will 
be retained. 

Thieves hurled a brick into the show win- 
dow of the jewelry store of George H. 
Lohr, 3439 Germantown Ave., Saturday 
evening, July 15, and obtained a pair of 
cuff buttons. They made their escape. Mr. 
Lohr reported the robbery to the police of 
the Germantown Ave, and Lycoming St. 
police station. 

Alterations have been completed at the 
store of Aisenstein & Gordon, 712-14 San- 
som St., and this firm now has one of the 
most attractive stores in the neighborhood. 
The clock and watch material department 
formerly located on the second floor are now 
on the first floor and the basement has been 
converted into store rooms, 


Jesse Haydock, who was formerly in the 
jewelry business on Girard Ave., died here 
recently. Mr, Haydock learned the busi- 
ness from his father, who was established 
on 2nd St. near Market. Later he went in 
business for himself on Girard Ave. Sub- 
sequently he entered the employ of the Phila- 
delphia Rapid Transit Co. 

F. C. Bechtel, son of Joseph B. Bechtel, 
who became associated with the firm of 
Joseph B. Bechtel & Co., Inc., 729 Sansom 
St., on July 1, is on his first business trip. 
He will visit Reading and other towns up 
the Schuylkill Valley. Mr. Bechtel was 
formerly a professor of chemistry at Penn- 
sylvania State College, Bellefonte, Pa. 

Thieves entered the jewelry store of Louis 
Sorkin, 138 N. 8th St., on the night of 
July 18, and escaped with silverware and 
clothing valued at $1,000, notwithstanding 
the fact that lights were burning brightly 
in the store window. The burglars forced 
their way into the rear of the store by 
means of a side window. Mr. Sorkin found 
the screening on the outside of the window 
removed when he arrived at his place of busi- 
ness in the morning. The police who investi- 
gated the robbery believe the thieves were 
experienced because they selected only the 
most valuable goods in the store, 


Two young men held up Harry Schwartz, 
a jeweler, of 3309 N. Sth St., while he was 
waiting for a trolley car at 5th and Alle- 
gheny Ave. on July 16, and escaped with 
a bag containing watches and rings valued 
at $1,250. Mr. Schwartz, who conducts a 
jewelry store on N. 5th St., was waiting for 
a street car at 5th St. and Allegheny Ave. 
to take him to his home at 2404 W. Alle- 
gheny Ave. An automobile came along and 
stopped at the corner. Two young men 
stepped out, thrust revolvers into Mr. 
Schwartz’s face; seized the hand bag con- 
taining the watches and rings and made 
their escape. 

Thieves smashed the window of Charles 
Muth’s jewelry store, 1632 W. Columbia 
Ave., early on the morning of July 5 and 
escaped with pearl necklaces valued at 
$2,000. This is the sixth robbery in three 
years at the Muth store. The last robbery 
occurred about six months ago when win- 
dow smashers got away with $1,000 worth 
of jewelry and only three weeks ago a negro 
who attempted to enter the rear of the 
building which adjoins the Muth store was 
shot and killed. Thomas Delaney, a night 
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watchman, was in the jewelry store when 
the window was smashed. He heard a noise 
in the rear of the store, and when he went 
back to investigate the front window was 
smashed. About this time Detectives Mc- 
Ardle and Woods, of the 19th and Oxford 
Sts. station, arrived on the scene. Investi- 
gation showed that the window had been 
smashed with a padded brick with such force 
as to bend the iron grating on the inside of 
the window. The detectives found a bundle 
of lingerie nearby and they believe the thief 
wrapped the lingerie around a brick before 
smashing the window. George Harris, 1622 
N. 17th St., told the police he saw a tall 
man run down 17th St. after the window 
had been smashed. He had a bundle under 
his coat and jumped into an automobile and 
drove away. The police searched the neigh- 
borhood but could not find the thief, 





Trenton, N. J. 


Diamonds were the subject of an interest- 
ing talk at a weekly luncheon of Trenton 
Rotary at the Stacy-Trent Hotel here last 
Thursday by George E. Fort, a member of 
the jewelry firm of Fort & Goodwin, 
prominent in the mercantile life of Trenton. 
Mr. Fort treated the subject from various 
viewpoints, while he exhibited diamonds in 
the rough, partly cut, and finished. Explana- 
tions were given by him of methods of cleav- 
ing, sawing, cutting, and polishing the 
gems, 

Manufacturing and dealing in jewelers’ 
machines are among the principal objects of 
the Bolte Piano Plate Corporation, which 
has been chartered in the office of the Secre- 
tary of State to operate from 1160 E. Jersey 
St., Elizabeth, with N. R. Leavitt as agent. 
The concern has a capitalization of 10,000 
shares composed of 5,000 shares of pre- 
ferred stock at $100 per share and 5,000 
shares without nominal or par value, while 
the amount that will be devoted to the start- 
ing of business is $43,300. The incorpora- 
tors and the number of shares held by 
each are Albert Leon, 100; Max Gibian, 
100; Harry Brower, 100, and others, all of 
Elizabeth. 

Church & Co., of 336 Mulberry St., 
Newark, with Charles H. Church as agent, 
has been chartered in the office of the Secre- 
tary of State to manufacture, buy, sell, deal 
in, deal with, market and prepare for mar- 
ket goods, wares and merchandise of every 
class and description, but, particularly, gold, 
silver and platinum rings, precious stones of 
all kinds, watches and parts thereof, includ- 
ing both movements and cases, umbrellas, 
jewelry, opera glasses, gold and silverware 
and novelties of all kinds. The concern has 
a capitalization of $25,000 which is‘composed 
of 250 shares at $100 per share, while the 
amount that will be devoted to the com- 
mencing of business is $1,000. The incor- 
porators and the number of shares held by 
each are Charles H. Church, 49; Otto 
Goetze, 49; M. S. Church, 1, and H. Goetze, 
1, all of Jersey City. 








M. Levitz, senior member of M. Levitz & 
Co., Albany, N. Y., has announced the mar- 
riage of his youngest daughter, Bessie, to 
Meyer Kraft. The ceremony took place at 
the Summer home of Mr. Levitz. 
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“Treasure Solid Silver 
in the Adam Style 


ERE is Sterling silverware, heavy and 
H elegant, fashioned in all the harmony 
of proportion, the purity of line, the 
exquisite delicacy yet richness of detail in 
which the Adam school of design excels. 
Made for those who know and demand the 
very best, and meeting with much _ success 





among those jewelers who enjoy the highest 
class trade in their community. 


Write for Catalog and Prices 


ROGERS, LUNT & BOWLEN CO. 


Silversmiths—Makers of Distinctive Tableware. 


GREENFIELD, MASS. 
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M. Elkon has moved from the eighth to 
the fifth floor of the Jewelers’ building. 

F. T. Widmer, West St., has opened his 
branch store at Hyannis for the Summer. 

H. I. Russell, for many years in the 
Nickerson building, is now located with 
B. W. King, at 21-Bromfield St. 

Henry Becker, of Smith Patterson Co., is 
an expert grower of gladioli. His display 
numbers more than one thousand beautiful 
specimens of this flower. 

Several handsome trophies are to be 
awarded as prizes at the annual outing of 
the Boston Scottish Society at Ashland this 
week. The cups were supplied by A. R. 
Kerr & Son. 

Harry A. Harwood, formerly of Har- 
wood Bros., Inc., is located at 6 Beacon 
St., in the offices of Bruce Ware, one of the 
liquidators of the company, which has just 
been wound up. 

S. Robinson has leased one of the stores 
in the new Diamond building, which is 
about to be erected on the site of the Old 
Province House. Formerly he occupied 
premises on the property which has just been 
torn down preparatory to construction work 
on the new edifice, 

Miss Feeney, of South Boston, who 
several weeks ago, was found guilty of lar- 
ceny of a diamond ring from Thomas Long 
Co. and was sentenced to 30 days in prison, 
has appealed. She is to be tried on a charge 
of grand larceny, the company now alleging 
that she stole other articles. 

The wedding is announced of Ralph E. 
Bold, traveling salesman for David Nemser 
& Co., and Miss Florence Frye. The cere- 
mony took place in Brooklyn, the home of 
the groom. After a wedding trip they will 
reside at 331 Huntington Ave., Boston. 
Herbert L. Stearns, of the same company, 
is on a trip for three weeks in northern 
Maine. 

Forest Davidson Jr., member of Thomas 
Long Co., writes from Europe, where he is 
visiting for the first time, that he is en- 
raptured with the Old World. He has sent 
views of Scotland, and now he is in England. 
Later he will go to France and other coun- 
tries, and will attend a presentation of the 
Passion Play at Oberammergau. Charles 
Davidson, president of the company, is at 
Jefferson, N. H., for the Summer, 

Krank Regers, one of the older, employes 
at Ripley, Howland Manufacturing Com- 
pany, has returned from a six weeks’ visit 
to Wisconsin, where he went, incidentally 
to attend the wedding of a nephew. While 
there he participated in several extensive 
automobile tours, picnics and other forms of 
outdoor recreation. The change of scenery 
and venue has made a noteworthy improve- 
ment in his condition of health and spirits. 

A charter of incorporation has been 
granted to A. Paul & Co. one of the oldest 
wholesale jewelry houses in Boston. The 
capital is $130,000 and the incorporators are 
Alfred J. Paul, president and treasurer 
Daniel D. Burns, vice-president, Gustave 
A. Felber, secretary, and Maud M. Paul 
and Barbara Paul, and Mabel G. Finlay, 
executrix of the estate of Charles W. Fin- 
lay. Mr, Paul has been an active member 
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of the company for the last 28 years, en- 
tering the business at the time of the 
death of his father, Andrew Paul, founder. 
Mr. Burns and Mr. Felber entered the 
employ of the old firm as boys, the first 
named 35 years ago, and the latter 42 years 
ago. Both have represented the house for 
many years as traveling salesmen. H. C. 
Lawson, who has been with the company 
23 years, will continue in its service as 
inside salesman, 

Among the new incorporations scheduled 
last week is L, M. Flanders Co., Attleboro, 
with a capital of $50,000. The incorpora- 
tors are M. Flanders of Attleboro, Samuel 
H. Flanders of Hartford, Conn. and Fred- 
erick S. Sibley of Providence, Another new 
company is The Kay Jewelry Co., Spring- 
field, with a capital of $50,000. The in- 
corporators are Albert J. Levi, Arthur S. 
Katzenberg and Lee Wile, all of Springfield. 











D. J. Gleeson, of the Gleeson Jewelry Co., 
is in New York on a buying trip. 

G. O, Penn, of Wm. Scheer, Inc., New 
York, called on Louisville dealers last week. 

G. F. Geiger & Son have donated a silver 
loving cup as a trophy to be awarded at the 
Shelby County Fair at Shelbyville, 

George T. Howard, of the Towle Mfg. 
Co., Newburyport, Mass., was in the city 
last week calling on local jewelers. 

L. G. Katzman, of the Geo. Katzman Co., 
is out on a week’s business trip through 
eastern Kentucky. W. H. McPherson, of 
the same firm, is in central Kentucky for 
a short selling trip. 

Thieves forced open the front door of 
McDowell & Son’s store at Lagrange, Ky., 
and broke open a case of jewelry. Four 
watches and other jewelry amounting to 
about $300 was taken. 

Thieves took advantage of the fact that 
police were changing shifts and broke a win- 
dow in the store of Roth Bros., 4th St. 
jewelers, last week, and obtained jewelry 
valued at $250. Three gold watches, two 
diamond rings and a necklace, which were 
on exhibition in a window, were taken, 

Paul M. Mueller, who was in business in 
Louisville many years, died recently at 
Washington, D. C., according to word re- 
ceived by friends here. Mr. Mueller left 
Louisville in 1920 to take charge of the of- 
fice of H. Harris & Co., Washington jewel- 
ers. He is survived by his widow, a son, 
and a sister in Indianapolis, where his ashes 
will be buried. 

The Kentucky Retail Jewelers’ Associa- 
tion will probably hold its annual meeting 
in Cincinnati, Aug. 28, the day before the 
convening of the A. N. R. J. A., according 
to Will Irion, of Matt Irions’ Sons, secre- 
tary-treasurer of the Kentucky association. 
The Ohio association will hold its meeting 
that day, and Mr. Irion would like to meet 
the same day. President J. W. Keller, of 
Georgetown, has not yet notified Mr. Irion 
as to the practicability of holding the meet- 
ing at that time. Mr. Irion also declared 
that if the State association is incorporated, 
which will have to be verified, the meeting 
must be held’ in the State. In such case, 
Mr. Irion said, a meeting will be arranged 
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in a Covington or Newport hotel, just across 
the river from Cincinnati. 

Brainerd Lemon, president of Lemon & 
Son, has gone to New York and will sail 
for Europe to purchase antiques. Mr. 
Lemon had just returned from Europe with 
a small stock of antiques which he had in- 
tended to show this Fall when the Summer 
migrators had returned. . However, the 
news got around that the antiques were here 
and in a short time they were all sold. Mr. 
Lemon will purchase a more complete stock 
on his second trip. 











Frederick A. Steuber, Le Roy retail 
jeweler, will exchange locations with the 
Heaman Clothing Co, on Main St., early 
next month, 

Marsh & Son, one of Fredonia’s oldest 
business concerns, has sold out its jewelry 
stock and opened new offices at 415 Central 
Avé,, Dunkirk. They will do optical work 
and repairing of watches and clocks, 

The Swan Jewelry Shoppe, 11 E. Swan 
St. which has been disposing of its stock 
by auction for the past few weeks will be 
closed on Aug. 1. as the store has been 
leased to another business enterprise. Har- 
ry Gamler, its proprietor, will continue to 
operate his store on Main St. 

Van Der Voort Bros., diamond importers, 
wholesalers and jobbers and the T. E, Dick- 
enson Co., Inc., retailers, are two firms not 
heretofore mentioned who are closing their 
store all day Saturdays during July and 
August. Tanke’s, Inc., are closing Satur- 
day afternoons during the Summer months. 

Ten men believed to be striking carshop 
employes one morning last week  sur- 
rounded the home of Matthew Gachzewski, 
143 Gatchell St. Threats were made and 
a disturbance was created which aroused 
members of the household. For more than 
an hour the disturbance continued. Final- 
ly Mr. Gachzewski convinced the men that 
he was a jeweler and not a strikebreaker 
as those surrounding the house evidently 
believed. Mr. Gachzewski is in the em- 
ploy of the Kevitt Jewelry Mfg. Co., 629 
Main St. He said no strikebreakers re- 
sided in his home and he was unable to 
account for the action of the strikers. 

Returns from postals sent out advising 
members of the Twenty-Four Karat club 
of the basket picnic on Aug. 2, indicate a 
large attendance at the first event of the 
kind arranged by the local club, which 
came into existerice less than a year ago. 
Members will assemble at McKinley Monu- 
ment at 1 o’clock on the afternoon of the 
outing and will proceed to. the picnic 
grounds at Hamburg-on-the-Lake in parade 
fashion. Space in autos will be provided 
for those who do not possess cars of their 
own, The games committee has worked 
out a number of novel contests which prom- 
ise to afford not only amusement for the 
competitors but for the onlookers as well. 
Exclusive use of the beach has been ob- 
tained for the afternoon and bathing prom- 
ises to be one of the most popular diver- 
sions at this popular spot. Another feat- 
ure of the afternoon should be the baseball 
game between Bachelors and Benedicts. 
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Vou Can Now Buy 
WWW. Guaranteed 
Pearl Necklaces 


Pearl Necklaces Worthy of Their 
Unusual Guarantee 


For nearly a year we have been devoting time, thought and energy 
to the preparation of going into the Pearl Necklace business. We 
wanted to sell only such Pearl Necklaces as would be worthy of the 
famous W. W. W. guarantee. 


W. W. W. GUARANTEED PEARL NECKLACES give the jeweler 


who features them unmistakable advantages. 


W. W. W. GUARANTEED PEARL NECKLACES will not be sold 
to any but the legitimate retail jeweler—never to department stores 
or mail-order houses. 








To those jewelers who have had the exclusive rights of W. W. W. 
GUARANTEED RINGS, will be given the first opportunity to con- 
trol the W. W. W. GUARANTEED PEARL NECKLACE proposi- 


tion for their community. 

Our twelve representatives are now in their respective territories — 
each one carrying a full assortment of W. W. W. GUARANTEED 
PEARL NECKLACES in addition to their regular line of W. W. W. 
GUARANTEED RINGS, as well as the window display and other 
valuable advertising features, all of which will help sell W. W. W. 
GUARANTEED RINGS—W. W. W. GUARANTEED PEARL 
NECKLACES. 


WHITE, WILE & WARNER 


“Makers of W. W. W. Guaranteed Nationally Advertised Rings” 
Buffalo, N. Y. 
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TRADE CONDITIONS 


Employment figures for firms in Milwaukee 
County employing over 500 persons, as issued by 
the Commercial service department report of the 
First Wisconsin National Bank here indicate a 
marked upward. trend in industrial operations dur- 
ing the past month. With the unemployment 
situation alleviated, a corresponding healthier 
change is reflected in volume of jewelry sales, 
Manufacturing jewelers and retailers alike report 
good Summer trade. Reports from various indus- 
tries in the city are in general encouraging. 





Representatives of Gottfredsen & Nicoll, 
Kenosha, Wis., E. Starkey of Waterford, 
Wis., and O. C. Boelte, Columbus, Wis., 
called on Milwaukee manufacturing jewelers 
last week, They visited friends at the 
O. H. Bingheimer Co. 

Frank Zuehr, prominent Milwaukee retail 
jeweler will soon occupy a new $14,000 
jewelry store that he will build on Muskegon 
St, south of Mitchell St., Milwaukee. 
Definite plans and dimensions of the build- 
ing will be announced later, according to 
Mr. Zuehr. 

O. Twelmeyer, Milwaukee jeweler, has 
awarded the construction contract of his new 
store building 4601 North Ave to the J. 
Jansen Co. The new building will be 34 
by 50 feet, will be constructed of brick and 
concrete and will have a new model com- 
position roof, according to Mr. Twelmeyer. 

A. G. Ingraham and F. C. Simon, Apple- 
ton, Wis., jewelers, doing business under the 
firm name of Ingraham & Simon have dis- 
solved partnership, Mr, Ingraham, disposing 
of his interest to his partner. Mr. Ingraham, 
who is one of the city’s prominent jewelers, 
has not announced any definite future plans. 

The engagement of George M. Rank, 
secretary of the Rank & Motteram Co., one 
of Milwaukee’s leading exclusive jewelry 
stores, to Miss Jane Hooker, daughter of 
Mrs. Owen Hooker, Milwaukee, was an- 
nounced this week. Mr. Rank is spending 
a two weeks’ vacation at the northern Wis- 
consin lakes, 

Rudolph Kaempf, Port Washington, Wis., 
jeweler, is announcing his retirement from 
active business on account of poor health. 
He is at present conducting a closing out of 
business sale before retiring and disposing 
of his stock. Mr. Kaempf has no definite 
future plans but it is expected that he will 
remain at Port Washington for some time. 

W. H. Hackleman, Appleton, Wis., is 
Planning the construction of a one-story, 24 
by 50 brick store building. Architect Ed- 
ward A, Wettengel of that city is in charge 
of the plans. The Appleton Construction 
Co., Appleton, will start construction work 
this week, according to Mr. Hackleman, who 
Plans to make his new store building one of 
the most modern in the city, 

Captain Gordon Warnke, of the 105th 
cavalry, Wisconsin National Guards, is at- 
tending the annual encampment of the State 
guards at Camp Douglas, Wis. Capt. Gor- 
don is the son of E. H. Warnke, prominent 
manufacturing jeweler in Milwaukee, head 
of the E. H. Warnke Co. Captain Warnke 
1s an employe of the company and is well 
known among Milwaukee jewelers. 

Henry Sullivan, head of the Henry Sulli- 
van Engraving Co., Milwaukee, well known 
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among the city’s jewelers, and former vice- 
president of the Milwaukee Athletic Club, 
was elected president of the club last week 
to succeed James H. Hayes, recently de- 
ceased. Charles S, Pearce, vice-president 
of the Palmolive company was elected to 
fill Mr. Sullivan’s former office. 

All Center St., Milwaukee, jewelers from 
30th to 55th Sts. are members of the newly 
organized Center Street Business Men’s As- 
sociation under Albert Deller, president, and 
Walter Guetzlaff, secretary-treasurer. The 
new association has been organized to work 
for the betterment of trade conditions in the 
Center St. business district and to further 
civic projects. Monthly meetings will be 
held. 

The E. H. Warnke Co., Milwaukee manu- 
facturing jewelers and jobbers report the 
following Wisconsin jewelers as visitors to 
the city for the week: Esterberg & Sons, 
Waukesha; D. D. Graff, Elkhorn; G, Sli- 
winski, Waukesha; A. P. Wilde, South Mil- 
waukee; Howard Williams, Delavan, and 
Ernest Starkey, Waterford. All reported 
Summer trade to be in a satisfactory condi- 
tion and that the seasonal dullness in the 
retail jewelry lines was not apparent this 
year, 

A supposedly highly explosive bomb in 
the front doorway of the Max Gross, Inc., 
jewelry store was found to be a harmless 
relic of the World War. The finding of the 
bomb brought to memory the tragedy at local 
police quarters when a bomb brought into 
the headquarters station for investigation ex- 
ploded and killed 10 persons. Newspapers 
gave first page notice to the finding of the 
Gross bomb and police took extreme care 
in handling the shell. When the bomb shell 
was thrown into water, the cap was re- 
moved, and it was found that the shell did 
not contain a charge. Max Gross, owner 
of the jewelry store denies any knowledge 
of the fake “infernal machine.” 

Milwaukee jewelers plan to take an active 
part in national convention of retail credit 
men who will meet in Milwaukee June 19 
to 23 inclusive, 1923. Committees on ar- 
rangements have been appointed by the board 
of directors of the Milwaukee Society of 
the Retail Credit Men’s National Association. 
Frank Genens, credit manager of the Ed. 
Schuster Co., was chosen general chairman 
of the convention committee and F. S. 
Krieger, secretary of the retail division, As- 
sociation of Commerce, was chosen secretary. 
The directors of the association following the 
plan of the local jewelers voted to take under 
advisement a suggestion to change the name 
of the local body from the Milwaukee So- 
ciety of the Retail Credit Men’s National 
Association to the simpler title, Association 
of Retail Credit Men of Milwaukee. 








The first building in Portland, Ore., to 
be devoted exclusively to specialty shops 
will be erected shortly in that city at 3rd 
and Alder Sts. by I. Holzman, jeweler. Mr. 
Holzman, who has been in the jewelry busi- 
ness in Portland and elsewhere for a num- 
ber of years, purchased this site now 
occupied by the Gill book store at a price 
reported to be $150,000. The building 
which he purposes to erect, it is estimated, 
will cost about $175,000 and will be an eight- 
story structure made of reinforced concrete 
and occupying a full lot, 50 by 100 feet. 
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TRADE CONDITIONS 
In spite of the strike of the railroad men and 
the coal miners, business conditions in this part of 
the country are coming along all right and at this 
writing freight shipments have been interferred 
with but little. In the event of a prolonged rail- 
road strike, it is feared that business will “be 
affected to a certain extent. Retail jewelry dealers 
report that their trade for July has held up very 
well and that their out-of-town trade has been bet- 
ter than it was last year, They are looking for a 

very good Fall and Winter trade. 





Hovey H. Tislow, retail jeweler at Peters- 
burg, Ind., who was a recent business visitor 
in Evansville, says that trade conditions in 
his section of the State are more promising 
than they were this time last year. 

John Heinzle, member of the firm of 
Heinzle & Nestor, retail jewelers at Boon- 
ville, Ind., is interested in some of the coal 
mines of Boonville and Warrick county and 
he is optimistic about the early opening of 
the coal mines. 

Chris Hewig, traveling salesman for A. 
Bitterman & Son, wholesale jewelers of 204- 
206 Main St., writes that his trade has been 
very good all Summer and that he expects 
his Fall trade to show improvement over 
that of last year. He says that many of the 
dealers now are buying for their Christmas 
trade. 

T. C. Basye, pioneer jewelry merchant at 
Rockport, Ind., is spending all his spare time 
now arranging for the big Spencer county 
fair that will be held at Rockport the last 
week of August. Mr. Basye has been sec- 
retary of this fair association for more than 
a quarter of a century and is known to the 
horsemen in many States. He says that 
holding fairs is his main recreation and he 
rather enjoys the work, 

Retail and wholesale jewelers of Evans- 
ville will co-operate with the other mer- 
chants in holding another exposition in 
Evansville this Fall. The exposition proba- 
bly will be held along in September and the 
committee that will arrange it probably will 
have a style show in connection with the 
exposition this year. The exposition has 
been given for a number of years past and 
has always attracted a great many people 
to Evansville from points in southern In- 
diana, southern Illinois and western and 
northern Kentucky. 

Mussel diggers along the lower Ohio 
River and the tributaries of this river are 
extremely busy at this time and many men 
are engaged in getting out shells. While 
the men are not making the wages that were 
paid them during the World War or the 
year following, they, nevertheless, are mak- 
ing good money. The shells are being sold 
to the various pearl button factories in 
southern Indiana and southern Illinois, and 
most of these factories now are being op- 
erated on full time and probably will be 
able to run steadily until late in the Fall or 
early in the coming Winter. 











George Soulis has started in business af 
Hamilton, O., under the style of the Ar- 
cade Jewelry Store. His establishment is 
located at the right of the Court St. en- 
trance to the market and is one of the finest 
stores in that city. 
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ORHAM 


THIRTY-FIVE PATTERNS 
of 
STERLING SILVER TABLE WARE 
EVERY ONE A SELLER 


The greatest collection of Flat Ware Patterns ever offered to the 
Trade,—comprising Established Favorites and New Designs. 


ADAM—Excellent rendering of the Adam Period. 20. LIVINGSTON—Quiet dignity and substantial effect. 
BRADFORD—Early Rugged Colonial Period. 21. MADAM JUMEL—Colonial, with a hint of French 
CHANTILLY—Of the time of Louis XV. taste. 

CHATHAM—Queen Anne Rattail Type. 22. MADAM MORRIS—Reel-and-bead Georgian design. ~ 
CHATHAM—Hammered Finish. 23. MANDARIN—Chinese Chippendale Motif. 
CHATHAM—Engraved Finish. 24. NAVARRE—Elaboration of the Thread Edge Pattern, 
CLERMONT—Design of the Colonial Period. Louis XV _ influence. 

DOLLY MADISON—Graceful Model, Plain and En 25. NEW QOUEENS—Refined pattern of the Georgian 
graved. Period. 

ESSEX—Unornamented design, Gothic in feeling. 26. NEW STANDISH—Queen Anne Period,—simple and 
ESSEX—Engraved finish. . charming. 

ETRUSCAN—Greek Fret Motif. 27. OLD FRENCH—Reproduced from a spoon of 1708. 
FAIRFAX—Very Popular, Sheraton influence. 28. ORIANA—English Renaissance showing French influ- 
GRISWOLD—Nevw, simple outline,—slightly ornamented. ence. 

HAMPSHIRE—Middle Georgian Period of decoration. 29. PLYMOUTH—Simple Colonial Design. 

JENNY LIND—Charmingly simple and unaffected Co- 30. PORTLAND—Generously patterned on Late Georgian 
lonial Type. Lines. 

KING ALBERT—Smart, distinguished and universally 31. PORTSMOUTH—A pre-Revolutionary Colonial Design. 
popular. 32. ST. DUNSTAN—Plain Jacobean. A revised reproduction. 
LADY BALTIMORE—Reflecting clean-cut refinement of 33. ST. DUNSTAN—Chased finish. 

Colonial Aristocracy. 34. VICTORIAN—Early 19th Century—Best Victorian 
LANSDOWNE-—In the manner of the Adam Brothers. Period. 

LENOX—Louis XVI in character. 35. WELLINGTON—Late 18th Century. 


The purpose of this particular Announcement is to emphasize the 
extraordinary opportunity offered the Trade in the combined pro- 
duction of the three large plants of 


THE GORHAM INTERESTS 


An unprecedented opportunity in that our lines include examples of every 
Style and Period, covering the entire range of Art. 





Every pattern exhibits the unmistakable hall-mark of elevated quality 
the work of GORHAM master-designers—and executed with a knowledge of 
what the trade wants and needs, to meet the requirements of the users of 
STERLING the Country over. 


GORHAM has long been noted for Quality. It means just as much in 
Variety and in Attractive Prices. 


THE GORHAM COMPANY 


Fifth Avenue at. 36th Street, New York 
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A SHORT time ago 

the New York 
newspapers gave con- 
siderable space both 
in the news and editorial columns to the 
fact that a society known as the Arbitration 
Society of America has been incorporated 
under New York State laws to promote the 
general cause of arbitration and provide 
courts open to people, at virtually no ex- 
pense, to settle civil cases without delay or 
red tape. 

So far as the jewelry trade is concerned 
there is nothing new in this idea. The Ar- 
bitration Committee of the National Jewel- 
ers Board of Trade has been working along 
the same lines in the jewelry trade for some 
time with encouraging results. As a matter 
of fact the Board was one of the first organi- 
zations to, take up the arbitration of dis- 
puted civil cases after Governor Alfred E. 
Smith of New York State, on April 10, 1920, 
signed the Walton-Martin Bill. 

Their Act is now known as Chapter 72 
of the Consolidated Laws, and Section 2 
provides that “a provision in a written con- 
tract to settle by arbitration a controversy 
arising between the parties to the contract 
or a submission hereafter entered into of 
an existing controversy to the arbitration 
pursuant to Title VIII of Chapter 17 of the 
Code of Civil Procedure, shall be valid; 
enforcible and irrevocable.” Another sec- 
tion provides in the case of failure, neglect 
or refusal of another person to perform 
under a contract or submission providing for 
arbitration that the person aggrieved may 
apply to the Supreme Court for an order 
directing that the arbitration proceed. The 
court is given power to compel the carry- 
ing out of the arbitration. In brief the act 
provides that a provision for arbitration in a 
.contract is now as binding as the price or 
any other feature in a bargain. 

The benefits of such a law are obvious. 
Arbitration is simple, direct, usually prompt 
and, when based upon an agreement to ar- 
bitrate, it is backed by the courts. Under 
the plans being worked out by the Arbitra- 
tion Society of America it is hoped to ex- 
pedite trade disputes and relieve the courts 
of this burden in so far as possible. 

The idea of arbitration is not new in this 
country, but the objection to settling dis- 
putes in this manner has been that there has 
been no way to compel the beaten disputant 
to accept the award made by a board of 
arbitration. The law passed two years ago 
takes care of this by providing that where 
the disputants have agreed to submit to ar- 
bitration that the finding of the arbitrator 
shall be final. 

The effect of the putting into operation of 
this law in a widespread manner as intended 
by the Arbitration Society of America, 
should be marked. Arbitration gives the 
best judgment of a picked committee fami- 
liar with the particular industry and with no 
interest in the outcome of the case other 
than that they desire to see the question in- 
volved settled fairly, without recourse to the 
courts and the vexatious delays and techni- 
calities which follow the starting of the 
usual civil suit, 

It has honestly been said that often when 
a case is presented to a court of law the 
case in dispute really resolves itself into a 
matching of wits between opposing counsel 


The Arbitration 
of 
Business Disputes 
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and the technical and legal interpretation of 
the law as it may affect the case involved. 
All this is swept aside in the working of the 
arbitration committee and the case is dis- 
posed of not according to the technical rules 
of legal procedure but according to the jus- 
tice and reason in the case. 

Submission to arbitration must, of course, 
be by agreement of the disputants and no 
one can be dragged before the arbitration 
tribunal against his will as is the case in 
court procedure. This has a_ tendency 
to do away with the bitter feeling that is 
often engendered through litigation. 

In those cases where there is an honest 
disagreement as, for instance, in the inter- 
pretation of a contract, the arbitrator chosen 
from the industry in which the dispute 
arises would naturally be familiar with the 
business or trade in question and would not 
need the so-called ‘expert’? witnesses who 
are so often introduced by both sides in 
legal tangles to enlighten juries. 

All trade relations are complicated and 
delayed by disputes which cost a great deal 
both in time and money. The arbitration 
plan seems to offer a short cut which will 
lighten the burden. 


T has been said that 
true service is best 
measured by what 
men do to make other 
men better, and in the work being done by 
the local, State and national associations of 
jewelers throughout the country this spirit 
of service is an outstanding feature of as- 
sociation activity. It is this desire to be 
of service to the trade and to be a part in 
raising jt to a higher ethical standard that 
inspires the officers and other leaders in the 
various associations to “carry on” from year 
to year, giving of their time and funds that 
this may be accomplished. 

That the associations have accomplished 
much, not only for the benefit of members 
but for the trade at large, goes without 
saying. Many of the ideals for which those 
most interested in trade betterment have 
wished and worked in the past, have become 
the realities of today, and present-day lead- 
ers are looking ahead to the future. 

The spirit of service which has been en- 
gendered by association work in the past is 
reflected in the jewelry trade today on every 
hand. Had it not been for the results grow- 
ing out of the hearty co-operation of the 
jewelers throughout the country, they would 
not now have many of the reforms which 
have been inaugurated and would not be 
profiting by the benefits which are being 
realized. 

The retail jeweler who is outside the as- 
sociation fold is benefited by the work which 
the national, State and local associations 
have done along many lines, but he cannot 
share in the satisfaction of having had a part 
in this constructive effort. 

It is only necessary to cite a few instances 
of what has been accomplished to bring 
home the fact that much progress has been 
made. Today the American National Re- 
tail Jewelers’ Association returns to its 
members more than its costs to be a mem- 
ber through the saving in fire insurance pre- 
miums. The jewelers have been given the 


What Association 
Work Has Done to 
Help the Trade 


benefit of the services of the Harvard Bu- 
reau of Business Research, which has made 
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Complete Stocks— 
Rapid Service 


AT YOUR COMMAND 


SETH THOMAS CLOCKS 


and all other American makes 


of Mantel and Alarm Clocks 


We also carry a full line of 


Westclox, Community Silver, Reliance Plate, 
Tudor Plate, Par Plate, 1847 Rogers Bros., 
Rogers & Bro. Star Brand, Homan & Forbes 
Hollowware lines, Ingersoll Watches, all 
models; Wilmort Crumb Sweepers, Pyralin 
Toilet Articles. Full line of Watchmakers’ 
Tools, Watch Materials and Clock Materials, 


Findings. 
Pyralin Toilet Articles 


With a staff of competent, experienced clerks we guar- 
antee prompt and efficient service at factory prices. 


Regent Specialties of Mainsprings, Staffs, Jewels 
and Hands for American Watches 


CROSS & BEGUELIN 


21-23 Maiden Lane New York 
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a careful study of the trade and furnished 
much valuable data. The Horological In- 
stitute of America, which is standardizing 
the watchmaking craft, has been greatly as- 
sisted by men who are members of the 
American National Retail Jewelers’ Asso- 
ciation. The retail jewelers’ associations 
throughout the country have an active part 
in the fight led by the Jewelers’ War Reve- 
nue Tax Committee against unjust taxation 
and in the work being éarried on by the 
National Jewelers’ Publicity Association in 
the “Gifts That Last” campaign. Many re- 
forms have also been carried out through the 
united effort of the jewelers that have had 
a direct beneficial bearing on the trade. 

The interest shown in the meetings of the 
various State associations this year is an 
evidence of the growth of association work 
in the jewelry trade. A large number of 
the States now have State associations. 
Many local organizations have been formed 
of late and from the excellent reports re- 
ceived from the various State meetings, 
where the jewelers have had the opportunity 
to discuss trade problems and hear instruc- 
tive addresses, it is evident that the attend- 
ance and interest at the national convention 
of the American National Retail Jewelers’ 
Association to be held in Ciricinnati, Aug. 
29, 30, 31, and Sept. 1, will be fully up to 
the standard, 

Let the good work go on. 








LETTER TO THE EDITOR 





A Word of Praise for the Late Henry Ginder 


New Orveans, La., July 17, 1922. 
Editor, THe JEWELERS’ CIRCULAR: 

Please allow me to add a few words to 
yours so fittingly expressed in your eulogy 
on that exceptional character and Christian 
gentleman, Mr. Henry Ginder, as it was my 
privilege to know him personally since 
1859. 

In that year, I was apprenticed to Mr. 
Adolph Himmel, a very able artisan, who 
had a small silverware factory making 
everything from a cup to a tea set with 
waiter, and had chasers and engine truners; 
the firm of Hyde & Goodrich taking all the 
factory output. It was my duty to deliver 
the finished work and bring back old silver 
plate and trade dollars that were coined at 
that time, to make into new articles. Mr. 
Ginder always attended to me. Although 
I was but poorly dressed and yet poorer in 
speech, having entered the country in 1857, 
Mr. Ginder very courteously waited on me; 
speaking kindly to me; and at times gave 
me small presents which looked very big to 
me. Later on, when working for his firm 
at the bench, having become a_ jeweler 
mechanic until starting into business for 
myself, he was always the same courteous 
and kind friend to me, until his passing 
away. 

During the Civil War, when New Orleans 
was captured by Farragut and occupied by 
General Butler, large numbers of troops 
were concentrated here and business grad- 
ually improved. Among the older jewelry 
firms was that of Fred. Zimmermann, at 
which time his brother Constance entered 
the firm. The firm was largely patronized 





(Continued on page 85) 
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Isaac S, 
Lane, 
quarters in Room 31 at 65 Nassau St. 

H. M. Horowitz, dealer ‘ig diamonds and 


Meyer, formerly of 35 Maiden 
is now located in new and larger 


jewelry, 71 Nassau St., has moved into 
larger quarters in Room 1206, on the 12th 
floor of the same building. 

Herman Mestel, of 130 Delancey St., is 
on a trip to Los Angeles, by way of Chi- 
cago, and expects to return by way of San 
Francisco on the southern route. 

A. Shapiro & Son, dealers in diamonds 
and American watches, 71 Nassau St., have 
moved their business from Room 507 to 
larger quarters in Room 1206, in the same 
building. 

Louis C. Conant, of Charles H. Conant 
& Bro., importers of pearls, 527 Fifth Ave., 
has gone to Europe on a business trip. Mr. 
Conant sailed Tuesday, July 18, aboard the 
Mauretania. 


The office and factory of H. Kassabian & - 


Son, manufacturers and importers of pearls 
and Chinese jade jewelry, formerly located 
at 71 Nassau St., have been moved to larger 
and more convenient quarters at 25 W. 42nd 
Dt 

S. Polack, manufacturer of Japanese rings 
and diamond mountings, 73 Forsyth St., has 
returned from a visit in the mountains and 
on Monday, July 24, opened his place of 
business, which was closed during his ab- 
sence, 

Irving L. Goldman, formerly connected 
with the Superior Silver Co., Brooklyn, 
N. Y., has engaged in business for himself 
at 137 Hester St., this city, where he will 
carry a full line of silver plated ware under 
the name of the Modern Silver Co. 

A firm known as Zaliel was granted a 
charter of incorporation at Albany, N. Y., 
last week with authority to engage in the 
precious stone and novelty business, The 
capital is $25,000 and the incorporators are: 
B. M. Sylvan, G. S. Swinford and J. Zaliel. 

M. Seiger & Son, 93 Nassau St., have an- 
nounced to the trade that through an error 
in their office the prices quoted in their ad- 
vertisement in the July 12 issue of THE 
JEWELERS’ CrrcuLar, on Hafis watches, were 
erroneous. The correct prices will appear 
in the advertisement of the firm in THE 
JEWELERS’ CIRCULAR, July 26. 

_ Lee Bach, diamond and pearl importer, 

527 Fifth Ave., sailed for Europe last Sat- 
urday on the steamship Rotterdam, Mr. 
Bach is accompanied by his wife and two 
sons and while abroad will visit the Lon- 
don and Paris markets and will also en- 
joy a vacation on the continent, returning 
to this country about the end of September. 

A Brooklyn jeweler, who was reported to 
the police as missing, was found several days 
ago in Scranton, Pa., wandering along the 
streets with $2,080 in jewelry and cash in 
his pockets. The jeweler was brought back 
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to Brooklyn and was removed to the Kings 
County Hospital for observation, It was 
learned that the jeweler had been missing 
from his home for two weeks. 


At a recent meeting of the United Retail 
Jewelry Store Keepers’ Association, the 
election of officers took place. The officers 
chosen are as follows: President, B. Wein- 
stock ; vice-president, Mrs. J. A. Weintraub; 
(re-elected) treasurer, J. A. Weintraub; 
(re-elected) recording secretary, M. Melzer, 
and financial secretary, M. Pruzansky (re- 
elected). The retiring president is M. Gins- 
berg. 


An involuntary petition in bankruptcy was 
filed in the United States District Court, 
this city, last Saturday, July 15, against 
Irving Schoenberger, trading as I. Schoen- 
berger & Co., wholesale dealers in watches 
at 66 Nassau St. The petitioning creditors 
are DeFrece Bernstein, $645; Julia Galam- 
berty, $212, and Rose Rifkin, $159. On the 
same day the petition was filed, Judge Knox 
appointed Joseph P, McDonough as re- 
ceiver under a bond of $3,000. According 
to this order, the firm has assets approxi- 
mating $6,000, consisting of watches, watch 
materials, etc., and liabilities of $15,000. 

Three creditors each holding claims of 
$500 instituted bankruptcy proceedings in 
the United States District Court on Mon- 
day, July 17, against Jacobs & Feldhuhn, 
jewelers at 71 E. Broadway. The petition- 
ing creditors are Reuben Birk, Benjamin 
Rabinowitz and Jacob Benenson. On Tues- 
day, July 18, Judge Knox signed an order 
appointing Robert P. Stephenson as receiver 
under a bond of $1,000. The liabilities are 
placed at $10,000 and the assets are estimated 
at $3,000. 

The many friends of DeWitt A. David- 
son, of Davidson & Schwab, 58 W. 40th St. 
will be pleased to learn that Mr. Davidson’s 
wife, is slowly recovering from the in- 
juries sustained in an automobile accident 
at Long Island City. Mrs, David- 
son was returning from her vacation and 
while passing through Long Island City, the 
steering gear of the car in which she was 
riding, broke. Before the car could be 
gotten under control, it hit the sidewalk 
and Mrs, Davidson was thrown through 
the windshield and seriously injured. She 
was taken to the Lenox Hill Hospital 
where she is now convalescing. 

The Pottery, Glass and Brass Salesmen’s 
Association announced recently that its 
annual Summer outing will be held this 
year on Aug. 5, at Duer’s American House, 
College Point, L. I. According to present 
arrangements special buses will leave from 
the front of 14 W. 23rd St., at 10 A. M., 
sharp, and will go direct to the picnic 
grounds, For those who cannot get away 
until later, a boat will leave at the foot 
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of 99th St. or E, 135th St. Luncheon will 
be served at 11:30 a. mM. after which a 
program of sports will be run off and the 
day will be concluded with a shore dinner. 
The famous Wanamaker Band, under the 
leadership of Edward Imke, assistant china 
buyer of the Wanamaker concern will en- 
tertain the salesmen and their guests. 

It was learned last week that Harry 
C. Larter of Larter & Sons, has been ap- 
pointed by the Merchants’ Association as a 
member of that organization’s Committee 
on Aeronautics, According to the bulletin 
issued recently by the association, this com- 
mitte was created in recognition of the 
growing importance which the development 
and application of the science of aerial 
navigation bears to the subject of com- 
mercial transportation as well as to the 
subject of national defense. Through the 
co-operation of the committee, the board of 
directors of the Merchants’ Association 
hopes that, intelligent conclusions based upon 
studies of the subject of aeronautics may 
be reached whereby the association may 
help in clarifying cr improving the con- 
ditions under which this new science may 
effectively develop in this country. 


H. Pichel & Son, Inc., manufacturers of 
jewelry novelties, 366 Fifth Ave., New 
York, were petitioned into bankruptcy in 
the United States District Court, last 
Wednesday. The following are the petition- 
ing creditors: Lillian Saff, who holds a 
claim for $500; Sylvia Stimmel, $28, and 
Jacob Rubinstein, $129. On the same day 
that the bankruptcy proceedings were insti- 
tuted against the concern, Herman Pichel, 
622 W. 113th St., this city, who owns 48 
shares in the business, declared himself a 
voluntary bankrupt. Accompanying his peti- 
tion were schedules which listed his liabili- 
ties at $30,517, which amount is composed 
entirely of unsecured claims. According to 
the schedules, he has no assets although he 
owns 48 shares in the firm of H. Pichel & 
Son, Inc. There was no valuation placed 
on these shares in the schedules. Among 
the largest unsecured creditors listed in Mr. 
Pichel’s schedules are the following: Chat- 
ham & Phoenix National Bank, $4,950; 
Pichel Co. and Benjamin Steinman (about), 
$750; Acker, Merrill & Condit Co, (about), 
$4,000; Louise Schlosser, $5,000; J. Reinond- 
3eaufils Co., $285; B. Altman & Co., $232; 
Wm. Iselin & Co., $285, and B. Stolzenberg, 
$15,000. 

Word was received in this city several 
days ago that a diamond and ruby diadem 
described as part of the Imperial Austrian 
jewels disappeared two months ago from 
their place of safekeeping in the Spanish 
Consulate in Vienna. The despatch also con- 
tained a warning to Americans cautioning 
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SOLIDARITY: “The Caso That Courts 


Mr. Retailer 


Discriminating jewelers have featured Solidarity 


Gold Cases for OVER THIRTY YEARS— 
Could any higher tribute be paid our product? 













7 Representative Watch Jobbers 
Pendant and Bow Patented 


are Solidarity Jobbers 


roomy. szeewooo SOLIDARITY WATCH CASE CO, Yi" 


OSCAR GAMMO ° (ESTABLISHED OVER GEORGE SALZGEBER 
Vico President ™ 15 Maiden Lane, New York THIRTY YEARS) Asst. Secretary-Treasurer 
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100 Years of Commercial Banking 


OFFICERS 


LOUIS G. KAUFMAN 
President 


THE 
RICHARD H. HIGGINS ; 
lst Vice-President TH 
William H. Strawn Bert L. Haskins , 
Vice-President Vice-Pres. & Cashier AND x 
Norborne P. Gatling C. Stanlely Mitchell 
Vice-President Vice-President 











We cordially invite you to open an ac- 
count with us at our main office or 
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them not to buy gems represented as part of 
the European crown jewels. The diadem 
was the property of the Archduchess Blanca 
and consists of five stars of diamonds with 
a ruby in the center of each star and is 
said to be valued at $25,000. 

George M. Spole, 540 Fifth Ave., Brook- 
lyn, has gone out of business. 

The business of The Clock Shop, 960 
Flatbush Ave., Brooklyn, has been succeeded 
to by Herman Beldock. 

According to an announcement made 
several days ago Aronow & Shapiro, Inc., 
125 Canal St., have gone out of business. 

Jacob Josefsthal, 2065 Fulton St., Brook- 
lyn, has changed the firm’s style to J. 
Josefsthal & Son. 











Frederick B. Keer and family are at their 
Summer home at Bay Head. 

Mr. and Mrs. Bernard M. Shanley, Jr., 
and the Misses Mary S. and Adele G. Shan- 
ley, leit for Europe on the Holland-Ameri- 
can liner Rotterdam. 

The July meeting of the New Jersey Re- 
tail Jewelers’ Association was held at Di Ji- 
anne’s, 17 Central Ave., last night. Reports 
of the New Jersey State convention, held 
last month, were given. 

Surach Bros., manufacturing jewelers at 
58 Columbia St., have doubled their factory 
floor space, now occupying two floors of the 
building, which they purchased a year or 
more ago, instead of one floor. 

Augustus V. Hamburg was chairman of 
the nominating committee which brought in 
names for officers of the Newark Chamber 
of Commerce for the coming year. Curtis 
R. Burnett is a member of the new execu- 
tive committee, 

Max Levy left the first of the wéek for a 
trip through the middle west in the interest 
of Burock Bros., manufacturing jewelers, 
Columbia St. Dave Kolens left at the same 
time for a trip through the New England 
States in the interest of the same concern. 

Newark manufacturing jewelers report 
that the coal and railroad strikes are hurting 
business with them greatly. The coal strike 
affects directly the districts in which the 
mines are located, and the uncertainties of 
the railroad strike not only delay jewelry 
salesmen on the road but cause buyers to be 
cautious. 

Albert D. Littell, 54 years old, of 604 Hun- 
terdon St., was held in $1,000 bail for the 
action of the Grand Jury when arraigned 
hefore Acting Judge Rooney in the First 
Precinct Court on the charge of grand lar- 
ceny. Complaint was made against Littell 


by Halsey M. Larter of Larter & Sons, 
manufacturing jewelers at 77 Pankhurst St., 
by whom the accused had been employed, 
with having stolen, in the past few years, 
gold, silver and platinum sweepings valued 
at $600. 

A young man who described himself as 
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Jewelers’ Circular publishes. 


619 Advertisers 


During the same six months: 





More Advertisers—More Advertising 


The overwhelming preference of advertisers for The Jewelers’ Cir- 
cular is clearly shown by the far greater number of advertisers who use 
The Jewelers’ Circular and the far greater amount of advertising The 


Over 43% More Individual Advertisers Use 
The Jewelers’ Circular 


During the last six months, January to June Inclusive: 


Used The Jewelers’ 
432 Advertisers Used the Next Largest Paper 


2,653 Pages of Advertising Appeared in The Jewelers’ Circular 
978 Pages of Advertising Appeared in the Next Largest Paper 


The Jewelers’ Circular publishes more advertising and circulates more | 
copies than the six monthly jewelry journals combined. 


Circular 























Peter Froelich, 21 years old, of 634 Fifteenth 
Ave., this city, was arrested by the Irving- 
ton police after an all-night watch, on the 
charge of robbing the safe of the Jennings 
Silver Co., Inc., at its plant at 390 Nye Ave., 
Irvington. Froelich was an employe of the 
company, and, according to the police, con- 
fessed that he had taken small sums from 
the safe several times in the last few 
months. Officials of the company say they 
have missed small sums, amounting in the 
aggregate to about $120. Several of the em- 
ployes were under suspicion and the police 
were notified. A night vigil was decided 
upon. Shortly after plain clothes man Enge- 
man reached the plant on Saturday morning 
to relieve plain clothes man Coleman he 
found Froelich near the office safe with a 
screw driver in his hand. He was not work- 
ing on the safe and busied himself with 
something else when the officer entered. Ac- 
cording to Engeman the door gave evidence 
of having been tampered with, and Froelich 
was taken to headquarters. The safe com- 
bination is not used and the cash is locked in 
a compartment in the safe, which the police 
say could be forced open without breaking 
the lock. When Froelich was arraigned be- 
fore Recorder Kinsey he was held in $500 
bail for the action of the Grand Jury, after 
pleading guilty to the charge of breaking, 
entering and larceny. According to his story 
to the police he was employed as a fireman 
at $19 a week, which, he said, he gave to 
his parents. He has been working for the 
firm for about six months. 





Jewelers Gold Bars Withdrawn and 
Exchanged at New York 
(Week Ended July 22, 1922) 

The U. S. Assay Office reports: 
Gold bars exchanged fer gold coins.. 
Gold bars paid depositors............ 


$636.997.54 


88,295.97 


ee ee $725,293.51 
Of this the gold bars exchanged foy gold 
coin are reported as follows: 


Date Exchanges 
DO ih aac a ee eee haaendieesed $187,066.71 
PR a a do ein .:6 OKLA RERRET BTR 83,896.14 
Aces aakwisinne de Deere wetesewee 182,831.07 
OE a os oe aia lae Pees epee 52,286.96 
Re eas. nle Gy d-vis aisle daw aaeeae.« 99,106.37 
LLC OG © 6 aaege REL ST eam RRC rear 31,810.29 


ae a . $636,997.54 
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by Federal officers who were well supplied 
with funds. Mr. Fred, Zimmermann went 
by steamer to New York on a business trip, 
his wife going with him. They came back 
the same way on the ill-fated steamer that 
foundered in a storm, almost everyone on 
board perishing and among them Mr, Zim- 
mermann and his wife. 

Constance * Zimmermann, a 
but over-ambitious young man, enlarged 
and medernized the store. He secured the 
most popular and active salesman of Hyde 
& Goodrich, a Mr, Driver, largely interested 
in fraternal orders. 

Towards 1870 reverses began to set in, 
culminating in the unfortunate year of 1872, 
when Mr. C. Zimmermann, no longer shar- 
ing the patronage on which he had built 
up his business, fought hopelessly against 
reverses. The firm being heavily impaired, 
the New York creditors placed Mr. Ginder, 
of the firm of Hyde & Goodrich, as re- 
ceiver for the unfortunate firm, and he left 
nothing undone to save all he could of the 


rather able, 


wreck for the creditors and for the 
family. 
Then one word more to illustrate the 


noble character of Mr. Ginder, who after 
serving for four years the cause which he 
thought was a just one, had been back only 
several years when the church of his con- 
nection organized a Mission among the 
colored people which he served faithfully 
for years as its Sunday School Superin- 
tendent. He cared for the soul of his fellow- 





man whether the person was: white or 
black. 
Yours truly, 
Wm. FRANTZ. 
QO. R. Mantele is now ready to start 


work on the construction of his new jewel- 
ry store at Halstead, Kans. Mr, Mantele 
is moving his jewelry stock into the old 
library room at the city hall, where he will 
conduct his business while the old build- 
ing is being torn down and the new one 
erected. 
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A Standard Advertising Rate 


THE JEWELERS’ CIRCULAR sets a minimum rate for 
advertising in the Jewelry trade. This rate is the standard 
for gauging the right dollar cost to pay for dealer adver- 
tising—just as the foot rule is the recognized standard for 
measuring inches. 


The Jewelers’ Circular Rate’ 


$7.00 per page, per thousand copies 
guaranteed circulation 





When you buy advertising space at The Jewelers’ Circular rate per thou- 
sand, it is all you should pay. Anything beyond that is above the market. 


The Jewelers’ Circular has the greatest circulation of any jewelry publi- 
cation—It carries the greatest amount of advertising—and it is thoroughly 
read because it publishes all the trade 











news and information in advance of any 


Seven Reasons for other paper. 


Jewelers’ Circular When you consider these undisputable 
Supremacy facts there remains no legitimate reason 


1st —Lowest Advertising Rate for paying a higher rate per thousand for 


per thousand circulation advertising to jewelers. 


2nd—Largest Circulation 


guaranteed 10,000 copies 
a week 


d—Highest Quality Circulation 
“i _ a heen the highest Why Not Buy the Best at the 


subscription price L p ; 9 
4th —Greatest Purchasing Power owest Frice! 


practically all the rated 
dealers of the country 


$th —Most Thoroughly Read ‘ *The minimum advertising rate of $7.00 per page, per thousand 


The deduction is obvious. 


circulation is based on page space being used each issue in the 
all the news—and first year. A somewhat higher price, but adjusted to the exceptionally 
low yearly rate, prevails for smaller space and for pages run for 
6th —Real Dealer Influence a shorter period. 


because of commanding 
trade position 


7th —The Prestige of Over a 
Half-Century of Service 
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several days on business, 

J. R. Robinson has opened a new jewelry 
store at 1236 Maple Ave. 

Dr. O. T. Hodnefield has sold his jewelry 
business in Venice to A. L. Janes, 

A. T. Connard, Taft, has been spending 
several days in Los Angeles on business. 

Peter Peterson, watchmaker for Feagans 
& Co., is seriously ill at his home in Venice. 

A new store has been opened on W. 6th 
St., San Pedro, by Mr. Weinberg of this 
city. 

O. W. Dreyer, Long Beach, has left for 
a visit in Kansas and will be gone several 
weeks, 

Max Kern, manufacturing jeweler in the 
Oxford Hotel, Long Beach, has discontinued 
business, 

Geo. F, Miller, western representative of 
the Gorham Co., is back from an extended 
visit in the east. 

L. S. Nordlinger, of S. Nordlinger & 
Sons, has moved with his family to his 
Summer home at Santa Monica. 

Herman Peterson, doing business in the 
Labor Temple on Maple Ave., was married 
recently to Miss Hedga Lindahl, of this 
city. 

A. B. Ebner, of the E. W. Reynolds Co., 
taking his wife and daughter with him, has 
gone on a motor trip through the San Joaquin 
Valley. 

Otto Boss, manager of the Los Angeles 
office of A. I. Hall & Son, has returned 
from a trip to San Diego in the interest 
of his concern. 

W. B. Bartling, of the Paul D. Walsh 
Co., who is touring through the north, re- 
ports having found business good in the San 
Joaquin Valley. 

Mrs. L. L. Gilman, wife of a prominent 
jeweler at Bisbee, Ariz., is enjoying the 
Summer in Ocean Park, a resort town 15 
miles from here. 

John F. Wooster, of the Wooster Optical 
Co., is, with his family, visiting friends in 
Hermosa Beach, a resort on the Coast, 20 
miles from Los Angeles. 

R. F. Winslow, who has been having an 
auction to reduce his stock, is in poor health 
and intends to discontinue active work for 
a while and take a rest to recuperate. 

James A. Codori, Los Angeles jewelry 
auctioneer, having concluded the sale for 
R. F. Winslowk, San Pedro, is now conduct- 
ing a sale for A. W. Bates, San Bernardino. 

W. E. Barner, of the traveling force of 
the E. W. Reynolds Co., has returned from 
a two-weeks vacation which he spent on a 
motor trip to San Francisco and the northern 
part of the State. 

Roy Livermore, of Koke, Slaudt & Liver- 
more, has left on an extensive business trip 
during which he will cover the entire terri- 
tory west of Denver and the Rocky Moun- 
tains. He will be gone until October. 

Herbert L, Gruber, diamond broker, 606 
Title Guarantee building, has returned from 
a two weeks’ trip to San Francisco and the 
Yosemite Valley. While in San Francisco 
he attended the Shriners’ national meeting. 

In a ball game between the forces of S. 
Nordlinger & Sons and the jewelers in the 
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Title Guarantee building the Nordlinger men 
won by a score of 11 to 1. Another game 
will be played soon, when the defeated men 
hope to reverse the score. 

Walter J. Dill, who has been with J. 
Abramson as salesman for 17 years, has 
decided to change his vocation. He will 
quit the jewelry business and become an 
insurance agent when Mr. Abramson leaves 
his present location Aug. 1. 

The T. J. Bruner Co. has taken a lease 
on a room adjoining its present quarters in 
the Metropolitan building which will give 
double the amount of the present space. This 
action is the result of the need of more room 
in which to take care of the company’s in- 
creasing business. 

The work of the forces of the Interna- 
tional Silver Co. here in preparing their 
newly enlarged quarters for occupancy is 
progressing well. They hope to be settled 
about the first of August, when they will 
have a larger sample line than they have 
ever carried. The new goods are arriving 
daily. F. M. Baldwin has been trying to 
take a vacation for the last two weeks but 
has been called back by the pressure of 
work. 

J. Abramson, 404 S. Broadway, who, on 
account of ill health, decided some time ago 
to retire from business, having nearly re- 
gained his normal health, has reconsidered 
his decision and purposes to continue. He 
will, on Aug. 1, open a new store at 813 S. 
Hill St., just in advance of the present 
retail center of the city, which has for a 
number of years been moving southwesterly. 
Mr. Abramson is one of the oldest and best 
known jewelers in southern California. He 
has been in business here for himself since 
1900 and previous to that date was with Ss. 
Nordlinger for 20 years. 

Gilbert Kinsey, of Kinsey & Elliott, 
manufacturing jewelers, 911 Title Guarantee 
building, has just returned from an automo- 
bile trip north as far as British Columbia. 
He was accompanied by his family and all 
had an enjoyable journey except for an ac- 
cident near Marysville, Cal., in which their 
car was wrecked and they were thrown out. 
Fortunately no one was seriously injured, 
Mr. and Mrs. Kinsey receiving only slight 
bruises. Mr. Elliott of the same firm, in- 
tends to start soon, accompanied by his 
family, on a trip north as far as British 
Columbia, enjoying some time fishing and 
hunting while en route. 

The following out-of-town jewelers have 
been in Los Angeles recently: G. W. Bur- 
zell, Sawtelle; W. W. Hennick, Pasadena ; 
J. Posner, Ocean Park; J. H. Padgham, 
Santa Ana; Ed. Mather, Nogales, Ariz.; 
W. C. Guerth, Redlands; E. W. Cosgrove, 
Colton; C. W. Middleton, Pomona; Ray 
Finch, Covina; M. A. Stallmeyer, Fullerton ; 
Mr. Lewis, of the Lewis Jewelry Co., Long 
Beach; Mrs, L. E. Hendrickson, Hunting- 
ton Beach; Mr. Robles, of the Crown 
Jewelry Co., San Pedro; Julius De Char- 
neux, Long Beach; Mrs. T. J. Wyatt, La 
Habra; R. L. Cole, Glendale; L. A. Janes, 
Venice; H. E. Wellman, Alhambra, and 
T. S. Lailey, El Monte. 








A. G. Schlick, it is reported, has sold his 
interest in the Schlick-Sward Co., dealers 
in jewelry and drugs, Springfield, Minn., 
to Louis Kemp. 
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Cleveland 


TRADE CONDITIONS 


Leaders in the industry say that business this 
July is greatly improved over that of a year ago. 
They also predict a big Fall season, and already 
many of them are making preparations for it. 
Platinum seems to be the most popular metal, and 
rings, mountings and wrist watches made of it are 
in great demand. Diamonds continue to meet with 
ready sales. R. W. Thayer, of the Webb C. Ball 
Co., says: ‘We have felt a good business right 
along, and the jewelry demand continues to hold 
up despiate the fact that July and August are 
generally considered slack months.” Mr. Thayer 
also predicts a big Fall business. ‘The platinum 
and diamond departments of our company are 
working full force to cope with the demand for 
these two commodities,” explained S. H. Deutsch, 
of the Rudolph Deutsch Co., “and platinum rings 
and mountings, and wrist watches are going strong. 








C, W. Jelliff and son, Mansfield, O., were 
visitors at the Sigler Bros.” Co. during 
the last week. 

W. H. Wagner, of the Wagner-Gilger- 
Cohn Co., is in Europe on a vacation and is 
not expected to return until about the middle 
of September. 

George A. Clark and W. C. Fisher, Lo- 
rain; A. Texter and wife, Sandusky; Wal- 
ter H. Dueble, Canton, and J. B. Schaefer, 
Sandusky, were all visitors in Cleveland dur- 
ing the past week. 

C. W. Nicholson, of the Bowler & Bur- 
dick Co., was married the first part of July 
and is now away on his honeymoon. Mr. 
and Mrs, Nicholson will make their home 
in Cleveland on their return. 

The William Lau Co., Chicago, built the 
case, and the International Time Recorder 
Co. supplied the mechanism of the new 
clock which is suspended in front of the 
National City Bank, of this city. 

The Cowell & Hubbard Co, supplied the 
solid gold cup which the Leader News is 
offering to the city champion golfer. The 
cup is being displayed at the present time, 
as the contest does not take place until some 
time in the Fall, 

It was learned last week that J. W. Birn- 
baum for the Advance Building Co. has 
given to the Zwee Burr Co., manufacturing 
jewelers, a five-year lease on space on the 
second floor of the Advance building on 
Prospect Ave. at $11,100 for the term, with 
an option for five more years. 

The H. W. Burdick Co. announces that 
it is now making plans for sending out men 
on the road for the Fall business. This 
company has just finished taking its annual 
inventory. It was also learned last week 
that H. E. Burdick has just been elected 
vice-president of this company. 

F. W. Foster and S, H. Greenwood have 
just purchased the Old Arcade store of the 
Lewis Jewelry Co. Both of these men are 
well known in the jewelry business in Cleve- 
land. It was announced that the-store will 
continue to operate as a cash and credit 
establishment, with many new ideas of the 
credit jewelry business incorporated. 

Cleveland’s bobbed-hair “flappers” are be- 
ginning to imitate the old monarchs who 
were wont to adorn their brows with coro- 
nets, according to the latest reports from 
jewelers in the city. Instead of coronets 
they are called coronettes, and are fashioned 
from tiny gold chains which are fastened 
around the forehead and caught at the back 
of the head through loops which are made 
to receive them. 
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Engraved Empire 
Hand Carved, Raised Figured Dial 


$180.00 





Plain Directoire 
Inlaid Enamel Figured Dial 


$150.00 


Qe 


Llinois sexwcreu Watches 


“Che Illini’ 





Plain Bassine 
Inlaid Enamel Figured Dial 


$140.00 





Che Presentation Watch 


The finest watch that money can 
buy. This beautiful watch is ex- 
tremely thin, contains 21 extra 
quality ruby and sapphire jewels, 
is adjusted to temperature, five 
positions and isochronism. 


Burnished Only in 14k Green Gold Cases 





{llinnis Watch Company 
Sprinofield 


Engraved Empire 
Raised Figured Dial 


$170.00 


63 


af 






FSO 


AS? 


S090 
VI LN 


YW > 
a, 


a 


SSIOI 
RITES EAE 


Te 


Re 


SS LSS 


~¥ 
a 


ele we 
WO< 





AP ESE 





ST 
=. = 
Se 


fre 
Low’ 


SOV y 


FS 


~~ 


Ce 


RO 


— 

















jes 

















A 7 
fag SSSI AOE OAS EI BSP EA OLAS DEOL AS OS EI OLAS 



















































Vol. LXXXIV 











Chicago Notes 


A. B. Stralser, jobber of Detroit, Mich., 
was a recent visitor in Chicago. 

Paul Gruen left Sunday for a two weeks’ 
business trip in the interest of Rettig, Hess 
& Madsen. 

John Liner, of Benj. Allen & Co., is en- 
joying three weeks in Canada acompanied 
by his family, 

All the western representatives of Alvin 
Silver Co. left Chicago last week for their 
first Fall trips. 

J. S. Wexler, Sol G, Cogan and M. H. 
Wexler, of Wexler Bros., left Sunday for 
their respective territories, 

Dave Harris, representing L. J. Anshen 
Co., Providence, was in Chicago last week 
visiting the wholesale trade. 

Fred Hoefer, of the R. Wallace & Sons 
Mig. Co. Chicago office, is spending two 
weeks in northern Wisconsin. 

Walter V. Ghislin, district manager for 
Gorham Interests, is spending this week 
in Louisville, Ky. on business, 

George Weidig, Chicago manager for 
Joseph Fahys & Co., is spending this week 
at the factory and New York office. 

A. E. Madsen, of Rettig, Hess & Madsen 
and manager of their branch in Minneapolis, 
is spending a few weeks in Chicago. 

Henry E. Oppenheimer, of Henry E. Op- 
penheimer & Co., New York, spent last 
week calling on the trade in Chicago. 

Joseph, of S. Joseph & Son, Des 
Moines, Ia., spent several days here last 
week making purchases for their store. 

John Warren, Chicago manager for Wal- 
tham Watch Co., left last week to visit the 
trade in Cleveland, Toledo and Detroit. 

A. B. Paulsen, Chicago manager for the 
Waite, Thresher Co., is spending two weeks 
with his family in northern Wisconsin, 

J. Bitterman, of A. Bitterman & Son, 
jobbers, Evansville, Ind., spent a few days 
here last week on business and pleasure. 

Frank Hillinger, of R. J. Hillinger & Co., 
10 S. Wabash Ave., left recently for St. 
Louis and other cities of the middle west. 

William Grinnell, local representative for 
S. O. Bigney Co., returned to Chicago last 
week after spending a few days at the fac- 
tory. 

J. C. Petersen, credit manager for Inter- 
national Silver Co. Chicago office is spend- 
ing this month with his family at Newaygo, 
Mich, 

Harry Atz, of Atz Bros., wholesale jewel- 
ers in the Heyworth building, is again able 
to be at the office after an illness of several 
weeks, 
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R. H. King, manager for Ostby & Barton 
Co, in Chicago, has returned from a month’s 
automobile trip through Michigan and 
Canada. 

Sydney Y. Ball, of the Norris, Alister- 
Ball Co., joined his family in Estes. Park, 
Colo. this week and will spend a few weeks 
in the mountains. 

Charles P. Crane, of Crane & Purdy, 
Heyworth building, is spending a month 
touring the Pacific Coast, accompanied by 
his mother and sister. 

Arthur S. Alter, Chicago representative 
of Jaques Kreisler & Co., left Sunday for a 
few weeks in New York. Returning he 
will call on the trade enroute. 

Frank Kissick, George Armstrong, and 
Harry Berblinger, representing Sandfelder 
Corporation, left last week to call on the 
trade in their respective territories. 

Alfred J. Moss, Chicago representative 
of J. J. White Mfg. Co., has returned after 
a three weeks auto trip through northern 
Michigan, accompanied by his family. 

Joe Block, of Block-Weinfeld Co., is 
spending a few weeks visiting his brother 
at Owen Sound, Canada. Before returning 
he will also visit his friend John Walker. 

Harry J. Lassau, for many years in the 
office of Block-Weinfeld Co., left last week 
for his maiden trip on the road and the of- 
fice reports that he has been very successful. 

Louis H. Green, Chicago manager for the 
Chas. E. Hancock Co., left this week, ac- 
companied by Mrs. Green, to spend a few 
weeks on White Lake at Montague, Mich. 

William McKee. who has been in the 
watch department of Marshall Field & Co., 
wholesale, for several years, resigned recent- 
ly and is now associated with M. A. Mead 
& Co. 

Otto Klueber, formerly of the Ormond 
& Klueber Opt. Co., Sedalia, Mo., will rep- 
resent R. Wallace & Sons Mfg. Co. in Mis- 
souri and Kansas and left last week for his 
first trip. 

William Penfold, Chicago representative 
of The F. H. Sadler Co. left Sunday for 
Detroit and Buffalo. He will spend several 
days in Buffalo visiting his parents and 
other relatives. 

Wexler Bros., Kesner building, have se- 
cured an additional room to their space on 
the 14th floor and will use this exclusively 
for diamond setting, and have added several 
setters to the force. 

Emil Noel, 209 Madison St., who has 
been at Colorado Springs, has left there and 
has gone to Estes Park, Colorado, with his 
family. He will return to Chicago about 
the first of August. 
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James Peters, of James F. Peters & Co., 
is proudly displaying a mounted specimen 


of his fishing ability. It consists of a 34 
pound Muskallonge which he landed in 20 
minutes at Three Lakes, Wisconsin recently. 

Harry J. Baby, of Harry J. Baby Co.,, 
Heyworth building, accompanied by his 
family is spending this month at Eagle 
River, Wisc. and reports that he holds the 
honors in golf while his 14 year old son is 
the champion fisherman, 

Lewis DeHart, general sales manager of 
C. E. Marshall Co. has returned from a 
very successful three weeks’ trip to the 
larger cities of the middle west. H. H. 
Evans, traveling representative of this con- 
cern is spending a few weeks in Chicago. 

Lee Grassbaugh, of the Columbus branch 
of C. & E. Marshall Co., spent last week 
at the home office here preparatory to tak- 
ing over the management of the Detroit 
branch. Mr. Grassbaugh was the first em- 
ployve of this concern when they found they 
had too much business for the three brothers 
to handle, 


D. M. Harris and.I. A. Harris, who 
recently began a wholesale business as Har- 
ris Bros., have secured quarters at 559 W. 
Madison St., and added a complete line and 
will do a general wholesale business in the 
future. Both of these men have been as- 
sociated with the wholesale trade here for 
several years. 

P. J. and L. G. Mantel, of H..D. Mantel 
Co., diamond importers, returned recently 
from Europe where they have spent several 
months. P. J. Mantel expects to return to 
Europe in a short time to look after their 
business there and L. G. Mantel will re- 
main in Chicago and manage the office 
here. They have secured room 1302 in the 
Columbus Memorial building and the entire 
American business of the company will be 
conducted from here by Mr. Mantel. 

Lieber Holmes, who was formerly in the 
retail business in Maryville, Mo., now in the 
manufacturing and repair business in Den- 
ver, spent last week in Chicago. Mr. Holmes 
has almost completely recovered from in- 
juries received during his service with the 
British and American armies, After serving 
three years-in the British ‘army and ‘being 
gassed he was retired with life pay and the 
rank of Major. He then enlisted here as 
instructor in the office training camps and 
served to the close of the war. 

“Billy” Lamb, representing Geo. H. Ful- 
ler & Sons Co., has just returned from an 
extended business and pleasure trip through 
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the eastern States and a visit to the factory 
at Pawtucket. 

P. H. Winterberg, diamond merchant, 
Heyworth building, is spending a few weeks 
in northern Wisconsin accompanied by Mrs. 
Winterberg. 

Miss Frieda Jacobsohn of the Jacobsohn 
Jewelry Co., 1624 W. Roosevelt Road, is en- 
joying a much needed rest at Camp Chi Loon 
Lake, Antioch, Ill., where she expects to re- 
main for several weeks. 

The 19-year-old messenger for Jaffe & 
Martine, manufacturers, reported last week 
that he had been overpowered by two men 
and robbed of a $500 diamond ring but after- 
wards confessed that he had lost the ring 
and was afraid to so report. 

Charlie Hoefer, for many years associated 
with the wholesale jewelry trade of this city 
and Kansas City, spent last Friday here visit- 
ing old-time friends. He was enroute to 
Kansas City from his Summer home on 
Plum Lake in northern Wisconsin. 

Among the retail jewelers visiting the Chi- 
cago market last week were: Eric Ander- 
son, Burlington, Ia.; Harry Smith, Pontiac; 
C. G. Chase, Hinsdale; Anthony Korst, Jo- 
liet; F. Overstreet, Dixon; and Mr. Heller, 
of Wittman’s Jewelry Co., Reading, Pa. 

L. M. Graubarth, who for many years has 
represented eastern manufacturers in this 
city has accepted the position of general sales 
manager for the Sterling Camera Co., in 
which he is also financially interested. The 
factory will be located in Sterling, IIL, and 
Mr. Graubarth will have his office in Chi- 
cago. 












Casper Fenzel, Middletown, O., was a visi- 
tor at Klein Bros. Co., during a day’s visit 
in the city. 

Maurice Phillips, of the Richter & Phil- 
lips Co., is spending two weeks at the Miami 
Country Club. 

A. Bland, formerly of Greenfield Co., and 
who has been living in Florida and Califor- 
nia recently, was a guest of L. Loeb & Sons 
while in the city. 

Ralph Richert, of Klein Bros, Co., who 
was laid up several days at Columbia, Mo., 
on account of illness, has recovered and re- 
sumed his road trip. 

J. H. Becker, Murfreesboro, Tenn., who 
has been remodeling his store, came to Cin- 
cinnati to buy the new fixtures which will 
be installed? While here he made several 
calls on friends in the jewelry business. 

D. George Sterzer, Dayton, O., accom- 
panied by several relatives, dropped in to call 
on friends at A. G. Schwab & Sons when 
they were in the city recently. They motored 
here and made the trip down in excellent 
time. 

Sol Wetzstein, of Frohman & Co., returned 
just before Joe Gerwe said goodby to the 
office force for a road trip in Ohio, Indi- 
ana and Illinois. Mr. Wetzstein was away 
six weeks and enjoyed good business on his 
trip. 

C. G. Schlenker, Hickman, Ky., accom- 
panied by a Mr. Johnson, was in the city 
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during the week visiting friends in the job- 
bing business. Forest Tuller, Columbus, O., 
was another retailer who called on friends 
here about the same time. 

Julian Schwab, president of the Wholesale 
Jewelers’ & Manufacturers’ Association, has 
returned from a three weeks’ trip through- 
out Ohio very much encouraged over the 
business outlook. He found retailers 
throughout the State looking for an excel- 
lent business this Fall. 

Mr. Brown, of Brown Jewelry Co., Dan- 
ville, Va., called to see Herbert Schwab, 
president of the Wholesale Jewelers & Manu- 
facturers’ Association, when passing through 
the city and was disappointed to learn at the 
offices of the A. G. Schwab & Sons that Mr. 
Schwab was out of the city. Mr. Brown had 
just come from Hamilton, O., where he had 
gone to inspect a large new safe he had or- 
dered for his store. 

A landmark that is being torn down at 
the corner of 5th and Vine Sts., to make way 
for a new 12-story department store building 
recalled memories of old days to a number 
of local jewelers when the work of wreck- 
ing started during the past week as the struc- 
ture used to house a number of the jewelers 
years ago. The Richter & Phillips Co., J. 
H. Moore, and quite a few others were 
formerly located in the building. 

Frederick W. Fehr, diamond dealer, has 
broken ground for a three-story apartment 
house to be built at Edwards and Madison 
Roads. The building will cost about $100,- 
000 and will be modern in all respects. Pro- 
vision is being made to extend the building 
to the north and east should necessity arise. 
The first floor will be divided into store 
rooms and a number of options have already 
been asked by merchants desiring to get into 
the building. 

Frank J. Bender, of Gebhardt Bros., has 
invested in a large department building in 
Hyde Park, paying $51,000 for the structure 
which contains nine apartments. As yet the 
new owner has not signified what his plans 
are in connection with the holding, but it is 
expected that for the present at least it will 
remain an apartment house. The purchase 
gives the jeweler control of one of the finest 
of the smaller apartment houses in the east- 
ern section of the city. 








Canada Notes. 





The Mount Optical Montreal 
has been dissolved. 

Carl & Coldrick, jewelers, of Montreal, 
have dissolved partnership. 

J. E. Garrett has purchased the jewelry 
business of C. B. Grill of Timmins, Ont. 

The Radiant Diamond Co. and The Dubuc 
Optical Institute are registered at Montreal. 

Summerfield & Baker, jewelers of Hamil- 
ton, Ont. have dissolved, George L. Baker 
continuing. 

G. Harold Robinson, jeweler of Welland, 
Ont. has given a chattel mortgages to Char- 
lotte Tuckey for $5,505, 

William B. Stanley, jeweler, of Ingersoll, 
Ont. has given chattel mortgages to P. W. 
Ellis & Co, for $5,035, and to D. Smellie 
for $1,506. 

Ontario jewelers calling on the Toronto 
trade recently included N. J. Altemann, 
Brampton, William Keech, Blind River, and 
H. Binkle, Wellington. 


Institute, 
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The downtown jewelers joined in the big 
dollar sale held here Thursday. Many of 
the merchants made a display of special 
goods in the show windows and show cases. 

The fifth annual picnic of the Metal Arts 
Co., held July 15 at Maplewood Inn was the 
most successful social affair of the concern. 
Success of the outing is due to John Jack, 
George Simon, Arthur Wahl, John Sable, 
Charles Jack, Henry Echter, Edward Rice, 
F, Brown, J. T. Gibson, J. H. Winn, and 
F. J. Brown. 

Through. the intercession of Charles 
Houseman, jeweler, 236 State St., Philip 
Caterisu escaped jail by a suspended sen- 
tence, but he was fined $50 when Caterino 
pleaded guilty in the City Court to a charge 
ef oetit larceny. He was charged with 
stealing a diamond ring from the jeweler’s 
store valued at $150. 

W. W. Bellows and family ‘are enjoying 
a month’s outing in the Georgian Bay dis- 
trict, Canada. Bellows & Howden, 195 
Genesee St., selected an excellent location in 
the southwest section of the city and have 
met with merited success. Mr. Howden re- 
ceived a letter from Mr, Bellows stating that 
he would return home about Aug. 1. 

Many of the members of the Rochester 
Retail Jewelers’ Association did not expect 
a regular monthly meeting this month ow- 
ing to the State convention at Saratoga held 
early in the month. A telephone notice 
sent out Wednesday by Secretary Schecr 
rounded up a fair attendance over Thurs- 
day evening at the Powers Hotel. Presi- 
dent James B. Given called the meeting 
and spoke enthusiastically of the papers 
read at the convention. He advised every 
one to read the speeches, which were printed 
in THE JEWELERS’ CiRcULAR, July 12 issue. 
E. J. Scheer was elected vice-president 
of the State body and he is heading straight 
for the presidency. It is possible that the 
State convention may be held in this city 
in 1924. Secretary Russell G. Scheer spoke 
of the value of a slogan in a business for 
attracting the attention of the public. The 
president called on E. J. Scheer, vice-presi- 
dent of the State association for a talk on 
the convention recently held at Saratoga. 
Mr. Scheer said, Rochester was well rep- 
resented at the convention. Better sub- 
jects of the jewelers’ business in the papers 
read and the talks given, he cannot recall 
in any previous State meetings, The idea 
of an outing for the jewelers to be held 
next month at one of the lake resorts met 
with the approval of the members. The 
president appointed Messrs. Sunderlin and 
Scheer as a committee to arrange for the 
time and place. The present city ordinance 
for the control and regulation of auctions 
seems to be unsatisfactory and after much 
discussion about a law to prevent “fake” 
auctions the president appointed Messrs. 
Brickner and Dygert to formulate some 
plan and draft a bill to be later presented 
to the Board of Alderman for their con- 
sideration, 








J. L. Murray has opened a jewelry store 
on Porter Ave., San Fernando, Cal. 
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Mr. and Mrs. Kertkamp, Sr., have gone 
down to their fishing club, at Horine, Mo., 
to spend the week-end. 

Will Bach, traveling for the Erber- 
Crompton Mfg. Co., is over in Illinois and 
Indiana, covering the trade in that territory. 

It is announced that George Bauer, now 
connected with the McCoy-Weber Jewelry 
Co., will soon start into business for himself 
and will be located in the Boyd building, at 
6th and Olive Sts. 

H. C, Carpenter, of the Carpenter Jewelry 
Co., Moberly, Mo., after attending the Elks 
convention at Atlantic City and spending a 
week in New York city, stopped off in St. 
Louis for a few days. 

August Kalbitz, a Red Bud, IIL, jeweler, 
was in St. Louis last week, buying some sup- 
plies. Charles Weber, Lexington, Mo., was 
also in St. Louis last week spending part of 
his vacation here, combining business with 
pleasure. 

J. H. Crompton, who is just back from 
a two weeks’ trip through southeast Mis- 
souri, reports business conditions in that sec- 
tion very bright and from indications the 
jewelry trade may expect a nice business 
this Fall. 

E. \. Schwartz, sales manager of the Na- 
pier Co., is in St. Louis this week, visiting 
the trade. He just came in from the middle 
west. He stated business wherever he visited 
was very good and it is expected there will 
be a big Fall trade. 

The Hess & Culbertson Jewelry Co., was 
closed all day Saturday, for the employes 
and officials to hold their annual picnic, All 
the other retail jewelry stores closed at noon. 
This custom will prevail during the balance 
of July and August. 

Edward Chapman, a 15-year-old nego boy, 
who lives in Venice, Ill., opposite North St. 
Louis, after his arrest in the west end, ad- 
mitted to the police authorities that he stole 
several articles in a jewelry store at 16th 
and Market Sts. last week. At the time of 
his arrest, a diamond ring valued at $250, 
two gold wrist watches, $14 in cash, six $1 
United States savings certificates and several 
other articles of jewelry were found in his 
A woman in the suburbs, near 
where he was arrested, said the boy an- 
swered the description of a negro youth who 
in the neighborhood of 


possession. 


has been prowling 
her home. 

A warrant charging embezzlement by 
bailee of $1,255 in jewels was issued last 
week against the owner of a local jewelry 
store, on complaint of the Hasenjaeger Bro. 
Jewelry Co.. with offices in the Holland 
building. A member of the firm complained 
that six diamond rings and seven loose dia- 
monds were entrusted to the jeweler a day 
or two recently, on his representation that 
he had a woman customer and would return 
all but the one selected by her. He was ac- 
cused of having failed to return them, as 
Promised. His arrest followed.’ Police re- 
ported that the jewels were recovered in 
the Pawnshop or Gerge Korn, 106 7th St. 
The jeweler would make no statement. 

The case of grand larceny against H. Ro- 
thery, 60 vears old, alleged international 
diamond thief has béen nalle prossed. in or- 
might “be turned over to 


der that Rothery 
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authorities from Baltimore, Md., where he 
is wanted for jumping a $7,500 bond while 
waiting a new trial on a charge for which 
he had been sentenced to three years in the 
penitentiary. A police officer from Balti- 
more with requisition papers was waiting to 
take charge of the defendant. Rothery was 
arrested when he attempted to pawn a Ma- 
sonic charm which had been stolen from 
the Drosten Jewelry Co., on June 15. The 
police department has been advised that Ro- 
thery is wanted in a number of other cities 
on similar charges. The authorities from 
Iowa stated that he had escaped from the 
penitentiary there while serving a sentence 
for grand larceny. 
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President J. Clare Crawford, of the 
Jewelers’ 24 Karat Club of Pittsburgh, is 
back from his trip to the seashore and to 
eastern cities. 

An auction sale is being held on Smith- 
field St. There have been more auction 
sales in Pittsburgh the last year than for 
a long period of time. 

Watchmakers and engravers still find 
they have plenty of work in this section, the 
watchmakers at most establishments, being 
several weeks behind in the repair jobs they 
have on hand 

Grafner Bros, have started their men out 
on the road and according to reports com- 
ing back, they are meeting with good suc- 
cess in the towns of this State, West Vir- 
ginia and elsewhere. 

Among the out of town merchants in 
Pittsburgh the last week buying goods were: 
Abe Levinson, Charleroi; D. Krasik, Mones- 
sen; ©. A. Dupstadt, Vandergrift; Frank 
Lincoff, Wierton, W. Va., and J. O. Ladd, 
Ambridge. 

Quite a number of the employes of Boggs 
& Buhl will benefit under the will of 
Russell H. Boggs, who died recently and 
remembered the old employes of the estab- 
lishment. This house has a large jewelry 
department and some of the employes in it 
have long been associated with the estab- 
lishment. 

Pittsburgh jewelers who do not close their 
places of business on Saturday at 1 P, Mo, 
say that “business has been dead since the 
department stores closed at that hour.” 
Nearly all of the leading stores are closing 
at 1 o’clock Saturdays and that has had a 
marked tendency to keep shoppers from 
coming downtown. 

H. Yossem, of Martin, Gluck & Son, is 
preparing to go on the road for that con- 


cern, just having returned from an automo-, 


bile trip thrqugh the east. He found many 
parties taking their vacation the same way 
he did, and also discovered a most optimistic 
feeling among the future 
outlook for general business. 

A test recently made by the members of 
the Retail Credit Men’s Association shows 
that within 30 minutes, more than 200 stores 
was notified of the presence of bad check 
manipulators in Pittsburgh. Everything 
possible is being done in the way of co- 
operation in the bringing to justice of 
geople of this class who prey upon mer- 
chants. 


everyone, as to 
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E, A. Mugnier, manager of .W.,.E. Taylor 
Co., Inc., returned Monday last from Sum- 
mit, Miss., where he had gone to attend the 
funeral of Mrs, Ellen Deacon Evans, who 
had been an old friend of his family and 
himself, 

Willie L. Gery, the head engraver and 
artist at Hausmanns’ Inc., is building a 
handsome duplex house at Urania St., near 
Prytania. Mr. Gery and wife will occupy 
the lower portion of the building while the 
other part will be rented. 

Louis Hausmann, president of Hausmann 
Inc., who is now in New York city, writes 
that by the latter part of the month he will 
go to Atlantic City, and there join his 
mother and sister. Henry Hausmann was 
in receipt of a telegram last week inviting 
him to address the jewelers of Alabama at 
their State convention, July 26. The tele- 
gram was from A, W. Anderson, the secre- 
tary of the American National Retail 
Jewelers’ Association. Harry Hausmann, is 
the son of Louis Hausmann, and is also 
president of the Louisiana State Jewelers’ 
Association. He has accepted the invitation 
of the Alabama association, 

The death is announced of Mrs. Elle 
Deacon Evans, Summit, Miss., which 
occurred at that place Saturday, July 8, 
Mrs. Evans was the daughter of Thomas 
Deacon, a well-known jeweler of Yazoo 
City and Summit, Miss., who weré popular 
and prosperous before the Civil War. Mrs. 
Evans left two sons, Thomas Deacon Evans, 
of Amite, La., and Randolph W. Evans, of 
Summit, Miss., both prominent jewelers. The 
deceased also left a granddaughter, Miss 
Florence Evans, who has just graduated 
from a horological institute, and is regarded 
as an expert watchmaker, Mrs. Evans was 
a most estimable and accomplished woman 
and enjoyed a wide circle of friends. 

The New Orleans Retail Jewelers’ Club 
have through their president, W. S. Bender, 
addressed a communication to Guy R. 
Maloney, Superintendent of Police, con- 
gratulating and thanking him for excellent 
work done by his department in the re- 
covery of stolen property of Maltry Bros., 
whose place of business, 138 Carondelet St., 
was robbed a few days ago of jewelry, etc., 
valued at $3,500. It is estimated that fully 
95 per cent of all the stolen merchandise 
from the Carondelet St. firm has been found 
and returned to the owners through Super- 
intendent Maloney’s department. The pro- 
prietor of a drink stand in the down-town 
section of the city, being questioned by a 
detective, produced two gold mesh bags, 
which were subsequently identified as the 
property of Maltry Bros. He claimed to 
have bought the bags for $1 each from an 
individual representing himself as a jewelry 
salesman. One of the bags was valued at 
$150, and the other at $175. Anthony 
Martinez, who had previously been charged 
with the theft, was identified as the person 
representing himself as a jewelry salesman. 
When arrested, the police alleged that he 
had four cigar boxes filled with vanity cases 
and other jewelry belonging to Maltry 
Bros., which had ‘been stolen from the 
jewelry concern, ; 


























































































S. H. Tanner, senior traveler for the Gor- 
ham Co., has left on a southern trip. 

Merle T. Johnson, president of H. G. 
Wichman & Co., Honolulu, was due to 
reach this city on July 17. - 

J. L. Cundiff and wife, Walla Walla, 
Wash., have been calling on the trade here, 
in the course of a motoring trip. 

Joseph Kielty, of Mayer & Weinshenk, 
had a very enjoyable time, motoring with 
his family to San Diego and back. 

Irving Hurd, of the Theodore H. Davies 
Co., Honolulu, T. H., has sailed for the 
Islands, after visiting the trade here. 

William Fulton, of 704 Market St., has 
returned from a very enjoyable vacation, 
spent on Lake Tahoe in golfing, boating and 
fishing. 

Frank L. Jeddis, of the Alphonse Jeddis 
Co., is having a pleasant yacation at the 
Feather River Inn, fishing, hunting and 
horseback riding. 

Jack Lewis has taken on the Paramount 
line of fancy white stone jewelry and is 
carrying it, with his other lines as far east 
as Salt Lake City. 

Fritz Barkan, diamond importer of 704 
Market St., has telegraphed that he left 
Europe on July 18, and expects to arrive in 
San Francisco early in August. 

Olaf Lindblom, formerly a member of the 
office force of J. H. Spiro, has retired from 
active business and is enjoying life, with 
Mrs. Lindblom, at Lake Tahoe. 

Howard Haley, traveler for the T. J. 
Bruner Co., is in Los Angeles. William 
Hyde, local manager for the firm, states that 
T. J. Bruner has moved his head office 
from Omaha to Los Angeles. 

St. Elmo L. Coombs, one of the travelers 
for the International Silver Co., has left for 
the northwest. W. D. Brown, of the Inter- 
national Silver Co.’s local force is making a 
vacation trip through the State, by automo- 
bile. 

Visiting easterners, calling on the trade, 
include A, Pretzfelder, of Bayer, Pretz- 
felder & Mills; H. S. Teutsch, of Henry 
Zimmern & Co.; Alfred Goldsmith, of 
Goldsmith Bros., and J. G. Wilkins, of the 
Ostby & Barton Co. 

Charles Weinshenk Jr., of Charles Wein- 
shenk & Son, is taking his vacation, as 
usual, in some of the wildest mountain 
fastnesses of the State. With friends, he is 
“hiking” from the Yosemite to the Kings’ 
River Canyon, through part of the Sierra 
Nevada Mountains. 

Willy Ribitzky, manufacturing jeweler, 
formerly with a Kansas City concern, is 
now in business for himself, having taken 
over the shop of the late Mr. Silver in 
room 737 Whitney building, 133 Geary St. 
Fred Schouten, an expert watchmaker, is 
occupying the same room. 

The Homis Watch Co., direct importers 
of Swiss watches, with headquarters at 704 
Market St., report having received a large 
shipment of watches with rectangular and 
oval movements. The firm has been operat- 
ing on the Coast for the past two. years. 
B. Shemanski is president. 

Retail jewelers visiting the trade last 
week include: Louis Koberg, Healdsburg; 
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C. P. Jacobs, Vallejo; I. Meyer, Vallejo; 
William Dupen, Jr., Sacramento; L. A. 
Peck, Merced; W. H. Morrison, Berkeley; 
Ed. Haas, of Hayward, and M. Litchen- 
stein and wife, of Bakersfield, Cal. 

H. A. Harris, of R. & L. Myers Co, 
has returned from a northern trip. L. S. 
Myers, of the R. & L. Myers Co., reports 
that business conditions were fairly good on 
the trip from which he has just returned. 
R. Myers, of the same firm, has come back 
from an enjoyable auto vacation trip south, 
with his family. Mr. Myers and his party 
crossed into Old Mexico. 

F. B. Gilrain, Pacific Coast missionary 
for the South Bend Watch Co., has been 
here, making, as usual, his headquarters with 
Al. G. Benard, Coast representative of the 
firm, 704 Market St. Mr. Gilrain enjoyed 
two weeks yacation in southern California 
and is now back on his territory. He has 
become almost a Californian during his six 
months’ residence on the Coast, where he 
has made a host of friends. 

Theodore Huggins, general manager for 
A. I. Hall & Son, originated the idea of 
holding “Grandmothers’ Day,” and the cur- 
rent issue of that firm’s house organ states: 
“Our little old Herald has the honor of 
being the first publication in the country to 
announce that in the future, Grandmother’s 
Day will be celebrated on the second Sunday 
in October. Jewelers of the country have 
signified their willingness to co-operate with 
A. I. Hall & Son in making Grandmother’s 
Day a real, national holiday.” The current 
issue of the live little paper also contains 
an excellent tabloid account of the editor, 
Miss Harriet Brown’s travels in Alaska. 

The Retail Merchants’ Association of San 
Francisco has a department known as the 
Merchants’ Protective Bureau, the moving 
spirit of which is Charles Gailing, ex-U. S. 
Secret Service man. One of the duties of 
the Bureau is to aid in protecting merchants 
from sneak thieves and frauds of various 
kinds. Gailing was instrumental recently, 
in conjunction with E. B. Shewbridge, house 
detective for Hale Bros. Inc., in arresting 
Frank Carter, alleged to have attempted to 
put over a particularly daring daylight rob- 
bery. Carter, who was booked at the city 
prison on a charge of larceny, is accused 
of having attempted to steal a gold watch, 
valued at $52, from A, L. Bratty, salesman 
for Hale Bros. It is charged that Carter, 
under the assumed name of Roy Anderson, 
obtained possession of the watch, by posing 
as a floorman of Hale Bros. 








The inventory of the estate of the late 
Leopold Jansen, New Orleans, La, has 
at last been completed. According to this 
document, Mr. Jansen left an estate valued 
at $40,641.41. The entire estate goes to 
the widow and a daughter, The property 
consists of jewels valued at $33,664; furni- 
ture, $2,283.85, and open accounts aggre- 
gating $3,000. Mrs. Jansen has as yet not 
been placed in possession of the property. 
The law’s vexatious delays have proved 
a very costly experience to Mrs. Jansen, 
who has been paying an exorbitant rent 
and doing no business in all the period 
since her husband’s death months ago. 
Speaking of the future of the concern, she 
has not yet determined what course she 
will pursue. 
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Clarence Storer, Lincoln, Nebr., has re. 
turned from a vacation trip to Spirit Lake. 

J. C. Kelly of the Edwards, Ludwig, Fuyl- 
ler Jewelry Co., Inc. recently made a short 
trip on which he specialized on silver flat 
ware. 

C. F. Edwards formerly with Young & 
Co., certified accountants, is now with the 
Woodstock Hoefer Watch & Jewelry Co,’s 
bookkeeping department. 

The establishment of Wendell & Co. of 
this city was closed all day Thursday, July 
13 in respect to Morris Wendell, president 
of the company, who died recently, 

Edgar Hoefer, Arkansas salesman for 
the Ca. A. Kiger Co., has spent a part of 
his vacation in the office because of the 
illness of one of the employes in the repair 
department. 

Mr. and Mrs, F. M. Merrick of Auburn, 
Nebr., were recently in this city buying 
their opening bill. Mr. Merrick is locat- 
ing in the store room used by his late em- 
ployer, S. H. Avey. 

Mrs. S. V. Rigsby, whese husband is in 
the jewelry business in Cushing, Okla., has 
been ill in a sanitarium in Battle Creek, 
Mich, She is now much improved and is 
expected home soon. 

Recent visitors in the city were: Mr. and 
Mrs. E. H. McClintock, Holden; G. A. 
Howe, Duncan, Okla.; Gene Weber, Lex- 
ington; M., A. Lewis, Bonner Springs, 
Kans,; Earl Morrison, Excelsior Springs; 
C. G. Morrison, Olathe, Kans.; John Frig- 
geri, Pittsburg, Kans.; C. W. Costello, 
Pleasanton, Kans, 

Two factors are going to stimulate jewel- 
ry business in this section, points out E. O. 
Baumgarten, vice-president of the Hoefer 
Jewelry Co. One of these is the beneficial 
effect which the harvest will have on trade, 
The other is the settlement of the strike, 
which is hampering business to some extent, 
especially in those cities where trade is de- 
pendent on the railroad men at work in 
the shops, 








Pacific Coast Notes 





The death is announced of A. A. Tiura, 
retail jeweler of Parlier, Cal., who had been 
in business there for the past 10 years. 

Dr. O. T. Hodnefield has announced the 
sale of his jewelry and optical business at 
Venice, Cal., to Dr. A. L. James, of Salt 
Lake. Mr. James will, it is stated, keep 
the present organization of the store intact. 

John W. and Arthur Smalley, sons of 
John Smalley, have opened a jewelry store 
at 382 25th St., Ogden, Utah. They were 
associated with their father in his jewelry 
business in Ogden for a number of years. 

The jewelry store of L. V. Gray is now 
open for business at its new location on 
St., Canby, Ore. Mrs. Gray is in charge of 
this establishment while Mr. Gray devotes 
most of his time to Woodburn, Ore., where 
he also has a jewelry store. 








A new jewelry store will be opened at 
Nehawka, Nebr., by Ester Kendal. 
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Portland, Ore. 


TRADE CONDITIONS 


Diamonds and watches were the two best: selling 
items during June and the early part of July, 
according to reports from many Portland jewelers. 
Felix Bloch, diamond specialist, declared his sales 
for these two months greatly exceeded those for 
the same period last year. “Watch Week” stimu- 
lated sales of watches in the Bloch store. A well 
arranged window display showed two old watches, 
one four and one-half inches in diameter, of Euro- 
pean make, while the other was a watch giving 
both Portland and New York time. Ladies’ 
watches, preferably of white gold, and men’s strap 
watches were in particular demand, and are still 
selling very well. 





O. Korber has recently opened a new 
branch store located at 2nd and Alder sts. 

Tsuboi Bros., retail jewelers, on Burnside 
St., are moving into a new corner store 
about Aug. 1. 

H. B. Sproles, of Knox H. Kay, diamond 
merchants of San Francisco, has been visit- 
ing the Portland trade. 

Franz Dielschneider, of Dielschneider 
Bros., of McKinnville, spent a week-end in 
the city recently, visiting friends. 

Otto Hartman, of Salem, Ore., was among 
the traveling representatives who was in 
Portland recently calling on the trade. 

Dillon Rogers, a well known east side 
retailer, is now on vacation in Seattle and 
other sound cities and in British Columbia. 

A family re-union brought H. J. Halliet, 
retail jeweler of San Francisco to Portland 
recently. While here he called on the whole- 
sale trade. 

A. E. Peterson, who owns a retail jewelry 
store in Madras, Ore., was in Portland re- 
cently on a buying trip. He purchased 
watches and other items. 

The new Crown Jewelry Co. branch stores 
at 4th and Alder sts., which was opened re- 
cently, report business very good. The new 
store is under the managership of Bernard 
Schnitzer. 

Frank A. Conant, retail jeweler of Santa 
Barbara, accompanied by Mrs. Conant, came 
through Portland recently while making an 
automobile trip to British Columbia. They 
reported the roads very good and said the 
scenic views along the way were beautiful. 

Mrs. H. S. Buterfield, widow of Horace 
S. Butterfield, who established the wholesale 
business still under the family name of 
Butterfield Bros. passed away not long ago 
while visiting in Hood River. She had been 
making her home in Portland and is sur- 
vived by Mrs. Thomas Young, a daughter. 

A. S. McIntyre of Norris, Alister-Ball Co. is 
starting out on a several weeks’ trip through 
Washington and eastern Oregon territory, 
soon. He reports business rather slow at 
this time, but as July is the poorest month in 
the year in the jewelry trade, believes that it 
will pick up the middle of August and that 
September will be a good month. 

Among the prominent jewelers who have 
been spending their vacations and week ends 
at seaside beaches. near Portland are George 
Butterfield, Jr., Julius Zell, M. L. Smith, 
Gale Reingold, E. J. Jaeger, J. P. Jaeger, 
A. S. McIntyre and family, J. M. Sinclair 
and Mr. and Mrs. Martin of Walla Walla. 
Popularity seemed to be divided between 
Seaside and Camon Beach. 

A Pacific Coast branch of the Kirschner 
Jewelry Co. is being planned and will be 
opened probably in a few months, according 
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to the announcement of Julius Kirschner. 
Mr. Kirschner visited the west for the first 
time during the Shrine convention and de- 
cided that it would be to his interest to have 
such a branch and finally made arrange- 
ments to open in Los Angeles. 

E. J. Jaeger, of Jaeger Bros., was recently 
elected president of the One Hundred Per- 
cent Club. Mr. Jaeger belongs to many clubs 
and civic organizations and has served offic- 
ially in many capacities and his election as 
president of the One Hundred Percent Club 
is just another tribute to his business ability 
and social popularity. He succeeds Charles 
W. Helme, manager of the Union Laundry 
Co. 

Tourists are as eager to buy Oregon 
agates as they ever were, according to 
Frederick L. Miller, owner of Miller’s Big 
Little Jewelry Store, and who is really the 
pioneer agate cutter in this field. Although 
the same general plan of cutting and polish- 
ing the stones which Mr. Miller adopted 
many years ago, is used today, the designs 
and styles of mounting are being changed 
continually. 











TRADE CONDITIONS 
While the coal strike and the rail strike are 
having their effect on business in some localities 
of the State, distributors here say the effect, so 
far as their business is concerned, is only of sec- 


ondary importance. Several of the large wholesale 
houses have men in the coal sections of the State 
at the present time and they report anticipatory 
business for the Christmas trade is exceptionally 
good. Most of the buying done now is for future 
delivery, but the best information available here is 
that the coal strike effect will be temporary. Re- 
tail jewelers are buying for immediate delivery 
only what they need, which is natural in view of 
conditions, The dealers in the coal fields are going 
on the assumption that the coal strike cannot go 
on forever, so they are preparing for business 
when it is through, The rail strike is having little 
effect on the retail trade, even in the big rail 
centers. Most of the workers drew their last pay 
this week and have not yet run out of money. 





J. H. Benton, a retail jeweler of the firm 
of Heller & Benton, at Alexandria, Ind., has 
purchased what is known as the Howard 
building in the business district in that city, 
and will remodel it before moving the 
jewelry store to the newly acquired property. 

Jake Kiser, a retailer of Muncie, is rusti- 
cating at his lake in northern Indiana near 
Ft. Wayne. The word “his” is taken ad- 
visedly. He not only owns the land sur- 
rounding it, but the lake itself and as he 
says all the fish therein, He will spend 
most of the Summer there. 

The reorganization of the Sebel Co., dis- 
tributors of this city, has virtually been 
perfected, according to Harry A. Sebel, 
head of the organization, which purchased 
the interests of A. Gelman some time ago. 
The company has added two road men, They 
are J. P. Scott and A. C. Goll. Clarence 
A. Kinney has been placed in charge of the 
books and credit department. According to 
Mr. Sebel, business for Fall looks excep- 
tionally good. 








A jewelry store will be opened shortly 
by Frank Zuehr on Mitchell St., Milwau- 
kee, Wis. 
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Geo. A. Fox, of the Fox Mfg. Co., Chi- 
cago, will be in Seattle July 28. 

Mr. Worth, vice-president of the New 
Diamond Point Pen Co., New York, was in 
Seattle on business last week. 

N. A. Nelson, Levenworth, Wash., will be 
in Seattle July 24th to 28th to attend the 
merchants’ convention and “The Wayfarer.” 

Word has been received from S. Fried- 
lander and family, who are now touring 
Europe, to the effect that they are greatly 
enjoying their trip and will not return for 
several weeks. ; 

Mr. Blumcom and family from Butte, 
Mont., visited some of the wholesale jewelers 
in this city recently. Mr. Blumcom is a re- 
tired jeweler of Butte, Mont., and has been 
on a pleasure trip through California, Mex- 
ico, and the northwest. 

Owing to all the mills working and a very 
good tourist trade, local jewelers have been 
doing excellent business the past few weeks 
and are expecting to be very busy the week 
of July 24 to 29, as it is expected there will 
be thousands of visitors in the city attend- 
ing the merchants’ convention and the “Way- 
farer.” 

Sam Wilson, age 42, is being held in the 
city jail here on an open charge, pending the 
filing of a theft charge by the Rhodes Co. 
Wilson, it is alleged, was caught by a sales- 
woman in the act of trying to make away 
with a handful of jewelry. The woman 
threw both arms around Wilson and called 
for help. The prisoner fought desperately 
to break away from her. ' 

Mr. Goldstein, jeweler of Salt Lake City, 
Utah, and family, visited in Seattle last week. 
Mr. Goldstein’s party motored from Utah 
through Arizona into Mexico, then toured 
California, Oregon and up into Washington. 
From here they will go to Vancouver, B. C., 
and return home by way of Spokane and 
Idaho. Mr. Goldstein reports that he found 
the roads in general very good, and is having 
a mighty fine pleasure trip. 

S. A. Perkins, of S. A. Perkins & Co.,, 
wholesale jewelers, spent several days last 
week vacationing at Sol Duc. Mr. Perkins 
and party took the short cut by way of the 
ferries to Sol Duc. They motored to Everett, 
ferried across to Whidbey Island, motored 
the 32 miles across the island to Coupe- 
ville and took the ferry there for Port 
Townsend. From Port Townsend they mo- 
tored to Sol Duc. This is a much shorter 
and better route than motoring all the way. 
Mr. Perkins says that the snow is still from 
12 to 18 inches deep in the mountains and 
hiking is rather difficult. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 


Domestic 
Selling Price Silver 

London U.S. Gov’t Standard 
Date Official. Assay Bars. Price. 
Tare WO iicctcos 35% 72% 99%, 
FOI Wilecccnccs 35% 72 99% 
FO BO oe eden sc 35% 72% 99% 
DS a) ee 72 99% 
July 22... +e 35% 71% 99% 
Jaly.-24.. «990ia iF 72 99% 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tug 


JeweLers’ CircuLar regarding any advantageous 
device or plan which they are utilizing in cen- 








nection with their business 



































Accounting Methods and Control 
for the Retail Jeweler 




















S& C-CRETARY 

stated in outlining what was permissibie 
for “Trade Associations,” that only matters 
of educational value to its members were 
legitimate and should be encouraged, and 
it must be said that the Retail Jewelers’ As- 
sociation has been among the leaders in the 
advancement of educational matters for the 
benefit of the trade. 

A great deal has been done in connection 
with the dissemination of accounting methods 
and systems. The “Harvard MResearch 


Bureau” and others have promulgated 
Systems of Accounts, and no doubt many 
of our retail jewelers have been greatly 
benefited. 

However, what has really awakened the 


merchants of this country to the necessity if 
not the value of proper accounts has been 
the recent income tax legislation, noticeably 
felt at the close of the great war. 

We now each and every one of us have 
a silent partner in our business—Uncle Sam. 
He shares in our profits to a very marked 
degree and not only wants to know the 
amount of our gross sales for the purpose 
of assessing the luxury tax, but also wants 
to know for income tax purposes just how 
ve determine our net profit, the nature and 
amount of our various items of expense, the 
value of our opening and closing inventories 
and the methods used in the pricing thereof. 
And in connection with partnerships and 
corporations even a greater amount of in- 
formation is required. 

In view of this situation the method of 
bookkeeping to be adopted, whether single 
or double entry is not for the retailer to 
decide. It becomes a question of what to 
do to furnish the Government with the de- 
tailed information called for by the “Income 
Tax” blank. 

In general it 
only one scientific 
counts, and that is the 
method.” What we call 
nothing more than an incomplete form of 
double entry. 


may be said that there is 
method of keeping ac- 
“double entry 


single entry is 


of accounts and the manner in which con- 
trol is obtained, I would like to describe 
briefly the fundamental principles underly- 
ing the method of double entry bookkeeping 
in a manner somewhat different than usual, 

It has been my experience that many mer- 
chants are at a loss to understand the sig- 
nificance of the words debit and credit, with 
the result that they are confused when it 
comes to understanding the principles in- 
volved. 

Briefly, double entry bookkeeping — is 
based on a simple equation or balance, which 
is that the “property must be equal to the 
ownership.” Fer example let us say that 
Mr. Jones begins business by investing the 


sum of $20,000 in cash. Our equation then 
is, 

Cash, $20,000 Mr. Jones, $20,000 
Incidentally this is also a “balance sheet” 


and represents at the time of the investment 
the condition of Mr. Jones’ business. The 
cash account appears on the left or debit 
side, the ownership on the right or credit 
side. It is evident that these must 
always be equal, for whatever is possessed 
by the business must be owned by someone, 
if not by Mr. Jones then someone that has 
value of some kind to the busi- 


sides 


contributed 
ness. 

Now let us suppose in the above case that 
Mr. Jones purchases $5,000 worth of mer- 
chandise. We now have the following con- 


dition, 
Cash $15,000 Mr. Jones $20,000 
Merchandise 5,000 
A business transaction has occurred and by 
the mechanism of double entry, a_ trial 


balance of the ledger accounts will show 
the above condition. It will be noted that 
we still have $20,000 of property or assets, 
except that $5.000 of cash has been replaced 
with $5,000 of merchandise. Mr. Jones still 
stands credited with $20,000 as the transac- 
tion has made him neither richer nor poorer. 

Now let us assume that another $5,000 


Address delivered by Joseph Wechsler, C. P. A., M. E., before the recent convention of the New Jersey Retail Jewelers’ Association, 
held at Asbury Park, N. J. 
HOOVER has recently sefore discussing any particular system of merchandise has been bought on credit. 


The condition of the business’ will appear as 
follows: 

Cash $15,000 Creditors 
Merchandise 10,000 Mr. Jones 20,000 
While our merchandise has been increased 
by $5,000 Mr. Jones it will be noted still 
stands credited with his original $20,000. 
Our assets are now $25,000. To maintain 
our balance it is evident that the right hand 
side of our equation must be increased by 
$5,000 which represents the contribution or 

equity of creditors, 

Now let us make one more assumption, 
Suppose that Mr. Jones sold a consignment 
of merchandise which cost him $4,000 and 
received in exchange the sum of $5,000 in 


$5,000 


cash, gaining thereby $1,000. The condition 
would now be, 

Cash $20,000 Creditors $5,000 
Merchandise 6,000 Mr. Jones 21,000 
You will note that our assets are now 
$26,000 as compared with the previous 
$25,000. We now have $1,000 more to ac- 


count for on the right hand side of our 
equation. A profit of $1,000 has been earned 
which evidently increases the equity of Mr. 
Jones. In the same way a transaction re- 
sulting in a loss will be reflected by a de- 
on the left hand side 
Jones’ 


crease of the assets 
and a corresponding decrease in Mr. 
account. 

Now it is apparent that if all 
losses are directly entered in Mr, 
count that at the end of the year we would 
numerous items that 


gains or 
Jones ‘ ac- 


have no record of the 
have resulted in his gain or the many items 
that have contributed to his loss. To record 
these items scientifically so as to obtain 
the economic history of the transactions of 
the business, the proprietor s ‘apital account 
is replaced by a anid of so-called revenue 
and expense accounts, or profit and loss ac- 
counts. These accounts are set up to record 
the various elements of income and expense 
peculiar to the business. At the close of the 
accounting period they are gathered together 
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HAWKES 
Paves the way for really worth while sales! | 
You can make your store headquarters for gift buyers Cut Glass 
. ° ° saa kli bit Engraved Glass 
if you keep showing in your window, sparkling new bits Rech Meveial 
Glass 
of Hawkes Crystal. a... 
ir . i . Mounted Glass 
This exquisite candlestick with its unexpectedly low price Decorated Gold 
. . . - 8 
will impress your customers deeply. ‘They will associate ne 
good taste and unusual values with your store, whenever Enameled Glass 
hev h b if Auto Vases 
they have to buy a giit. Desk Sets 
Cigarette Boxes 
You can order in small quantities and replace popular Do d 
) numbers quickly. Your profit is better-than-usual. Gold Decorated 
Colored Glass 
Old English and 
: Irish Glass 
| T. G. Hawkes & Company Period Glass 
. ° Odd Matchings 
Corning, N. Y. 
; 4 Inventors and Pat- 
: ') No. 3671 Candlestick Caprice. 6”. Pacific Coast Office: 140 Geary St., San Francisco, Cal. entees of Hawkes 
| $3.00 per pair, net. Famous French Dress- f\ 
i) ; _} ing Mixing Bottle. 
| SEXO 5 LOA ESSE = OASECO aS SCARS ASS SB Sea DS q 











CAUTION 


Do not jeopardize a nice new line of jewelry by showing it in shabby or inferior displays. 
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Our large assortment of fine trays will help you secure desired results. 


RUECKERT MANUFACTURING COMPANY 


Displays for Jewelry, Silverware, Watches, Optical Goods 
162 Clifford St., PROVIDENCE, R. I. , 
Pacific Coast Representative 


9-13 Maiden Lane, New York Alfred H. Bullion Co., 220 Post St., San Francisco 


ACTUAL K N P DOUBLE 

SIZE _ ACTION 
Neatest Waldemar or Sautoir Pencil on the market. Finished 
engine turned, chased or plain in Sterling Silver. 12K 1/20th, 


14K Gold filled and 1/10th Silver plate. 


We also make the largest 
LARGE MEDIUM SMALL line of lingerie clasps in the r = 














world—all sizes, shapes and | 

designs. Made in 10K, 14K, j 

10K 1/20th Plate and Sterling, eS 
the thinnest piece of silk as 


brocaded, engine turned, en- i 
| 
striped inlaid. Note lingeries | 7] 
newest pat. hinged Lingerie | 
a = = md — ) well as the thickest lingerie, | 
| 
0. R. Johnson Co. | 


graved, pierce lined and 

fs 

Clasp with a double hump. 

| JO 
Auburn, Providence, R. I. 


No rivets. Will firmly hold 
OUR WORKMANSHIP AND QUALITY ARE UNSURPASSED. ASK YOUR JOBBER FOR SAMPLES. 
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Storekeeping Department. 








and after making necessary adjustments the 
net result either gain or loss is transferred 
to the proprietor’s account thereby either in- 
creasing or decreasing his net worth. 

The above equations are simple forms of 
balance sheets with which you are no doubt 
well acquainted. Every business transaction 
brings about a change in the make up of 
the balance sheet. Transactions resulting 
in profits bring about an increase in net 
worth and a corresponding increase in Mr, 
Jones’ account. Transactions resulting in 
losses bring about a decrease in net worth 
and a corresponding decrease in Mr. Jones’ 
account. 

Thus some of the advantages we may 
gain from a properly designed double entry 
system of accounts are as below: 

1. We have available at the close of each 
period the amount and nature of all items of 
income and expense and can prepare from 
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3. By a glance at his ledger accounts he 
can tell the number of times the stock has 
been turned as well as the percentage of 
mark up in each department. 

4. He can tell at any time, without taking 
an inventory, the cost of the merchandise 
carried in each department. 

5. He has control of the stock in his 
store, and any leakage can readily be de- 
tected. 

6. For the more valuable items of the 
stock carried, such as rings, diamonds, he 
maintains a stock register which tells him 
exactly just what items of stock should be 
on his shelves and counters, 

7. He has a simple method for determin- 
ing the value both at cost and selling price, 
of the sales made by his clerks, which is 
used for the object of computing commis- 
sions earned, 

Some of you may be asking yourselves 
whether or not the information as outlined 
is worth while obtaining and if it is worth 
while, just how much trouble and expense 














1921 Cost Sales 
an, 1, TRRWORUORG oak io arse sie 0 3 oie sia'e'n o:010% $4,000 Price Price 
Yan. 31, Accounts Payable........ 000000 3,000 o- Si, Gdeh) Saeeeis. ixscnwns $6,000 $8,400 
Feb. 28, Accounts Payable.............+- 2,000 Ma: 28, Cag SAlORiec- 0:65 s0.0 o's 2,000 3,000 
Mar. 31, Accoutits Payavie.. ic s0ccdccciee 2,000 Brat. 30, CAS@ SAB ic csscecccwsn 1,000 1,350 
April 30, Accounts Payable..............- 2,000 Apri) 30, Cash Salebscsccccecess 500 650 
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this a profit and loss and income statement. 

2. From the remaining accounts we can 
determine the financial condition of the busi- 
ness, or the Balance Sheet. These accounts 
when properly classified furnishes on the left 
hand side the various items of property in 
the possession of the business, and on the 
right hand side the equities or ownership 
rights therein. Thus there may be equities 


would it be practicable to incur to obtain 
the desired results. ‘This is a matter which 
each individual merchant must decide for 
himself and the system that may prove prac- 
ticable for one may not be so for another. 
Thus a small jeweler who sells very little 
merchandise but depends for a living upon 
repairing watches, would not be interested 
in knowing his sales and purchase statistics. 














Sales Sales ; 

at at Gross Closing Average Turnover 

Dat« Cost Price Selling Price Profit Mark Up Inventory Inventory for Period 
Wy. Shicinesiyn sie ee eevee < $6,000 $8,400 $2,400 40% $1,000 $2,500 2.4 
fey ) eT eee Enis ee L 2,000 3,000 1,000 50% 1,000 2,500 3.2 
MOC; Beis edcnasdedeeudew aw 1,000 1,350 350 35% 2,000 3,000 3.0 
ROP. 30 o-6-6.0%.si09 cree ecewees 500 650 150 30% 3,500 3,750 2.9 
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From Fig. 1 it is only a matter of a brief computation to secure the above statistics. 


of secured creditors, unsecured creditors, 
stockholders, and single proprietor. 

3. Valuable statistics may be obtained 
from the ledger accounts which should prove 
of vital importance in the shaping of finan- 
cial policy. 

One of the most progressive systems 
maintained at a retail jeweler’s establish- 
ment, that I have had the pleasure of in- 
specting recently was that of the president 
of the American National Retail Jewelers 
Association whom we have the honor of 
having with us today—Mr. E. H. Huf- 
nagel, of Mt. Vernon. 

With his kind permission I am going to 
tell you briefly some of the benefits he de- 
rives from his system of accounts. 

1. He has divided his stock up into ap- 
proximately 15 departments, three of which 
are repair departments. He is able to tell 
monthly the gross profit earned by each de- 
partment, 

2. He can tell at the close of each month 
the net profit earned by the business as a 
whole, without resorting to the -estimating 
of inventories. 


On the other hand a large jeweler will find 
such information very vital. This is one 
reason why so many standardized systems 
fall down. What may be of importance in 
one store is not always of importance in 
another. It will thus be seen that the con- 
trolling consideration in the design of a 
system for a business depends upon the 
peculiar needs of the business. 

I will now attempt to describe in some- 
what greater detail the methods used by 


Mr. Hufnagel in obtaining the results de- 


scribed above. The first and most important 
feature in attempting to secure control is to 
divide the stock of merchandise into a 
number of distinct departments e. g. dia- 
monds, gold, gold-filled, plated ware, silver, 
engraving, repair watches and etc. It will 
be noted that some of these departments 
are sales departments only while others like 
engraving, repair watches are both ‘repair 
and sales departments combined. Having 
clearly departmentized our stock we now 
raise accounts in our general ledger with 
each one of these departments: To the left 
of each account will first be entered the 
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opening inventory, then the monthly charges 
for purchases, To the right or credit side 
of these accounts we will enter the sales 
both at cost and gt selling price. In order 
to accomplish this, we may proceed as 
follows: 

1. An inventory at cost is first taken of 
all the merchandise in the store, divided into 
the departments determined upon. These 
amounts are then entered to the left hand 
side of ledger accounts, As purchases are 
made the invoices from creditors are en- 
tered into a purchase register. This regis- 
ter is divided into a number of columns and 
a separate column is used for each depart- 
ment, so that at the end of the month, we 
have a summary of the purchases for each 
department. From this summary we post 
the totals of the monthly purchases to the 
left of the ledger accounts. 


2. By means of a properly designed sale 
slip which is filled out by the salesman upon 
making a sale, we may obtain a distribution 
of the sales by departments. Each sales slip 
shows the salesman’s number, the date and 
a description of the article sold. There is 
also shown the selling price of the article 
and the code representing the cost of the 
article which is copied from the tag at- 
tached to the merchandise. In each sales- 
man’s book there is a summary slip which 
provides for a distribution of the daily 
sales by departments, both at cost and sell- 
ing price. This distribution is entered into 
a sales register daily which is arranged 
both by departments and by salesmen, The 
totals for the month are then accumulated 
and posted to the right hand side of our 
departmental accounts, which furnishes the 
sales on the credit side, These departmental 
accounts also show the cost of the sales as 
well as the sales, 

Let us examine these statistics to see how 
they may be derived from the departmental 
ledger account. 

Cols. 1 and 2 are copied from the 
credit side of the account. Col. 3 Gross 
Profit is readily computed, the amounts rep- 
resenting the differences between the Sales 
and Cost of Sales (Col, 2—Col. 1). 

Col. 4, the “Mark-Up,” represents the 
percentage added to the cost to arrive at 
the selling price obtained by dividing Gross 
Profit (Col. 3) by Cost of Sales (Col. 1). 

Col. 5 represents the closing inventories 
determined by adding to the opening inven- 
tory the purchases for the period and de- 
ducting therefrom the cost of sales for the 
period. For example the closing inventory 
as of Jan, 31, is obtained by adding to the 
inventory as of Jan. 1 ($4,000.00) ; the pur- 
chases for the month of January ($3,000.00) 
and deducting therefrom the cost of sales 
for January ($6,000.00) resulting in a clos- 
ing inventory of $1,000.00. 

Col. 6 sets forth “average inventories,” 
which are determined by averaging the clos- 
ing inventories for each month with the 
opening inventory as of Jan. 1. 

Col. 7 The “turn-over” is determined by 
dividing the “average inventory” (Col. 6) 
into the “cost of sales” (Col. 1) for the 
period. 

Now that we have these figures what are 
we going to do with them, you may inquire. 
It is one matter creating and assembling a 
column of figures and another translating 
these figures into concrete facts which lead 
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No. 105 Jewelers’ Case and Table in stock, 8 ft. long, oak and 
birch. Also—Wall Cases in 8-ft. lengths to match in wood and 
finish. Write for prices and particulars. 





“The best of everything” 
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EWELERS’ Show Case and Window 
Display Trays that reflect the full value 

of the merchandise they contain. Every arti- 
cle made from the best material obtainable. 





Learn about our wonderful complete line. 
Write for price list and FREE Catalog 
No. 26. 


Western Tray & Case Co. 






One-Piece Shank 





Established 
SIMSON BROS. 429 Plum looms. Cincinnati Ohio 
125 Canal St. New York Jewelers’ Show Case and Window Display Trays 









Wholesale Jewelers’ Trunks, Telescopes, Trays and Cases 
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Storekeeping Department. 








to definite conclusions. It is evident that the 
larger and more complex the organization 
the more must the manager rely on figures 
to furnish him with the necessary informa- 
tion so that he may wisely administer and 
shape the financial policies of the business. 

The figures chosen in the above example 
were taken at random and possibly do not 
tell the same story that actual figures would 
show. You might be attracted to the column 
called mark up—and notice the variation 
from 30 per cent. to 50 per cent. You will 
note that the gross protit was not greatest 
in February when the mark up was 50 per 
cent., but rather in January when the mark 
up was 40 per cent. Profits it is apparent 
are more dependent upon the volume of 
sales. A small quantity of goods sold at a 
large per cent. of profit will not always 
yield as great a profit as a large quantity 
sold at a smaller percentage of profit, 

Possibly the items of information yielding 
the greatest benetit to the busy manager 
are the turnover statistics contained in the 
last column. When the turnover is decreas- 
ing in a department a study of the figures 
should be made. A number of things may 
be happening. [For example the purchasing 
department may be over-extending itself and 
buying too much merchandise. Again it may 
be the fault of the sales department in not 
disposing of the merchandise more rapidly. 
It may be possible that by advertising a 
sale a more rapid movement may be induced. 
It is, of course, an axiom of retailing that 
a great number of turns at a small profit, is 
preferable to a smaller number of turns at 
a larger profit. 

Incidentally it may be said that one of the 
greatest handicaps to retail jewelers in the 
present business depression has been the 
amount of dead stock carried on_ their 
shelves, The efficient manager will not tie 
up too much money in stock that doesn’t 
move, and if by chance he has done so 
he will take immediate steps to remdy the 
condition, These turnover statistics should 
indeed be a wonderful help in that direction. 

It should not take a great deal of time 
to tabulate the statistics for a good sized 
store, An hour or two at the close of 
each month it would seem, would be suffi- 


al 


cient, 





The Green-Eyed Monstress 


I wish I were a flapper 
Whose galoshes spread their wings, 
With a funny hat. smashed up in frent, 
And dangling pear! earrings. 
I wish I were a flapper 
With a mep of curly hair 
That’s bobbed and sticks out all around 
And makes the people stare. 
I wish I were a flapper 
With a little too much paint; 
With cheeks too pink and lips too red 
And brows too slimly quaint. 
I wish T were a flapper— 
Instead I’m nothing much 
But a rather well-dressed woman, 
And there are so many such! 
I wish I were a flapper, 


Though I’ve heard they’re hard and bold, 
And they are so funny-looking— 
For they’re Youth. I’m growing old. 
Muriel Ives, in the N. Y. Tribune. 
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How to Sell 


More Silver 
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DEPARTMENT store man was telling 

of the advantages of the enterprising 
retail jeweler who, he said, had many 
more than he capitalized. 

“We have a representative jewelry de- 
partment in our own store,” he .said, “and 
very often the jewe'ry department carries 
other sluggish departments.. The depart- 
ment store studies human needs and human 
nature assiduously. We suggest to the pub- 
lic, through advertising, the uses of many 
little trinkets and appeal to the reader’s 
vanity, sense of pride, etc. We cannot talk 
responsibility in the sense that the jeweler 
can, nor can we give the service that he 
can, Still we get a great deal of business 
and it is mostly because we make an effort 
to get it. We use our knowledge of human 
events and human nature. 

“There is a jeweler in our town who got 
considerable business in this very way. 
While other men of his craft were won- 
dering how to sell silver, a short time ago, 
he, by a clever scheme, got thirteen orders 
in two weeks, There was a domestic science 
teacher in the town and she had a large 
class, The jeweler suggested that he give 
a lecture on silver and exhibit and explain 
the uses of the many different articles. He 
was surprised to learn how many of the 
pieces were unfamiliar to his audience, He 
showed attractive designs in all the articles, 
explained something about the artistic side 
of silver making, dwelt upon the great 
master-designers, delved into history a little, 
emphasizing the genius of Paul Revere and 
other historic characters, showed certain old 
pieces to bring out the heirloom idea, held 
up modern daintily designed pieces and re- 
quested those present to designate their uses 
to the frequent amusement of himself as 
well as his interested listeners. 

“The result of his talk was 13 orders. 

“There’s a whole lot to learn about silver 
and the different articles made and the 
sooner the jeweler realizes that the public 
requires education the better for himself. 
Try the experiment yourself and prove this. 
There is moreover a chance to educate a 
new class of buyers entirely. The new 
silver converts will be delighted to feel that 
they have something that gives them an 
aristocratic tone. This of course is all aside 
from the fact that silver is a good invest- 
ment, and a lasting appreciated heirloom. 

“A jeweler might place in his show win- 
dow pieces of silver that are unusual look- 
ing to many people, with a little card along- 
side announcing just what the uses are. 
Take, for example, a cucumber server. You 
could give many people 10 guesses and they 
would not name it correctly, A sardine 
fork is another odd piece. Horseradish 
spoons, the various kinds of forks, such as 
salad forks, oyster forks, pickle forks, cold 
meat forks,’ olive forks, iced tea, orange, 
berry, soup, table, dessert, olive, sugar aud 
mustard spoons, pie, tomato and cheese 
servers, jelly servers, butter picks, ladles of 


different kinds, bon bon tongs and bon bon 
spoons should all be brought to notice. 

‘Baby silver silver ought to be featured 
too, for a store can sometimes effect a sale 
through a baby when it could do so in no 
other way. Have your ‘baby sets’ attrac- 
tively - displayed .and put sentiment and 
human interest on the card that ought to 
accompany them. 

“One retail jeweler whom I know dis- 
played a card bearing this inscription: 


First silver sets 
For the first baby— 


Life treasures. 


It’s all in knowing how to do things that 
is the rea! secret of success in storekeeping 
as in any prefession. To me it is surprising 
that so many retailers succeed at all, so 
little storekeeping sense do they show, 

“T know another jeweler, I forgot to tell 
you, who has built up a whole lot of good 
wil! by the simple device of giving a berry 
speon with every wedding ring which he 
sells, When silver is needed for the home 
or for a gift for someone else, the recipient, 
you may be sure, does not forget that good 


hearted and sagacious merchant.” 


Smile Awhile 
ITTLE WILLIE had been hearing his 
4 father boast to his friends of his new 
car and its ability to take the steepest hills. 
At the Sunday supper table he suddenly as- 
tonished his parents by demanding: 
“Pa, does the Lord Almighty own a Dash 
Sie; too?” 
“Great Scott, 
that into your head 
“Well, at Sunday school we had a hymn 
that went, ‘If I love Him, when I die He 
will take me home on_ high.’ ”—Trumbull 


Cheer. 





no, son. Whatever put 


3” 


x * x 

Sambo: “looky heah, big boy, don’ yo- 

all mess wid me, ’cause Ah’s hard! Las’ 

week Ah falls on a buzz saw an’ Ah busts 
it—com-plete-ly.” 

Rambo: “Call dat hard? Listen, man, 

Ah scratches de bath tub.’—The American 


Legion VW eekly. 


“Ts she very pretty?” 

“Pretty? Say! When she gets on a 
street car the advertising is a total loss.”— 
Boston Transcript. 

* *k * 

It was a soiree musical. A singer had 
just finished, “My Old Kentucky Home.” 

The hostess, seeing one of her guests 
weeping in a remote corner, went to him 
and inquired in a sympathetic voice: 

“Are you a Kentuckian?” 

And the answer came quickly: “No, 
madam. T am a musician.”—Kreolite News. 
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fl FREE cuts in all emblems 
SEND NO MONEY 


2 GENUINE DIAMONDS 4/100 Each 
Solid Gold 
14kt. White 
Gold Top 


GENUINE 
HOPE RUBY 


$25.00 


Send us your name and the 
ring will be sent for inspec- 


tion. : J. 6132 
BUFFALO JEWELRY MFG. CO. 
“THE MAIL ORDER HOUSE” 
Brisbane Building Buffalo, N. Y. 


























can also be 
had in 
HOPE BLUE 
SAPPHIRE 
(Blue Lodge) 
The above ad will appear 
in the K. of C. Nattonal 
Magazine. Will also have a 


similar ad in the K. of P., 
J. 6132 Moose and Mason periodicals. 











All orders will be turned over to Retail Jewelers. 
Use a similar ad in your local lodge program and newspapers. 


Mail us your business card and a catalogue will be mailed to 
you. Terms January Ist 


WRITE FOR WHOLESALE PRICE 




















GREEN AGATE 


Our fall lines, now ready, contain among many 
other new designs, the popular green agate ladies’ 


rings, with and without diamonds. See them 
in our samples carried by 

fae 803 Heyworth Bldg., Chicago, Ill. 
W. R. LANDRAM....140 Geary St., San Francisco, Cal. 
W. BE. BATCH.....00. 334 Fifth Ave., New York City 
S. ROSENTHAL........ 50 Columbia St., Newark, N. J. 


M. ALEXANDER 


50. COLUMBIA ST., NEWARK, N. J. 


The Three Piece Watch Case 


Eliminates the danger of injury when showing or regulating the movement. 
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BACK TOP 
Dustproof by Interlocking Dove Tails 


Made in Variety of Shapes—Gold or Platinum 
Order Through Your Watch Importer. 
THE BETTER ONES SELL THEM 


Patented by Peerless Watch Case Co." New Yor 
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STONE ENGRAVERS 
AND 
ENCRUSTERS 
of Super-Quality 
Speedy Service 


NOVELTY STONE ENGRAVERY 


49 Maiden Lane New York 
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| ARTHUR JOHNSON MFG. CO., Inc, | 
i 14-16 Church St., New York 
ee 











KEITH~ LANDIS 
Electric Clock 
Insured €e Better 
Accuracy Dealer Profits 
KEITH-LANDIS CORPORATION, 
3437 West Madison Street - Chicago 25 West 45th Street, NEW YORK 
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Written Expressly for The Jewelers’ Circular by Ralph P. Anderson 














(Continued from issue of July 12) 
NO, II 
“T THINK I have found the secret of 
success in retail selling,” writes a 
jewelry store salesman. ~ 

There are so many things which are 
important in retail selling, that it’s doubt- 
ful whether any particular factor is 
worthy of being called “the” secret. 
However, the salesman mentioned above 
had in mind a mighty important phase 
of selling. Anyway, here is his letter: 

“I think I have found the secret of 
success in retail selling! When I say 
this, I don’t mean that I have found some 
salesmanship point that was formerly un- 
known. Fact is, it’s as old as the hills. 
But so few salesmen practice it that it 
is new, in a sense. 

“The thing that has enabled me to 
make weekly sales records double the 
records of any other clerk in the store is 
taking a real interest in customers. There, 
I’ve let the cat out of the bag! 

“You and I know, and every other 
salesman knows, that taking an interest 
is important. But do we put the prin- 
ciple into practice? If the salesman is 
frank, the chances are that he has to 
answer ‘No.’ 

“I have been a jewelry salesman for 
five years. When I started in, I spent 
my spare time studying books on selling. 
‘Take an interest in customers’ was one 
of the first things impressed on my mind. 
I accepted it as true, and then gave it 
no further thought. In other words, while 
I realized the importance of interest in 
customers, I did not remember it in my 
daily work. 

“Six months ago, I tried to find out 
the reason why I was generally among 
the three lowest in the store’s sales 
records. A friend of mine, who was man- 
ager of a local department store, told 
me that the reason was that I lacked 
interest in customers. 

“Then I remembered the old sales- 
manship books with their “Take an in- 
terest in customers’ commands. I made 
up my mind that I was going to practice 
it. I have already told the result— 
that I regularly lead in volume of sales.” 

“Take an interest in customers” is not 
the only thing that the above letter 
teaches. There are two other lessons in 
it for you and me. 

The first lesson is that it’s a fine ex- 
ample of putting into practice the things 
that we can learn from reading. All 
the articles that you and I read in THE 
JeweLers’ Crrcutar and elsewhere on sales- 
manship won’t do us any good unless we 
apply them in our daily work. Keep 
this in mind when you read business 
articles. 

The other thing that we can learn from 
our fellow-salesman’s letter is that it’s a 
good plan to seek the criticism of experts. 


If our salesman friend had not gone to 
the department-store-man for sugges- 
tions, he would probably have remained 
a mediocre salesman all his life. More 
than one writer attributes his success to 
the constructive criticism of an authority. 
It is equally true that many salesmen 
reach success because they have the good 
judgment to seek the counsel of veterans. 

To come back to “interest in cus- 
tomers” and the salesman’s letter: I 
wondered in exactly what ways he ap- 
plied his “secret of success,” so I wrote 
and asked him. 

His reply is as interesting as his first 
letter: 

“In the first place, I find it easy to take 
an interest in customers for the simple 
reason that I like ’em. And no man 
should be a salesman unless he likes folks. 

“In order to answer your question 
more directly, I will take some instances 
from my sales today at the store. 

“A woman came in and wanted to look 
at some men’s rings. She explained that 
it was to be a gift to a man who had 
befriended her and her daughter. She 
wanted something pretty nice, but could 
not afford to spend more than a small 
sum. Now, I wanted to see her get a 
really suitable but inexpensive ring. I 
was interested in her problem. 

“An older woman came in and wanted 
to buy a ring to give to her son as a 
present on his twentieth birthday. I was 
interested right away and while she was 
looking at the rings I asked her about 
her son. ‘With a great deal of pride, she 
told me that he was going to college, 
was captain of the football team, and so 
on. When I said, ‘My, but that’s cer- 
tainly fine! You ought to be proud of 
him,’ she was so darned pleased that she 
would have bought the whole store if 
she had had the money. 

“A high school girl asked-to look at 
wrist watches. As she looked at them, 
it was easy to see how much the pur- 
chase meant to her. She had saved 
patiently for years and now she was to 
have her wrist watch. It wasn’t at all 
difficult to appreciate her enthusiasm and 
take an interest in helping her make a 
selection. 

“A young man came in to buy an en- 
gagement ring. Some clerks would have 
joked him and embarrassed him. I ap- 
preciated his feeling, so did nothing of 
the kind. 

“A man came in to buy a stickpin. He 
told me some of his preferences in jew- 
elry. He had certain unusual ideas and 
I was interested. He was a lover of 
things Oriental and I ‘chimed in’ with 
an expression of my own interest in 
everything Chinese. Then I wanted him 
to see some cuff links, watch charms and 
other articles of Oriental design. The 
net result was that, although he had 
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come in merely to purchase a.stickpin, 
he went away with four other articles at 
a total cost of $160. 

“Taking an interest does not always 
result in increased sales, but it always 
makes the customer feel that ours is a 
good store to do business with, and he 
gives us all his trade.” 

Incidentally, the salesman who takes 
an interest in his work finds that it.be- 
comes a pleasure. There’s nothing tire- 
some about selling if you’re really in- 
terested in every customer. 





How Much? 





“How much will you charge me for the 
job?” customers usually ask the watch- 
maker, 99 times out of a hundred, the min- 
ute they leave a watch with him. They 
want the watchmaker the instant he looks 
at the crystal, the dial or the case, to tell 
them not only what is the matter with the 
watch, but also just exactly how much he 
will charge for the job. Perhaps as a watch- 
maker you have been cheated more than 
once in your eagerness to get the job, when 
you had to answer the question, “How 
much ?”—off the reel. 

There may be a dozen different things 
the matter with the watch. Properly, the 
watch should be left for examination in 
order to determine a fair price for the job 
commensurate with the work. The watch 
Again, there 
might be a jewel broken, a pivot worn, hair 
spring, balance, escapement or train, in need 
of adjustment. A hasty look at a watch, 
with the customer talking all the while, 
frequently leaves many things unnoticed. 

There are people who virtually entertain 
the notion that the watchmaker is a bluff. 
“He just turns a little screw, makes it go 
and charges you, well, $5 or $10 for a min- 
ute’s work. 

There are men who simply don’t know 
how to be honest. That is perhaps true to 
a greater extent in many professions other 
than the watchmaker’s. No man is a bluff 
if he knows his business, and gives the pub- 
lic a square deal! The watchmaker has to 
spend many years to master his profession. 
He must acquire co-ordination of eye and 
hand to a superlative degree. Likewise, he 
must execute his work with the greatest 
possible care for absolute accuracy in every 
respect. And although he is a specialist in 
his craft and works long hours every work- 
ing day at the bench, he makes but a mod- 
erately comfortable living. 

Surely it takes as much time to learn 
watch and clock repairing thoroughly as 
it does to become a full-fledged dentist. And 
yet, compare the two! Were the watch- 
maker to earn two dollars clear profit each 
hour he spends at the bench, he would feel 
perfectly contented. On the other hand 
the dentist figures as a rule, that $10 an 
hour is “letting them off easy.” 

Ponder for a moment over what the spe- 
cialist in the medical profession gets for 
his services. He seldom spends a whole 
hour with a patient, and $25 a visit is con- 
sidered by the men of that calling a low 
figure, while none of them ever guarantees 
that the human framework he overhauls will 
keep in order so as to thwart the under- 
taker’s expectations, S. BERNARD. 
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H d What to Ad ti 
Modern Jeweler Has New Problems to Consider 
Written Expressly for The Jewelers’ Circular 
GREAT many jewelers think that merchandise. He knows the state of the ments too often fail to reach within a 
advertising consists of a few printed market. He knows the particular advan- long distance of a bullseye, and, in tact, 
sentences extolling their wares, their tages of each article he has for sale over never reach the target at all for the 


services as watchmakers and jewelers, 
opticians, etc., and the wonderful position 
So far as this 
things are a 


they occupy in the trade. 
goes it is good. These 
necessary part of advertising. 

What is an advertisement expected to 
do? We might answer this by giving 
the old-time formula, which is as follows: 

An advertisement should attract atten- 
tion, it should arouse interest, it should 
create desire, it should inspire a decision 
to act. These four things, attention, in- 
terest, desire and action are necessary if 
advertising is to accomplish anything. 

It is practically impossible for a single 
advertisement to do all this in a manner 
to manifest itself to the jeweler, although 
the advertisement may function fully. 
Any appreciable effect on the business 
must come through continued advertis- 
ing. Spasmodic attempts at advertising 
are not nearly so resultful as continued 
advertising effort, even though the spaces 


used in single insertions are large. 
Small spaces used in continuity in news- 
paper advertising will build up a_busi- 
ness, while large spaces used spas- 
modically will only create a few direct 
sales. 


The jeweler of today finds himself in 
a different position in the commercial 
world to those of a decade or two ago. 
The jeweler of today must be a mer- 
chant if he wishes to succeed largely. 
He may be a watchmaker, a jeweler, a 
silversmith and an optician as well, but 
above all things, he must be a merchant. 
His chief function as a retailer, as the 
purveyor of goods and service direct to 
the public is that of a merchandiser. 

A merchant should know his business. 
The more thoroughly he knows the facts 
of his business the more money he can 
make from his knowledge, for all he 
realizes from his business is due to his 
knowledge. He may figure that his profit 
comes from the sale of an article for 
more than it cost him to buy and sell it. 
That is only the outward manifestation 
of the source of profit. It is his knowl- 
edge of merchandise, his knowledge of 
his market, his knowledge of the desires 
and foibles of the human mind, his 
knowledge of storekeeping methods, his 
knowledge of salesmanship, his knowl- 
edge of advertising and a great deal more 
that makes the profit on the article sold 
possible. 

The retailer of merchandise and service 
should not find it particularly hard to 
advertise advantageously. He knows his 


those that are in competition with it. 
He knows the striking points of each 
article. He knows how to place these 
advantages before his public. At least, 
we assume that he does, as that is his 
reason for being in business. 

The jeweler fails sometimes because 
he does not know his public as well as 
he does his merchandise. He realizes the 
importance of strict attention to values, 
styles, proportions of stock to make a 
good showing, etc., but he utterly fails 
to discover the actual necessity of know- 
ing a great deal about the public, who 
are the customers of the store. 

A knowledge of what to advertise in- 
cludes a knowledge of the number, loca- 
tion, financial standing, desires and pref- 
erences of the prospective customers of 
the store. 

The jeweler who uses space in a news- 
paper to just so many 
chances of reaching prospects that are 
interested in the particular article he ad- 
vertises. If he knows how many chances 
he has he will know whether he should 
advertise that article or not. A news- 
paper has a certain number of thousands 
of circulation. It may also have a certain 
class of circulation. This class of circu- 
lation must be offered merchandise that 
is suitable for its consumption or it is 
likely that the advertising will be a pure 
waste of time and money. 

It is an easy matter to learn the details 
of the newspaper’s circulation, but it is 
harder to determine the class or classes 
in his locality to whom he should direct 
his advertising. Yet he must have some 
detailed information if he is to advertise 
intelligently. It is all very well to place 
advertisements of specific articles in the 
newspapers and trust to luck for the re- 
sults. The average jeweler is doing that, 
and it gets him nowhere. . 

lor instance, a jeweler may place an 
advertisement of wrist watches in the 
newspaper and sell some. Or, it might 
be diamonds, silverware, etc., that is ad- 
vertised and sold. In any case of this 
kind the results come from the fact that 
there is always a certain number of 
people in the market for the articles ad- 
vertised. That is the reason why the 
individual advertisements of any retailer 
should be mostly made up of specific of- 
ferings of some particular article. There 
is always a number of chances of hitting 
a bullseye. 

That there is so much waste in adver- 
tising is due to the fact that the advert'se- 


advertise has 


chances of scoring a hit are very small. 

The average merchant locates his store 
in a certain store because it is the best 
location he can find—according to his 
own and probably others’ judgment. He 
seldom takes the time to make a survey 
of the possibilities for doing business. He 
knows that usually there is business to be 
done in such a locality. Perhaps a study 
of the locality would reveal a location 
that cost only half as much for rent that 
would provide him with twice as much 
business. 7 





The jeweler stocks his store on the 
same principles. He knows there is so 
much business to be done in watches, in 
clocks, in silver and so forth, or believes 
he knows. 

Having rented a store and stocked it 
according to his own ideas of location, 
and of style and quantity of stock he 
sets out to advertise for business. 
Naturally he advertises the stock he has 
in his store, which under the circum- 
stances he is bound to do, but he does 
not make the slightest effort to ascertain 
the kind of goods his customers would 
prefer. In all probability he does not 
even try to learn how many possible cus- 
tomers from whom he might expect busi- 
ness. 

The fact that all established jewelers, 
and probably the large majority of the 
readers of this page are in this position 
makes it easy to point to some of the 
facts the jeweler should gather as to the 
number and classifications of his possible 
customers. In the survey of a small city 
the writer finds that 36% are minors, 
being below the age of 21 years. Six 
per cent are between the ages of 16 and 
21. Ten per cent are under 5 years of 
age. Twenty per cent are between the 
ages of 5 and 16 years. 

These figures suggest that there is a 
good field for some merchants among 
the minors of the city, that is, in supply- 
ing their actual needs, together with their 
fancied needs, for many purchases are 
made for these persons that are not 
actual necessities. They show to what 
extent a market exists for purely juvenile 
articles, whether necessities or luxuries. 


A chain store recently made a survey 
of New York city, block by block, in an 
effort to select locations for its string of 
stores. The average jeweler could hardly 
go to that extent in making a survey of 
his territory, but it should suggest to 
him the importance of being as thorough 
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as possible in making any survey that 
he might undertake. 

Briefly, a survey should include the fol- 
lowing: 

1. Number of logical prospects. 

2. Classification into classes of these 
prospects. 

3. Possible expenditure per capita for 
the various lines the jeweler handles. 

4, Distribution of classes in territory. 

5. State of mind towards the purchase 
of the lines the jeweler sells. 

6. Buying habits. Channels of receiv- 
ing impressions and information about 
merchandise. Influence of different 
kinds of advertising. 

Just how the jeweler should go about 
getting this information is very im- 
portant, but unfortunately the writer can- 
not give much assistance in the matter. 
He can suggest the following: 

The city directory or telephone direc- 
tory provides lists of names, the former 
according to business, mercantile and 
professional firms, etc., the latter with 
users of telephones, which indicates a 
certain amount of buying power. Asses- 
sors’ reports give information as_ to 
owners of property, school census, etc. 
A city map may be pressed into service 
by dividing it into districts indicating 
the residences of the well-to-do, the rich, 
the poor, etc. Thus, together with a 
street directory a list of prospects may 
be prepared for actual direct by mail 
contact through circulars and other ad- 
vertising. 

Some jewelers will not agree with the 
writer as to the value of such a survey, 
but just consider this question: Unless 
a knowledge of the buying power and 
capacity for consumption of the jeweler’s 
goods are known, how can the jeweler 
know which line to advertise, which 
dollar value of a line to offer to secure 
the greatest number of sales? Let us 
put it in another way. Can more busi- 
ness be created for a jeweler by advertis- 
ing a $40 watch or a $20 watch? If a 
proper survey of a locality has been 
undertaken the possibilities for sales of 
$40 watches may be reasonably made. If 
these are few, and the sales of $20 
watches could be greatly increased by 
advertising, would it not be good busi- 
ness to spend the advertising appropria- 
tion in advertising the $20 watch? 

If the best results from advertising are 
expected just such a study of the pros- 
pects of a store for business should be 
made. 

It must not be understood that the 
writer does not advocate creative adver- 
tising. The jeweler can create a market 
for $40 watches in a $20 watch com- 
munity. That is granted, but, will it not 
Pay better to cultivate the $20 watch 
first, and to the fullest extent, before 
the advertising pennies are sent out as 
missionaries for the $40 watch business? 








Successful merchandising cannot be done 
without thought and study. Slipshod meth. 
ods bring no worthwhile results, 
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How the Jeweler Can Cash in on 
Local Co-operative Advertising * 








Written Expressly for The Jewelers’ Circular 

















A STUDY of hundreds of co-operative 
advertising schemes by dealers through- 
out the country shows what the average 
jeweler can gain by co-operating with his 
local newspaper and his neighboring retail 
merchants. 

In the average small town the local news- 
paper from time to time stages a boosting- 
up campaign, which has the double purpose 
of attracting the advertisements of dealers 
and at the same time encouraging readers of 
the newspapers to pay more attention to the 
advertisements and patronize the local ad- 
vertisers. 

In some of the examples to be noted in 
this article the jeweler will recognize an 
idea or two that he can adapt for his own 
use, or suggest to the advertising manager 
of the local newspaper, or to several local 
dealers whose co-operation he seeks. 

The local newspaper, in its anxiety to 
secure the good will of the local dealer is 
always on the lookoyt for ideas that would 
command more attention for the advertise- 
ments of local dealers, so that the local ad- 
vertiser can get more than his money’s 
worth from the space used, 

As a result, throughout the country, in ev- 
cry townand city of more or less importance 
you will find local newspapers devoting 
special pages to co-operative advertisements 
by local dealers. Not only are these pages 
filled with advertisements, but they contain 
editorial matter especially prepared by the 
newspaper’s staff, calling on the public to 
support the local dealers. 


ANOTHER form used is the local news- 
paper contest, the newspaper giving 
prizes to those of its readers who can de- 
termine the names of certain local firms by 
connecting certain letters or symbols ap- 
pearing in a certain section of the news- 
paper. There are many other forms, and 
the locai newspaper is always on the look- 
out for new suggestions tnat will help the 
jeweler get the most out of his advertising 
expenditure. 

In Cleveland, Ohio, a number of local re- 
tailers got together, contributed each a 
certain sum of money, and published a co- 
operative newspaper for distribution free to 
cach of the store’s customers. This news- 
paper, called “Cleveland Shopping News,” 
is published weekly, and consists on the 
average of twelve newspaper-size pages of 
advertisements, featuring various articles, 
including jewelry. 

A Sheridan, Wyoming, newspaper, ran a 
special page of advertisements under the 
heading, “Nationally Advertised Articles.” 
The page consisted of advertisments by 
local automobile dealers, jewelers, building 





*Tewelers who use any of the plans described 
in this article and intend to announce them through 
the mails in anv way should first confer with the 
post office department, 


supply dealers, etc. 
was an editorial, 


A feature of this page 
which ran as follows: 
“Confidence inspires confidence. If the 
manufacturer of an article of merchan- 
dise has confidence enough in it to herald 
its worth through systematic advertising 
in national magazines and papers, it fol- 
lows that the user will also have faith in 
it. Large manufacturers must have a 
national outlet-—a country-wide market. 
This market is created by advertising— 
impressing on the reader the value of 
the article until the point is reached in 
many instances where it is no longer 
necessary to use the word “hat,” “soap,” 
“tire,” “underwear,” “phonograph,” or 
others in further explanation. 

“And when this point is reached, when 
the buying public has sufficient confidence 
in the article—you also may safely buy 
it—knowing that you are assured of ab- 
solute satisfaction, 

“The firms represented on this page 
carry nationally advertised articles—you 
won’t go wrong by patronizing them.” 





HE advertising manager of an enterpris- 

ing newspaper in a middle-west city got 
up a special page of jewelry advertisements 
and appointed a bright young staff-writer 
to visit jewelers and write interesting side- 
lights on the local jewelry industry. These 
articles usually appear in the center of the 
layout and generally succeed in gaining the 
interest of readers to the extent that they 
read the advertisements with greater care 
and patronize the local advertiser. 

A newspaper in Parsons, Nebraska, staged 
a prize contest, the purpose of which was to 
acquaint readers with the telephone num- 
bers of local concerns. Every jeweler rea- 
lizes the value of having his telephone num- 
ber remembered by local consumers, less so, 
of course, than in other retailing fields. 

On the special page were reproduced in 
large type twenty-two distinct telephone 
numbers. The page was headed, “Telephone 
Numbers You Should Know,” and the con- 
test was explained as follows: 


“Do you know to which prominent 
business firms these telephone numbers 
belong? They have all been featured in 
advertisements appearing in this paper. 
To the person first sending in a correct 
list, $5 will be awarded. The person 
sending in the second correct list will re- 
ceive a 6 months’ subscription. 


“Send in list immediately! It won't be 
hard to do! Find out whose telephone 
numbers these are. Then write them on 
a sheet of paper and opposite them write 
the name of the proper firm or person. 

“And remember them! 





“(Continued om page 111) 
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The Detachable Strap Device 


( PIN BAR LUGS 7 




















a feature of SYfadsyorth Cases 


Avoids the necessity of sending watch 
to harness maker for new strap 



















In Wadsworth strap cases the straps are fastened to case 
and buckle with pin bar lugs each equipped with small 
plungers. With an ordinary pin, press down the plunger 
in each end of the bar (see illustration) and the bar will 
come out. The old straps can then be replaced by new ones, 
the entire operation requiring less than a minute. 
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THE WADSWORTH WATCH CASE CO. 
“Makers of Watch Cases Exclusively” 
DAYTON, KENTUCKY 


OFFICES 
New York Chicago San Francisco 
17 Maiden Lane 31 N. State Street 150 Post Street 
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MAKE WATCHES BEAUTIFUL 




















<a 
XX C) 
































An Address Delivered by Albert Wiss, of the American-Swiss Watch Co., 
N. Y., July 5, Before the 13th Annual Convention of the N. Y. State Retail 
Jewelers’ Association Held at Saratoga Springs, N. Y, 


Inc., Peekskill, 
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THE fraudulent watch has passed through 

several stages of improvement or per- 
fection. First, we had the masterpiece with 
the celluloid jewels and glass ornaments. 
Then, we had the cheap seven-jeweled lever 
movement, made into a 21-jeweled move- 
ment at an additional cost of 80 cents per 
watch. In customs house parlance, all these 
21 jewels had to be “active” jewels to pass 
the customs house. Any additional celluloid 
jewels were permissible, as long as they 
were not counted. The watches were a 
greater fraud than the previous class, as the 
jewels were mostly genuine, although of 
the cheapest grade. 

However, the Federal Trade Commission 
became interested. It took the viewpoint of 
a wronged public. ‘Consequently very few 
of these 21-jeweled $5 gold filled watches 
will be sold in the future at outrageous 
prices. Mere watch jewels suffered a set- 
back in the market, but not so that you 
could notice it. The fraud goes merrily on. 
Now, it is the next higher grade that is be- 
ing turned out with a lot of jewels—with 
the intent always the same. The only thing 
that will stop this serious abuse is the 
scrapping of all jewel, position and adjust- 
ment marks on watch movements. 

There may have been a time in this coun- 
try when these markings were justified. 
They may have helped the general stores in 
pioneer days to distinguish one watch move- 
ment from another of the same factory. 
Now, however, legitimate jewelry stores 
anywhere can give the proper service with- 
out the aid of individual identification num- 
bers, jewel or other quality markings on the 
watch movements. 

This new way of selling watches in this 
country would require a skilled watchmaker. 
The change would tend to elevate the pro- 
fession. It would attract young talent and 
be a safeguard to the American public. 
Watches ought to be sold by real watch- 
makers who devote their lives to their pro- 
fession and are entitled to the fruit of their 
efforts. Things should not be made easy 
for the ex-butcher, ex-blacksmith or ex- 
tailor, to engage in a high-grade business like 








the one of jeweler, and run it to death 
through ignorance and criminal tactics. 


(PHE American public has a right to be 
protected and the legitimate jeweler 
shares this right. The welfare of the entire 
trade is at stake. You can bring about the 
desired change, if you so will it. You can 
influence the policies of the domestic man- 
ufacturer. Your representations will be 
listened to. It is to his interest that his 
product be sold by honest stores and not by 
price-cutters and general stores. You have 
a great and legitimate interest in every tariff 
fight. Your interests are vitally affected not 
only by the rates, but more so by marking 
provisions that serve not you—but help the 
near-jewelers destroy the good-will that you 
and your organizations try to build up. 

The present tariff on watches again pro- 
vides for markings of jewels, adjustments, 
&c. You are concerned in this, whether you 
sell imported watches or not. When you 
realize that this practice of marking both 
domestic and foreign watch movements is 
against the best interests of the public and 
legitimate jeweler, you will probably agree 
that it is time, it be abolished. The tariff 
ought to forbid all markings of jewels and 
positions. If anyone should take it upon 
himself to mark movements after they are 
imported, it might be embarrassing for many 
to disprove fraud. American factories might 
also see the point, and favor the views of 
the better element among retail jewelers. 
Advertising would naturally have to do its 
share in converting the public to the new 
views. 

High-grade watch repairing and watch ad- 
justing is a profession. It deserves to be 
protected. Watches should be sold by the 
jewelers who employ skilled watchmakers at 
good wages. Scrap all markings on watch 
movements and you will protect the industry 
and profession all around. The results will 
be better than the highest tariff rates. 


THE founding of the “Horological In- 

stitute of America” at Washington, 
D. C., by Geo.'W. Spier, and a number of 
high-minded men interested in watchmaking, 
means a great step forward. The profes- 


sion owes them everlasting gratitude. 
Another factor which will gradually bene- 
fit the profession is the advent of the radio- 
phone. With time-signals so easily and uni- 
versally obtained, the sporting-blood of the 
average radio-fan will soon be excited. He 
will want his watch to be closest to correct 
time. It will mean more and better watches 
in service. The skill of the scientifically 
trained watchmaker will be recognized more 
than ever, and his services will be paid un- 
grudingly. The average man takes personal 
pride in the performance of his watch. Let 
him be the judge with the radio signal as 
his guide! The profession will decidedly 
benefit. The public will better be able to 
appreciate the role the legitimate watch- 
maker plays in the everyday life of this 
nation. 
AS‘ jewelers you want to cultivate the love 
for jewels by the public. You have a 
perfect right to do so to your own profit, But 
let us put the public right on watch jewels! 
Let the public have genuine watch counsel! 
Let us give them the facts publicly and force- 
fully! We must replace that ill-conceived 
sentiment for jewels in watches. It can be 
done by emphasizing the beauty, high-grade 
workmanship and genuine pleasure of owning 
a fine dependable timepiece, irrespective of 
whether it be made by Swiss watchmakers 
in America, or American machinery in 
Switzerland. The watchmaker is a profes- 
sional man. As such he can afford to be 
broad-minded. Let us all join hands, seek 
to elevate the profession generally and gain 
the respect due it by the world. 
[THE END.] 





An Ingeniously Devised Air Hammer 





An ingeniously devised air operated ham- 
mer has recently been placed upon the mar- 
ket. It has no pulleys, plates, shafts, gears, 
springs or cams. The drop may be adjusted 
instantaneously to any length with great ac- 
curacy. The danger of stripping dies has 
been eliminated by the fact that the hammer 
operates on two heavy columns. The device 
is also equipped with a safety lever so that 
the hammer cannot be tripped unless the 
lever is held in open position. Injury to 
any part of the machine will not affect the 
hammer which, moreover, cannot be jarred 
loose. 








The certification of watchmakers by the 
Horological Institute of America is now in 
full swing. Applications should be made to 
Dr. A. F. Beal, U. S. Bureau of Standards, 
Washington, D. C. 
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ewel Soldering Outfits 


Better Work in Less Time 


Whether you do special 
order work, or repairs, or 
manutacturing, the 
wonderful Hoke-Jewel 
Torch Outfit will help 
you save time, labor, 
money and materials on 
every soldering, welding, 
or brazing job you do. 
It will also help produce 
better work. 


lias Nea ghd 


Once you have used the 
Hoke-Jewel you will never be 
satisfied without it. 





Ask your friends about it. 
Most of them already have it. 
Then write us for further in- 
formation and our easy terms. 


SAM W. HOKE, Mcr. 2d 


JEWELERS’ TECHNICAL ADVICE COMPANY 
: 22 Albany Street, New York City 


We make the wonderful Hoke-Phoenix Platinum 
and Gold Melting Torch Outfits. 





Established 1858 





Silver Anodes 
Gold Anodes 
Platinum 
Copper 


L. Lelong & Bro., Inc. 


Smelters and Refiners 
Halsey, Marshall and Nevada Sts. 


Newark, N. J. 
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With Patch 


Twenty-one years old and still the 
Best and Most Reliable. 


“Try them and be convinced. 
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Made in eight sizes 


WITH OR WITHOUT KARAT STAMP 
AL‘O WITH YOUR TRADEMARK 


HERPERS BROS. 
NEWARK, NEW JERSEY 


ESTABLISHED 1865 , 
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} Modern Horological Schools 








The New England Jeweler’s Institute 

















a CCESs much beyond the expectations 
of the founders, has attended upon the 
New England Jewelers’ Institute which was 
launched in Milford, Mass., 18 months ago 
and which has been in actual operation one 
year today. To mark the rounding out of 
the first 12 months the annual meeting of 
stockholders and directors was held at the 
school buildings June 19. A careful examina- 
tion was made of the property, the class 
rooms and workshop visited, and all attend- 
ing expressed high admiration of what has 
heen accomplished in the past year, and 
the bright future awaiting the institute. 

Besides the directors, there were 
representing retail jewelers and a number 
of the individual stockholders. An _ ex- 
cellent dinner was served by the school 
chef, and in the afternoon business sessions 
were held. The officers’ reports for the 
past year were read and accepted, and the 
present board of directors re-elected. <A 
number of minor improvements were ar- 
ranged for and the advisability of adding 
other subjects to the course of training 
discussed. 


guests 


The location of the school makes it easy 
of access. It is reached from Worcester, a 
distance of 18 miles by either trolley or 
‘steam train; and it is 30 miles from Boston, 
via Framingham; also 25 miles from Provi- 
dence. 

The management of the institute suggests 
that all interested, make a personal visit 
with a view to aiding the school and in 
order that the status of the watch-makers’ 





Arthur G. Man- 
Vt.; J. Fred 
Frank F. 


The officers consist of: 
sur, president, Burlington, 
Kahl, vice-president, Pittsfield: 
Stearns, clerk, Keene, N. 


H.; Ed. F. Lilley, 
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various other sights were considered. The 
real estate property consists of a spacious 
dormitory, complete with billiard room, 
lounging room, offices, dining hall, and 
shower baths. Meals are served daily to 
more than 30 students. The workshop and 
school rooms are in a_ separate building, 
with accommodations for at least 70 stu- 
dents, and is equipped with all the modern 
implements. In the construction of this 
building expert advice was had and the in- 
terior is designed in a most practical man- 
ner. 





SOME OF THE STUDENTS OF HOROLOGY AT THE NEW ENGLAND JEWELERS’ INSTITUTE 


treasurer, Milford, Mass.; M. W. Bassett, 
Hartford, Conn.; A. E, Garnsey, San- 
ford, Me.;-H. J. Whitcomb, Lancaster, 
N. H.; Geo. M. Hascall, Rutland, Vt.; Geo. 





AT WORK AT THE BENCH AT THE INSTITUTE 


profession may be more quickly given just 
recognition by the public. 

Athletic activities are always encouraged, 
and at present the school boasts of a fine 
ball team holding second place in a local 
Base Ball League. 


L. Lux, Hartford, Conn.; Albert R. Kerr, 
3oston; J. C. Stever, Boston. 

With this representative body representing 
each New England State success was en- 
sured from the start. A beautiful location 
for the school was secured in Milford after 


Much credit is due E. A. Marsh, consult- 
ing superintendent, of the Waltham Watch 
Co., who took a personal interest in all the 
technical details connected with the work- 
shop. 

Through the generosity of the late Col. 
Charles H. Osgood, whose life was spent in 
bettering the position of the retail jeweler, 
an adjoining piece of property was given 
the institute, and provides an excellent resi- 
dence for members of the faculty. 

The faculty is made up of men well skilled 
in their particular lines. Edwin F. Lilley, 
second vice-president of the Horological 
Institute of America, is Dean of the school; 
H. L. Beehler, chief instructor, is one of 
the most skilled workmen of the country, 
whose experience has long been recognized 
by foremost watch manufacturers. He has 
as his assistant I’. M. Prince, whose train- 
ing more than qualifies him to instruct 
others. L. Blaine Libbey acts as assistant 
to the Dean, and is most proficient in the 
clerical duties connected with the .schools. 
He also handles all correspondence. 

In his report Dean Lilley says: 

“The school was opened for trainees dur- 
ing March, 1921, and at the start had nine 
pupils. Its monthly attendance has been as 
follows: 

1921, March, 9; April, 18; May, 29; June, 
32; July, 31; Aug., 34; Sept., 35; Oct., 33; 
Nov., 32; Dee. 31; 1922. Jan. 39; Feb; 41; 
Mar., 42; April, 44; May, 47; June, 45. 

“In the year this school has been in ses- 
sion there have been 129 different boys en- 





(Continued en page 111) 
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Precious Metals 


PLATINUM 


In all Degrees of Hardness 
Works: 


NEWARK, N. J. 
BROOKLYN, N. Y. 


Welded on Gold in all Ratios 
General Office: 


24 JOHN STREET 
NEW YORK 











TELEPHONE 7583 BARCLAY 


JOHNSON MATTHEY & CO., LTD. 
Hatton Garden 
London, E. C., Eng. 


Official Assayers and Refiners to the 
Bank of England 





JOHNSON MATTHEY & COMPANY, Inc. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 


Dealers in Platinum, the Precious Metals and Rare Earths 


CABLE ADDRESS, MATTHEY, NEW YORK 


36th Floor 
Woolworth Building 
New York 














PIONEER PLATING CO. 


GOLD, SILVER AND NICKEL PLATERS 
GENUINE PLATINUM PLATING 


64 FULTON STREET NEW YORK 


Telephone Mesh Bags 
Beekman 5772 Repaired and Refinished 








Blood Pressure in Ocular Work 


By Eugene G. Wiseman. 267 pages; illustrated, 
with 19 engravings. Price, $2.50. 


The Optical Publishing Company 
1] John Street : : : New York 








Established 1897 


Confidence— An Intelligent faith based on Facts 


Jewelry Engraving Learn It—Safe and Accurate 


The Buyers’ 





Results Produced with Albert A. Winter, Instructor 


4624 Sheridan Rd. 


Winter’s School of Engraving 


CHICAGO, ILL. 


Write Today 


Directory 











for the bank, office and school. 
Write us for full information 


31 North State St., Chicago 
Established 1842 





The finest Tower Clocks in the world are made by 
The E. Howard Clock Company of Boston. 


very complete line of substantial and accurate clocks j 


Also a J flag 


THE E. HOWARD CLOCK CO. 


373 Washington St., Boston 309 Broadway, New York 


Price, $1.00 
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[Patents Granted by the United States, 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 








UNITED STATES PATENTS 


Issue of July 11, 1922 





1,422,428. BRACELET LINK. Orro Fesszer, 
Irvington, N. J. Filed April 4, 1919. Serial 
287,460. 13 Claims. 


In a link of the character described, the com- 
bination with opposite side parts having their ad- 
jacent faces recessed, of a middle part between 
said side parts in the form of a looped strip hav- 
ing at its lateral edges ears offset inwardly from 





that portion of its outer surface between said ears, 
said ears projecting into the recesses of said side 
parts to hold the middle part against displacement 
from between the side parts, and said portion of the 
outer surface of the middle part between said 
ears being substantially flush with the edges of 
the side parts, 
1,422,658. NECKTIE RETAINER. Luoyp B. 
Brooks, Philadelphia, Pa., assignor to George 
K. Thorman, Joseph W. Lassen, Leon C. 
Heller and Lloyd B. Brooks, Copartners, trad- 
ing as Stay-Rite Mfg. Co., Philadelphia, Pa. 
Filed Aug. 21, 1920. Serial 404,984. 5 claims. 
A shirt-front necktie retainer comprising a pair of 
slightly divergent overlapping resilient leaves with 
s 7 
’ 3 
14 6404 
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an attenuated crotch at their junction adapted to 
wedge upon and grip a shirt-front edge, and a 
fine, springy, flexible necktie-piercing and retaining 
pin with its shank anchored to one of said leaves 
near one end thereof and its point free and extend- 
ing forward and outward from near the free end 
of said leaf. 


DESIGNS 
61,191. EMBLEM, BADGE, BROOCH, PIN, 
CUFF BUTTON, WATCH FOB, OR ARTI- 





CLE OF SIMILAR NATURE, Cuarre: B. 
Dyer, Indianapolis, Ind. Filed March 27, 
1922, Serial 1,421. Term of patent 14 years. 
61,194. RING. Watiace G. Ginper, Los Angeles, 


Cal., assignor to Brock & Co., Los Angeies, 


Cal. Filed June 1, 1920. Serial 385,836. 


Term of patent 14 years. 
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ARTICLE OF MANUFACTURE, WI1LtIAM 





L. Mann, New York. Filed Feb. 12, 1921. 
Serial 444,611. Term of patent 3% years. 


61,208. FINGER RING. Davin Ornstein, New 





York. Filed March 13, 1922. 
Term of patent 3% years. 
61,213. SAUTOIR WATCH HOLDER. Gustav 


RiExINGER, Toronto, Ontario, Can., assignor to 


Serial 1,137. 





W. A. Milligan & Co., Ltd., Toronto, Ont., 
Can. Filed Feb. 18, 1922. Serial 766. Term 

. of patent 3% years. 
61,217. COMBINATION CLOCK, PICTURE, 
AND MIRROR FRAME, JoserH UrBaAneK, 





Chicago. Filed Apr. 6, 1922. Serial 


Term of patent 14 years. 


1,562. 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Published July 11, 1922 
158,882, (CLASS 28. JEWELRY AND 


PRECIOUS METAL WARE.) Lawrence C, 
May, dcing business as Lawrence C. May Co., 


New York. Filed Feb. 4, 1922. 
Re 


AY FLO 


Particular description of goods.—Finger Rings. 
Claims use since about Jan. 15, 1922. 

Ser. 159,473. (CLASS 28. JEWELRY AND 
PRECIOUS METAL WARE.) Maprin & 
Wess, Ltp., Sheffield and London, Eng. Filed 
Feb. 17, 1922. 


Ser. 

















Particulay description of goods.—Tableware made 
from Precious Metal or Plated with Precious Metal. 
Claims use since Jan. 26, 1877, 
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61,204. BADGE, PIN, BUTTON, OR A SIMILAR 
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Ser. 161,688. (CLASS 28. JEWELRY AND 
PRECIOUS METAL WARE.) O. E. Leun- 


MANN & Co., New York. Filed April 3, 1922. 


JUSTRITE 


Particular description of goods.—Ring Springs. 
Claims use since Jan. 5, 1916. 


162,071. (CLASS 28. JEWELRY AND 
PRECIOUS METAL WARE.) Stix, Bazr & 
FuLLeER Dry Goons Co., St. Louis, Mo. Filed 
April 10, 1922. 


Ser. 


Particular description of goods.—Necklaces. 
Claims use since June, 1919. 


Trade-Marks Registered July 11, 1922 


156,606. CERTAIN NAMED JEWELRY. Aber 
Bros. & Co.; Inc., New York. Filed Aug. 
11, 1921. Serial 151,649. PUBLISHED 
MAY 2, 1922. 


156,619. FINGER RINGS. Max Bauman, trading 
as M. Bauman & Co., New York. Filed. Dec. 
30, 1921. Serial 157,297. PUBLISHED 
MAY 2, 1922. 


(56,628. FINGER RINGS. Tue Brocx-Lewis Co., 
Buffalo, N. Y. Filed July 28, 1921. Serial 
151,031. PUBLISHED MARCH 21, 1922. 


156,629. ARTIFICIAL PEARLS MADE FROM 
FISH SCALES, AND NECKLACES MADE 
FROM SUCH PEARLS. Rap H. Bopman, 
Hyannis, Mass. Filed Oct. 24., 1921. Serial 
154,480. PUBLISHED MARCH 14, 1922. 


156,675. CIGAR CUTTERS. Go.psmitu, Stern 
& Co., New York. Filed Nov. 26, 1921. Se- 
rial 155,959. PUBLISHED MARCH 21, 
1922. 


156,695. CERTAIN NAMED JEWELRY. Karz 
& Ocusu, Inc., New York. Filed Jan: 26, 
1922. Serial 158,477. PUBLISHED MAY 
2, 1922 


156,696. 'ALARM CLOCKS, ALARM WATCHES 
AND WATCHES. Ku1enzLt—E UHRENFABRIKEN 
KoMMANDITGESELLSCHAFT, Schwenningen - on- 
Neckar, Germany. Filed Jan. 27, 1921. Serial 
142.847. PUBLISHED MAY 2, 1922. 


156,713. BEAD NECKLACES. Musson Beap 
Co., Ios Angeles, Cal. Filed Oct. 14, 1921. 
Serial 154,087. PUBLISHED MAY 2, 1922. 


156,747. WATCHES AND WATCH MOVE- 
MENT, DIALS, AND CASES. Apbo.pue 
Scuwos, Inc., New York. Filed April 7, 
1921. Serial 145,860. PUBLISHED MAY 
2. 1922. ; 


156,769. FINGER RINGS WHICH ARE MADE 
OF OR PLATED WITH PRECIOUS 
METALS. Uwncas Mrc. Co., Providence, R. 
I. Filed Jan. 21, 1922. Serial 158,269. PUB- 
LISHED MAY 2, 1922. 


156,776. JEWELRY FOR PERSONAL WEAR, 
NOT INCLUDING WATCHES. Wrtuiam 
A. Waters Co., Newark, N. J. Filed July 2, 
1921. Serial 149,991. PUBLISHED MARCH 
14, 1922, 

156,786. BELT BUCKLES, SHOE. BUCKLES, 
CLOTHING BUCKLES, GARTER BUCK- 
LES, ALL OF SAID ARTICLES BEING 
MADE OF PRECIOUS METAL OR IMl- 
TATION OF PRECIOUS METAL. Wicut- 
man & Houcu Co., Providence, R. I. Filed 
Nov. 21, 1921. Serial 155,724. PUBLISHED 
MAY 2, 1922. 

156,720. IMITATION PEARLS. New EnGLanp 
Giass Works, Providence, R. I. Filed Jan. 
12, 1922. Serial 157,845. PUBLISHED 
MARCH 14, 1922. 


156,826. CERTAIN NAMED JEWELRY. Ovine- 


ton Bros. Company, New York. Filed Jan. 
18, 1921. Serial 142,403. 


PUBLISHED 
MAY 2, 1922. : 
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Jewelers’ Air Supply 
No Storage Tanks Necessary 


We give you a complete outfit to operate 
from your electric light socket or from 
power circuit—or from any shop shafting. 


A Noiseless Rotary Blower 


Introduced to 
t he jewelry 
trade years 
agoand widely 
used through- 
out the world 

name your 


furnaces and 





number of 
blow pipes and we'll tell you what size outfit 


you'll need— 





Drilling Holes with 
No. 80 Drills 


requires a drill- 
ing machine of 
quality — one 
that’s steady 
enough to re- 
duce vibration 
to a minimum 
—we supply a 
complete outfit 
with motor at- 
tached to oper- 
ate from = an 
electric light 
socket — or 
without a mo- 
tor to operate 
from any shop 
shafting. Hand 
and _ foot feed 
means a ma- 
chine that any- 
body can 
use—we have 
many other drill 
press models— 





Used by Jewelers and Comb 
Makers Everywhere for 
35 Years. 


LEIMAN BROS. 
81-B6 Walker St. NEW YORK 


7 
It It 
Is [ BA D 0 Stays 

White White 


Do you know there is a white gold that 
works like platinum? 


| ALBADOR is the new 18 Kt. Palladium White 


Gold, containing precious metals 
only and in working qualities the nearest approach 
to Platinum. 


| ALBADOR can easily be set, beads raised 


without difficu-ty. danger of chip- 
ping eliminated. Its blue tint matches diamonds 
perfectly. 


ALBADOR | contains neither nickel nor zine, 


therefore can be remelted without 
changing its properties and can be soldered withou 
tarnishing. 


| ALBADOR | does not tarnish, there fore doc 5 


not require stripping or pickling. 





























ALBADOR can be engine turned and_ takes 


enamel beautifully. 


ALBADOR 


Saves Tools, Labor and Time 

















Try it for yourself and find this out. 
If not satisfactory may be returned. 


American Platinum Works 
N. J. R. R. Ave. at Oliver St. Newark, N. J. 








GRIMSHAW, BAXTER & J. J. ELLIOTT, t1D. 


29/37 Goswell Road, London, England 


Cablegrams, Grimbax, Barb, London. 
Manufacturers of the celebrated 


London made 
“ELLIOTT” 


Chime Movements 


on Tubular Bells or Gongs of the 
highest quality and also Chime or 
Strike movements for Bracket and 
Mantel clocks. 

Special sizes for “Grandmother” cases. Movements 
only supplied or clocks complete in richly designed cases. 








CONVENIENT 


Seahurst Park 


CARPENTER’S WATCH SALES and REPAIR RECORD 


A new idea in Sales and Repair Records 
COMPLETE ECONOMICAL 


Sample sheet sent on request 


F. B. CARPENTER— Publisher 
Seattle, Wash. 








C.W. BUTTS, Inc.S489"" 


Manufacturers of 


Crowns, Pendants and Bows 


We make a specialty of white gold crowns and bows, and are 
prepared to make very prompt deliveries of same for bracelet watches. 
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How ihe Jeweler Can Cash in on 
Local Co-operative Advertising 





-ontined from page 103) 








“That’s the main idea—these firms want 
their telephone numbers known and are 
featuring them in this way. These num- 
bers are going to run two days—the 
second day with the names. The winners 
will be announced Saturday, together 
with the complete, correct list.” 


Needless to add, one or more jewelers 
were represented on this list. 


N Elmira, N. Y., newspaper held a con- 

test. which, though different in charac- 
ter, was designed to acquaint readers with 
the names of a number of local dealers. 
Taking part in the contest necessitated per- 
usal of the advertisements appearing in many 
issues ot the newspaper, and in this way 
the local advertisers secured greater atten- 
tion for their advertisements. 

The newspaper offered $25 in prizes to 
those who could solve the correct names of 
local firms by deciphering certain combin- 
ations of leters reproduced on the page. 
Alongside each jumble of letters, which 
stood for the name of a concern, was the 
firm’s address and its slogan. Here is the 
way the contest was anounced: 


“$15.00 as the First Prize; $5.00 as a 
Second Prize; $1.00 each for next five 
best answers. Also Ten Prizes of Two 
Tickets each to The Paramount Picture 
—rorever’ at the Mozart, Starting to- 
morrow. 

“The combination of letters in each 
line below of this page placed together 
correctly will spell the name of a well- 
known business concern in Elmira. 

“The Advertiser will give $15.00 in 
cash tree as the First Prize to the per- 
sons sending in the nearest correct answer 
to the deciphering of these seventeen 
names. live ($5.00) will be given for 
the second prize and five additional prizes 
of $1.00 each will be given to each of the 
persons submitting the next best five sets 
of answers, making $5.00 for the third, 
fourth, fifth, sixth and seventh prizes, 
respectively. Also ten prizes of two tick- 
ets each to the Mozart Theatre for the 
next best ten sets of answers, making 
seventeen prizes in all. Neatness and 
accuracy will be taken into consideration 
when judging answers. Employees of 
the Advertiser and their families are 
barred from this contest. A clue to the 
cipher is given at the end of each line 
as an indication of the kind of business 
the concern is engaged in. All answers 
must be in the office of the Advertiser 
not later than 6 p. M., Wednesday, Feb- 
Tuary 15th, to receive consideration. Feb- 
ruary 16th, the Advertiser will publish the 
correct solution of the ciphers, together 
With announcement of the prize winners.” 








Morris Gold, who has conducted the 
Quality Jewelry Store at 19 W. Main St., 
Springfield O., has opened an enlarged 
stere at 21 S. Limestone St., in the same 
place, 
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Notes from Ohio 


TRADE CONDITIONS 

The retail jewelry trade this weck began to 
feel the effects of the coal and rail strikes. How- 
ever, there is every indication that when the two 
strikes are settled business will resume an impetus 
in the Akron district that will be entirely satisfac- 
tcry to the trade. The manufacturing jewelers, 
wholesale and retail establishments report a very 
much improved trend early in July and merchants 
are preparing for a brisk business during August 
and September. Stocks in most of the shops are 
none too large, but jewelers report they are buying 
heavier than last year. The better stores report 
some diamond sales and say white and green gold 
merchandise is selling best at this time. 





Charles H. De Ran, junior partner in the 
jewelry firm of Hamilton & De Ran, Fre- 
mont, O., has acquired full possession of 
the business by purchasing the interest of 
the heirs of the late Leon G, Hamilton. 

Darcy Hamilton, age 21, manager of the 
Barnard-Hamilton jewelry store, Rittman, 
O., is dead at his home in Wadsworth, fol- 
lowing a brief illness. He is survived by his 
parents and one sister. Burial was made 
in Wadsworth. 

The Hibbard Jewelry Co., Akron, re- 
cently completed 57 years of uninterrupted 
business in one location, moving 10 days ago 
into a storeroom at 10 E. Market St. The 
Hibbard’s established a jewelry store at S. 
Howard St. in 1865. 

One of the most successful jewelry auc- 
tion sales in many months is in progress at 
the store of A. L. Guentner, 29 N. Phelps 
St., Youngstown, O. The sale is being con- 
ducted under the supervision of the J. A. 
Conn Sales Co., of Cleveland. 

Ray Porter, for many years manager of 
the talking machine and other departments 
of George S.-Dales & Co., well-known 
Akron, O., jeweler, has been promoted to 
manager of the jewelry department and in 
the future will confine his activities to this 
section. 

The Rubin & Freedland Co., Canton, O., 
recently incorporated at Columbus, O., has 
taken possession of the Merritt jewelry 
store, Canton, and is preparing now to open 
its new store at 333 Market Ave. N., which 
will be soon after Aug. 1. Mr. Freedland 
is in charge of the Canton store. 

All downtown Akron jewelry stores are 
closing now at 5 p. M, instead of 6 P. M. 
This closing rule will apply during July and 
August. The 6 o'clock Saturday law stil! 
holds good. This action was taken at a re- 
cent meeting, following the request of em- 
ployers and employes to be relieved from 
the severe physical strain of the long Satur- 
days. . 

Loot estimated at $1,200 was obtained by 
burglars who recently smashed the plate 
glass window at the store of E. W. Cham- 
berlain, 324 S. Main St. Watches, rings, 
necklaces and stickpins on display were 
taken. The display window of the Cham- 
berlain store was protected by a burglar 
alarm which did not attract the attention 
of the policeman on the beat because of the 
noise made by a passing street car. A brick 
used to demolish the glass was left in the 
store by the burglars, 

3efore a solicitor or canvasser can visit 
downtown Akron retail stores he must first 
appear before a special committee of the Re- 
tail Merchants’ Association and present his 
schemes. Tf legitimate, he will be allowed 
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to proceed, and if not, will be warned about 
calling on merchants. It is said by officers 
of the Retail Merchants’ Association that 
thousands of dollars annually are solicited 
from merchants here which go to out-of- 
town promoters, the local organizations 
benefiting but little. 

City detectives of Akron are still baffled 
in their efforts to find trace of a woman 
who last week robbed a store in that city 
of diamonds valued at $4,000. The robbery 
occurred in the morning. Seven three-quar- 
ter carat diamonds were taken from a wal- 
let containing several packages of diamonds 
wrapped in tissue paper, which had been 
taken from a case for comparison with a 
stickpin. The proprietor of the shop be- 
lieves that the woman simply picked one of 
the tissue packages out of the wallet as he 
was speaking to another customer, and then, 
in order to allay suspicion, asked to use the 
telephone. Chief of Detectives Harry 
Welsh said the robbery was the work of an 
accomplished crook who knew how to work 
without being detected. 








Modern Horological Schools 





(Continued from page 107) 








rolled at various times. The school is will- 
ing to teach special subjects where students 
require it, and in a number of cases boys, 
and even retail jewelers themselves have 
attended the sessions of the school for 
short periods to become more expert in vari- 
ous watch details. 

“Although two years is required to com- 
plete the courses prescribed already there 
are at work among the trade some 12 or 
14 students filling responsible positions, and 
from applications on file there awaits any 
graduate excellent opportunities to find im- 
mediate employment at good wages. 

“It has been discovered that many pro- 
spective students find the cost prohibitive, 
though the tuition charges and all other 
items of expense are as small as possible. 
At present, of course, the school is not en- 
dowed, but it is hoped that as time goes on 
and the fruits of the school become more ap- 
parent to the trade funds may be established 
which will enable the directors to accom- 
modate worthy cases of prospective students 
who are unable to meet the entire cost of 
an education.” 








Manufacturing, buying, selling and deal- 
ing in jewelry, silverware, cut and deco- 
rated and other glass, articles of virtu, 
bronzes, ete., are among the principal ob- 
jects of Robbins Brothers’ Corporation, 
which has been chartered in the- office of 
the Secretary of State to operate from 790 
road St., Newark, with Ira J. Katchen as 
agent. The concern has a capitalization of 
$25,000, which is composed of $5,000 of 50 
shares of common stock at $100 per share, 
and $20,000 of 200 shares of preferred stock 
at $100 per share, while the amount that 
will be devoted to the starting of business 
is $2,700. The incorporators and the num- 
ber of shares held by each are, Israel B. 
Greene, 25; Benjamin Singer, 1, and Doro- 
thy Donnelly, 1, all of 790 Broad St., New- 
ark. 
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Announcing for Delivery in August 


The New Fourth Edition 


DE/MARKS 


or THe JEWELRY anv 
++» KINDRED TRADES -°: 


NOW ON THE PRESS 


Price $5.00 Express Charges Paid 


The Only Complete Record to Use to Identify 
Trade Marks in This Industry. 


Containing 9,000 trade marks, names and the titles of 
flatware and toiletware, registered and un-registered, used 
by Manufacturers, Jobbers and Importers of jewelry, silver- 
ware and cognate lines. 














Arranged in classification as to the goods on which they 
are stamped, with three index references. 


Handsomely bound in cloth, 432 pages, size 7 x 103% 
inches. 


Trade Marks of the Jewelry and Kindred Trades, 
Fourth Edition, is the final accomplishment of over twenty- 
five years’ research and is the only record extant containing 
current and discontinued marks used by present day Manu- 
facturers, Jobbers and Importers as well as the obsolete 
marks of firms and individuals long out of business. 


Order Your Copy Now for Delivery on Publication 


The Jewelers’ Circular Publishing Co. 


11 John Street New York, N. Y. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “‘Situ- 
ations Wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. per 
word. 

Heavy type, 
charge, $2.50. 

Name, address, initials and abbreviations 
count as words, and are charged for as 
part of the advertisement. 

Display cards, $6.00 per inch. 

In all cases, if answers are to be for- 
warded, 15c. extra to cover postage must 
be enclosed. 

Advertisers who are not subscribers 


should send 20c. if they desire a copy of 
the paper containing their advertisement. 


10c. a word; minimum 


All forms (Special Notice advertisements) 
close Menday, 4 P. M. 

Unless the advertiser especially instructs 
us to publish his name and address, all 
answers will be directed care The Jewelers’ 
Circular. 

In answering ads. do not inclose original 
letters of recommendation, references, army 
or navy discharge papers or photographs. 
When references are requested send dupli- 
cates, but always retain your Originals. 

To avoid unnecessary correspondence 
kindly mention your location in advertise- 
ment. 








Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; mini- 
mum charge, 50c. 








FEMALE BOOKKEEPER, eight years’ experience 
in jewelry line, double entry, trial balance. Ad- 
dress “S., 5007,” care Je welers’ Circular. 





WATCHMAKER AND JEWELER, desires posi- 
tion in Colorado or Wyoming, August first. Ad- 
dress Carl Phenix, 413 East 18th St., Cheyenne, 





Wyo. 

FIRST CLASS polisher on best platinum jewelry 
wishes position; 15 years’ experience; Al refer- 
ences. Address “*K., 4945," care Jewelers’ Cir- 
cular. 





PRACTICAL WATCHMAKER with tools, wishes 


a position, 36 hours a week on small pay; coun- 
try preferabl. D. Fluger, Y. M. C. A., Stam- 
ford, Conn 





CARVER, all around = on 


ENGRAVER AN] 





jewelry, wishes position with chance to learn 
setting if possible. Address “K., 5025,’ care 
Tewelers’ Cireular 

FIRST CLASS engraver desires to change; would 
like to acquire some knowledge of optics or 
watchwork; Al seherenees Address “‘G., 4924,” 


care Jewelers’ Circular 





YOUNG LADY, thoroughly conversant with the 
jewelry line, desires position as stock clerk and 
office assistant; Al references. Address ‘‘J., 


4938,” care Jewelers’ Circular. 








YOUNG MAN, 1, five years’ retail store expt ri- 
ence, also repair clerk in watch importing house, 
wishes to connect with reliable concern. Address 
*X., 5006,” care Jewelers’ Circular. 

YOUNG MAN, 20, desires position in store or 
shop as salesman and assistant watchmaker; down 
town New York; can furnish references, Ad- 
dress “C., 4981,” cure Jey velers’ Circular. 

WATCHMAKER Ww ANTS POSITION in West 


experience; good salary or a 
back room preferred. 
Circular 


Virginia; 25 years’ 
60-40 basis; best reference; 
Address “V., 4866,” care Jewelers’ 








YOUNG MAN, 20, several years’ experience as 
stock clerk, desires position with wholesale or 
manufacturing jewelry concern ofr leart trade. 
Address “*X., 4974."’ care Jewelers’ Circular 

SALESMAN with established jobbing trade, East 


and Middle West, is mounting cr 


open for a 





jewelry line, commission and drawine account. 
Address ‘‘T.., 5003,” care Jewelers’ Circular. 
EXPERIENCED jewelry traveler west of Pitts- 


burgh, desires a position to travel: the I’ne must 





be a good one and wn to date; gold or vlatinum, 
Address “S. F., 5027," care Jewelers’ Circular. 
RING MAKERS, T am a designer of artistic rings 
and make commlete dies and tocls for same; open 
for position with « firm willing to pay $3.000 a 


vear. Address “D., 4968,” care Jewelers’ Cir- 


cular. 





as junior sales- 
experience; also 
references fur- 
Cir- 


YOUNG M AN, desires position 
man and stock nak rk, two years’ 
knowledge of bookk eeping y hest 
nished. Address “M., 5002,” care Jewelers’ 
cular. 





WATCIIMAKER, 49, 


tools and references, 


married, with experience, 
desires permanent position; 


cities preferred; state salary: corresnondence an- 
swered. Address White, 557 Mt. Vernen Ave., 
Detroit, Mich. 





MELTER, drop and press desires position with re- 
liable manufacturer; has had several years of ex- 
perience; handy around the shop; furnish A1 


references. M. Schwartz, 497 Snediker Ave., 


Brooklyn, N. Y. 





CLASS Swiss years old, 
experience, 
American watches, 


Ac ke ire ss WW °9 


watchmaker, 24 

a short time in this coun- 
Swiss wrist 
4942,”’ care 


FIRST 
nine years’ 
try; experience on 
watches a specialty. 
Jewelers’ Circular. 





CREDIT MANAGER desires position where ability 
and capabilities are appreciated; thoroughly ex- 
perienced in credit jewelry business: present 
contract expires August 10. Address “V., 4973, 
care Jewelers’ Circular. 





WATCHMAKER wishes steady pesition in Central 
States; 33, married; three years as government 
watch and instrument inspector, four years at 
bench; good estimator; best of reference. Address 
D. Savage, Shoals, Ind 








YOUNG MAN. 26, several vears’ exnerience in 
retail store. located on Grand St. New York, 
desires position in retail] jewelry store; bends 
and references furnished. Address ‘‘M., 4932,” 
care Jewelers’ Circular. 

YOUNG MAN with several years’ experience, can 
do jewelry work and all kinds of clock wor! 
would like to finish trade under evocd beset 
maker: hest references. W Prokopy, 38 
George St., Danbury, Conn. 





a 


COMPETENT YOUNG WOMAN, thoroughly 
familiar with all branches of the wh 1olesale 
jewelry line, bookkeeper and typist. Address 
“*L., 4859,” care Jewelers’ Circular. 








POSITION WANTED by first class jeweler, en. 
graver, clock repairer and optician ; can help 
on watches; American, 18 years’ experience; 
cnly permanent position considered. Addre $8 
“i, 4926,” care Jewelers’ Circular. 








YOUNG MAN, six years’ experience with watch 
and case house; acquainted with downtown and 
East Side (New York) jobbers, desires position 
with prospects; excellent references. Address 
“W., 4834,” care Jewelers’ Circular. 





OPTOMETRIST 
ble managing 
experience 
ences; own 
dress “‘L., 


AND WATCHMAKER, 
retail store, desires change; 
and knows the business; best of refer. 

tools and optical equipment. Ad. 
4933,” care Jewelers’ Circular. 


capa- 
long 





FIRST CLASS WATCHMAKER and 


; engraver 
desires change; 


experienced on high grade work 
and bracelet watches; young man with good per- 
sonality, American; Pacific Coast preferred, 
Alden Higlin, 532 Pike St., Canon City, Colo, 





WATCHMAKER, experience, under- 
stands Swiss and American work and hard sol- 
dering, lathe, all tools; best reference; desires 
position with a New York reliable firm from Au- 
vi 1, Address “B., 4952,” care Jewelers’ Cir. 
cular. 


eight years’ 





_ 


DESIRE A POSITION as 
dow decorator in a first class 
do buying and take full charge, or will con- 
sider position as cleck and jewelry repairer in 
connection. — G. W. M., 112 West 2nd 
St.. Oswego, N. “ 


salesman and win- 
store; am able to 





MAN, thoroughly experienced in every branch of 
retail jewelry business, desires position as man- 
ager of first class jewelry store or repair de- 


partment in or near Chicago; highest 
references. Address “Circular 403,” 
worth Bldg., Chicago, 


Chicago 
1104 Hey- 





SALESMAN, window and interior stere decora- 
tor, desires permanent position with jewelry store 





in Middle West; have had experience in adver- 
tising and general storekeeping; age 26; mar- 
ried; it must be a gcod proposition. Glen A. 
Waldo, North Platte, Nebr. 

YOUNG MARRIE D MAN, high class engraver, 


nine vears’ experience in first class jewelry store 
desires a position with good jewelry store; can 
do light jewelry repairing —_ stone setting; 


also clock 


522 Green 


repairing. Address Edward A. Jann, 


River Road, Evansville, Ind. 





WATCHMAKER, looking for a change of position. 
a finished workman; long business experience in 
the jewelry business: age 55; good address; ac- 
tive, will consider any state; ‘might like Florida: 
silane in keeping with my _ worth; exceptional 
training and ability in handling trade; give full 
particulars in first letter if you wish an answer. 
Address “V., 4997,” care Jewelers’ Circular. 





POSITION AS SALESMAN, inside or 
road; well acquainted New York City, 
Baltimore, and Washington; the high- 
est class of trade; now holding a re- 
sponsible position. Address “B., 5022,” 
care Jewelers’ Circular. 




















SALESMAN, six years’ experience, enervetic Li Ti t D 
hustler, with ability to get results, desires per- eS anteu. 
manent connection with retail house: capable of ee 
‘trimming windows; Al references. Address ‘‘K., 5c. a word; minimum charge, $1.25 
4979,” care Jewelers’ Circular. 

FIRST CLASS watchmaker, who is also a manu- RELIABLE manufacturer’s agent, located in Los 
facturing jeweler, no eneraver, 38 yeirs old, 20 Angeles, wishes high class 14 and 18 karat 
vears’ experience. wishes nositiin; state salary mounting line on commission for Pacific Coast 
Virginia or Carolina referred. Pr ae ay trale. Address “Y., 4936,” care Jewelers’ Cir- 
4987,” care Jewelers’ Circular. cular. 
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LINES WANTED—Continued. 








, 


HA\ i OFFICE on Fifth Ave., New York; am 

acquainted with the jewelry novelty houses 

New York and resident and out of town buy- 

would represent one or more lines; please 

details in first letter. Address “C., 4969" 
Jewelers’ Circular. 





LINE OF MOUNTINGS or small diamond 
mounted goods to carry with my own 
non-conflicting line to retailers, on com- 
mission; financially responsible. Ad- 
dress “R., 4970,” care Jewelers’ Circular. 





RING MANUFACTURER of good reputaticn 
ies to connect with a line of popular priced 
platinum rings and a fine line of 18 karat white 
id rings: would also be interested in a good 
line of popular priced wrist watches and fancy 
sents watches; would ccnnect as broker; I am 
at present carrving a line tof loose diamonds in 
the same capacity. Address ‘‘W., 4992,” care 
Jewelers’ Circular, 








Side Lines. 


5c. a word; minimum charge, $1.25 








SALESMAN FOR MIDDLE WEST to call on 
retail trade with line of rings and white gold 
mountings. Address “M., 4800,” care Jewelers’ 
Circular. 





SALESMAN WANTED tto carry a_ line of 14K. 
and 18K. ring mountings for jobbers trade as 
side line; give full particulars in first letter. 
Address “‘R., 5004,’’ care Jewelers’ Circular. 





ATTENTION SALESMEN: We are offer- 
ing you as a side line a complete fac- 
tory line of bracelet watches; also 
pearls, at prices that will enable you to 
sell any account; commission figures 
monthly. Address “N., 5011,” .care 
Jewelers’ Circular. 





SOUTHERN SALESMAN to represent pearl house 
with established trade; must have only one other 
line; commission, drawing account; state fu] 

particulars. Address “H., 5026,” care Jewelers’ 
Circular. 





RESIDENT SALESMEN to handle medium 
priced line of plain and hammered hollowware 
on commission hasis in South, Middle West, New 
England and Coast. Address “B., 4965,” care 

Jewelers’ Circular. 








SALESMAN WANTED to 
high grade, popular price, 1 
attractive proposition to party with established 


trade. Address “H., 5014, 
cular. 


carry a side line of 


platinum mountings; 


care Jewelers’ Cir 





WANTED, a salesman with 


to carry as a side line the 


established fcllowing 
finest guaranteed in- 


destructible pearl necklaces; must furnish the 


best of references. Addre 
Jewelers’ Circular. 


sag: “C., 4935,” care 





SALESMEN calling on retail jewelers to carry a 
popular priced line of sterling silver flatware and 
hollowware on a commissicn basis in the States 
of Indiana, Illinois, Michigan, Wisccnsin, Min- 
nesota, North and South Dakota, Missouri, Iowa, 
Nebraska and Kansas; we want men with estab- 


lished followings, working « 


ye or two States ex- 


tensively, with headquarters in principal centers. 


The Manchester Silver Co., 


Providence, R. 


49 Pavilion Ave., 








Gelp Wanted. 


5c. a word; minimum 


charge, $1.25 








EXPERIENCED BOOKKEE 


Fred Kaufman, 80 Maiden 


PER or entry clerk. 
Lane, New York. 





SALESMAN, ee to, 
ings. Address “‘E., 4988, 
cular. 


handle jewelry find- 
care Jewelers’ Cir- 





WANTED, good all around 
Walter Price, 108 Church 


aXe 


watchmaker. Apply 
St., New event 





WANTED, jeweler who can 


engrave; permanent 


position; good wages. Hopkins & Witty, Du- 


buque, Ia. 





CITY SALESMAN wanted; 


must be experienced. 


Ideai Watch Case Co., Inc., 54-58 Canal St., 


New York. 





CLERK, must be experienc 
jobbing jewelry line. Fred 
Lane, New York. 


ed in the wholesale 


Kaufman, 80 Maiden 





WANTED, FIRST CLASS WATCHMAKER, 


steady position, good salary. 
Des Moines, iowa. 


S. Joseph & Sons, 





CLOCKMAKER, able to do p 


per week; steady position. 
935 8th Ave., New York. 


lain watch work; $35 
Wm. G. McDougall, 





DIAMOND SETTER, first 


class, wanted; good 


opportunity for the right man. Apply Goldstein 
& Krivitsky, 29 Eldridge St., New York. 





FLORIDA, watchmaker and 


jeweler wanted, must 


he first class workman; reference required. Ad- 
dress Henry McLaulin, Jeweler, Sanford, Fla. 





WANTED, first class watchmaker; permanent posi- 


tion; good salary; rapid 


advancement assured, 


Goodman Bros., 94 East 7th St., St. Paul, Minn. 





WANTED, TWO WATCHMAKERS, competent 


and experienced for repi 
watches. Alfred G. Stein, 
York. 


airs of complicated 
68 Nassau St., New 





WATCHMAKER AND ENG 


RAVER; man leav- 


ing to go into business; been with me 14 years; 


a “good place for a good 
Erie, Pa. 


man. C. C. French, 





WANTED, young man to run errands; must be 


bright, energetic and neat 


in appearance; also 


well recommended. Address ‘‘M., 4964,” care 


Jewelers’ Circular. 





WANTED, first class watchmaker, expert on brace- 
let watches; permanent position; give references 


and salary in first letter. 
Chattanooga, Tenn. 


Edwards & LeBron, 





mended, good steady - si 
306 Centr 
N 


Geo. Allers, 
Jersey City, 


J. 





FIRST CLASS watchmaker, must be well recom- 


tion for the right man. 
Ave., opp. Zabriski St., 





WANTED, WATCHMAKER AND ENGRAVER; 
ful! particulars in first letter; permanent position. 
Address Trinity Square Jewelers, 3 North Union 


St., Pawtucket, 


Rd. 





YOUNG MA 


N 


watch stock, 


etc.; excellent 


Fifth Ave., 


to 


take 


experienced 


New 


Y¥« 


irk, 


charge of our diamond 


handling of diamonds, 


oppertunity. J. Bulova Co., 392 





WANTED, expe r spon es 


gerade line ot 
State of Pennsylvania. 


care Jewelers’ 


ster, ling 


Circular, 


salesman to sell a high 
silver hollowware for the 


Address ‘“H., 4927,’ 





SALESMAN, 


experienced 


watch cases, 
only Al should apply. 
15 John St., 


to 


in platinum and gold 


cover Middle West territory; 


New York. 


M. Gerstenblith & Co., 





CLOCK REPAIRER 

position; permanent: 
Address 
Main St., Yonkers, 


of clocks. 


a?! id 
one 


eweler wanted; good 
who can repair all kinds 


Chas. P. Ward & Son, 23 
MY. 





FIRST CLASS MAN for cutting odd shaped 
glasses for odd shaped watch a —_ experi- 


ence and references. 
4546,” care Jewelers’ Circular. 


Address “‘Q. « es ele 





WATCHMAKER WANTED at once; must be a 
first class mechanic; 
position; give 


Klein & Sor 


1, 


full 


£0c 


xd salary: a permanent 


particulars in first letter, 
Mcntgomery, Ala. 





REPRESENTATIVES W 


retail jewelry 


trade 


ANTED, familiar with 


for line of high grade ster- 
ling belt buckles and cuff links. The Riker Co., 
480 Washington St. 


cw 


York, 





WANTED, all 
jewelry repairing 
for right party. 


Michigan S 


t., 


Pal 


around 7 


and 


nan to do watchwork, 


engraving; good salary 


Answer Block Bros., 220 S. 


uth 


Ben 


d, Ind. 





EXPERIENCED 
good 


near 


must have 
office and 
Hanceck Ce 


SAILESMAN_ on ge Id_ jewelry; 
references; for our New York 


Tro 


territory. 
dence, 


1 


Address Charles E, 


Rs 3 





FIRST CLASS ENGRAVER, also jewelry re- 


pairing anc 
samples of 
bas 4871,” 


clock work; 


engraving: 
care 


send references and 
state salary. Address 


Jewelers’ Circular. 





SALESMAN, 


rings and 18 


dress “M., 


experienced 
trade to carry 


a 


high 


karat 
4989,”"" 


man with established 


grade line of 14 karat 


white gold mountings. Ad- 


are 


Jewelers’ Circular. 





WANTED AT 


must be honest 


ferred, permanent 


basis. A. Ja 


ONCE, 


y 


and re 
position, have what you make 


Thompson, 


watch and clock repair man, 


liable, single man _ opre- 


Cherry Valley, N. Y. 





WANTED, a 


salary and 
built shop 
this territor 


b 
in 
¥: 


re: 
est 


al 


oldest, 


ali 


first class watchmaker, best 
working conditions in specially 
largest and finest store in 


Tewe 


Iry Co., Wichita, Kans. 





WANTED, high grade clock repair man: cne with 
factcry experience 


population; 


state 


wanted. Address 


cular. 


ae 5 


prefe 
age 


rred; city of 200,000 
experience and salary 


"4841," care Jewelers’ Cir- 





JEWELER WANTED, 


setter; give 


information 


ne who is also a stone 


just how far you are 





advanced. in your work, and also state salary ex- 
pected. Address “V., 4983," care Jewelers’ Cir- 
cular, 

(Spec tal Notices ontinucd n page 116) 
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Special Notices. 


(Continued from page 115) 


ENGRAVER WANTED, combination man; must 
be good engraver and good jeweler; steady and 
reliable; permanent position to right man; state 
salary and send recommendations in first letter. 
J. Porter Mayo, Battle Creek, Mich. 








HELP WANTED—Continued. 





PERMANENT POSITION open for two compe- 
tent watchmakers; prefer men who can do some 
engraving; send reference and salary wanted. 
Levy’s, Macon, Ga. 





WANTED, WATCHMAKER to specialize on wrist 
watches; must be first class on all watch repairs; 
give full particulars, salary expected copy of 
— Address The J. Levinski Co., aco, 

exas. 





WANTED, first class jeweler and stonesetter, for 
permanent position; one experienced in new an 
repair work; state salary wanted and send refer- 
ences in first letter. Goldstein Jewelry Co., 
Peoria, Ill. 





WANTED, watchmaker, jeweler and 
salesman; full particulars, references 
and salary. Gilmore’s Jewelry Store, 
Kenton, Ohio. 





EXPERT WORKMEN wanted: platinum workers, 
engravers, diamond setters, jewelers and polish- 
ers; write giving experience and references; posi- 
tions permanent. Glasow & Leitman Co., Fond 
du Lac, Wis. 





FIRST CLASS watchmaker and engraver; prefer 
one who can do jewelry work; permanent posi- 
tion in Southern town of 25,000, with excellent 
working conditions. Address “B., 4864,” care 
Jewelers’ Circular. 





EXPERIENCED CLERK to fill orders in 
material department; apply by letter 
only. Cross & Beguelin, 21 Maiden 
Lane, New York. 





WATCHMAKER, we require services of a high 
grade mechanic, accustomed to turning out finest 
work possible; close timing and references de- 
manded; New York City. Address “U., 5023,” 
care Jewelers’ Circular. 





SALESMAN WANTED with a following, to sell 
high grade and popular priced American and 
Swiss watches; also diamond watches; only ex- 

rienced man need apply. Elgee Watch Co., 65 
assau St., New York. 





WATCHMAKER AND ENGRAVER; $40 
a week; permanent job, city of 45,000. 
50 miles north Chicago. Address T. J. 
Dale, Kenosha, Wis. 





DIAMOND SETTER, first class, wanted on fine 
platinum, diamond and calibre work; good posi- 
tion and steady to right man; state salary and 
references in first letter. Jose Winsen Co., 503-4 
Bowles Bidg., Detroit, Mich. 





SALESMAN WANTED by New York importers 
for diamond rings and jewelry line for Texas 
and Oklahoma; state present and past connec- 
tions in confidence. Address “Ample Capital, 
4678,” care Jewelers’ Circular. 





WANTED, first class watchmaker experienced on 
both Swiss and American watches; none other 
but Al man need apply; also want an experi- 
enced clock man. E. Fr Everard & Son, 197 
E. Colorado St., Pasedena, Cal. 





FIRST CLASS ENAMELER WANTED on em- 
blematic work; must be able to mix own i 
state experience, references and salary desir 

in first letter. Address Douglas Mfg. Corp., 45 

North 8th St., Philadelphia, Pa. 





WATCHMAKER who is good salesman and can 
make good on the road with a jewelers’ supply 
house of Chicago; single man preferred; in an- 
swering state full particulars. Address “Circular 
411,” 1104 Heyworth Bldg., Chicago, IIl. 





SALESMAN, by prominent stone importing house 
to drum city manufacturers and jobbers; experi- 
ence in semi-precious and imitation stones re- 
quired; state full particulars, references and sal- 
ary desired. Address “S., 4954,” care Jewelers’ 
Circular. 





EXPERT WATCHMAKER, must be capable of 
turning out high grade work on all sizes of 
watches and make them take close rate; salary 
$150 per month; send photo and references first 
letter; permanent to right man. H. H. Jeffrey, 
Durange, Colo. 





SALESMAN, a well known cut glass manufactur- 
ing company wishes salesman, well acquainted 
with crockery and glass department, gift shcp 
and jewelry trade to handle their line together 
with their present line. Address “U., 4998,” 
care Jewelers’ Circular. 





FOR ORDER DEPT.: young man or young lady, 
must be experienced in filling orders; knowledge 
of watches preferred; capable of assuming full 
charge of order department and responsible po- 
sition; good salary, excellent opportunity. Phone 
Fitzroy 2741, New York. 





SILVERWARE MANUFACTURER has opening 
for first class New York office salesman; prefer- 
ably young man, not over 35, living in or near 
New York; strong personality and qualified for 
development to executive position. Address “‘N., 
4948,” care Jewelers’ Circular. 





EXPERIENCED SALESMAN wanted, one hav- 
ing a large following, and who is well acquainted 
with the retail jewelry trade in New York City, 
to carry a general line of jewelry; give full 
particulars in first letter; strictly confidential. 
Address “P., 4944,” care Jewelers’ Circular. 





WANTED, JEWELER-ENGRAVER, one that can 
assist on watches preferred; must be high class 
in every respect; first class salary and permanent 
position to right man; hours nine to six; clean- 
est city in the Northwest; good fishing and 
hunting. Keppler Jewelry Co., Anaconda, Mont. 





DIAMOND SALESMAN, one having 
established trade with largest users; 
big opportunity for big man; none other 
should apply. Address “Cutters & Im- 
porters, 4955,” care Jewelers’ Circular. 





SALESMAN with experience for Middle West, ter- 
ritory Duluth to Louisville, from Omaha to Buf- 
falo; fine gold and, silver line of novelties, etc., 
for best retail trade; reliable and capable sales- 
man is required with references; headquarters 
Chicago. Address “E., 4934,’ care Jewelers’ 
Circular. 





WANTED, assistant watchmaker and general re- 
pairman; state what you can do and your price 
in first letter; I have a good place and a splen- 
did chance for one to finish trade; want man 
who can do plain watch work and some jewelry 
repairing under finished workman. Robert Ernst, 
Huntsville, Texas. 





WANTED by Los Angeles wholesale house, experi- 
enced salesman for Western states to carry a 
line of pepular priced diamond mounted goods, 
mountings and high grade emblems; will con- 
sider man who may have one other non-conflicting 
line; all. replies treated strictly confidential. Ad- 
dress “P., 5009,” care Jewelers’ Circular. 





SALESMEN WANTED, one who is well known to 
the retailers of New York City and one who 
has a good following among the retailers of the 
East and New England States, to carry a line 
of up to date ladies’ mountings for a manufac- 
turing concern who is well established for that 
line. Address “B., 4943,” care Jewelers’ Circular. 





WANTED AT ONCE, a first class all around 
jeweler; one that can make up new goods from 
special designs and do first class repairs, par. 
ticularly on diamond work; we would prefer to 
have a man who is a_ good engraver; good 
wages and steady employment to the right 
man. ddress “Service, 4706,” care Jewelers’ 
Circular. 





TRAVELING SALESMEN, best proposition on 
road today to real salesmen who can and will 
work and learn their line; a personal interview 
necessary; single men preferred; those havin 
established territory and good knowledge 9 
watches given preference; old icago house; 
don’t write unless you can qualify and can a 
pear in person; state all in first letter, which will 
be held in confidence, otherwise application wil] 
be ignored. Address “Circular 412,” 1104 Hey. 
worth Bldg., Chicago, III. 








For Gale. 


Stores, Stocks and Businesses. 
5c. a word; minimum charge, $1.25 





WATCHMAKERS; a good proposition; call every 
day except Sunday from five to eight P. M., at 
333 Palisade Ave., Jersey City, N. J 





WONDERFUL light diamond setting shop for sale; 
fully equipped; price very cheap; if interested 
answer ‘‘G., 4940,” care Jewelers’ Circular. 





JEWELRY STORE for sale; best location in 
Long Island City; three-year lease at small 
rent. Inquire 226 East 59th St., New York. 





CHRONOMETER, watch and nautical business 
in New York City for sale, reasonable for cash, 
Address “Chronometer, 5017,” care Jewelers’ Cir- 
cular. 





FOR SALE: only supply and material house in 
large Southern city; small capital necessary or 
would consider live partner. Address ‘‘Myrtle,” 
4972,” care Jewelers’ Circular. 





DOWNTOWN SHOP, New York City, for sale; 
long established, well equipped with tools and 
machinery; very good light; long lease. Atles- 
berg & Kleinman, 147 Fulton St., New York. 





JEWELRY STORE FIXTURES, stock, store, build- 
ing and modern house, old established business, 
$6,700, worth $10,000, selling on account of rf 
health. Address Box “‘S., 4996,” care Jewelers’ 
Circular. 





ILL HEALTH necessitates selling jewelry store; 
manufacturing town cf 8,000 population western 
Pennsylvania; low rents, long lease; same _loca- 
tion 25 years. Address “V., 4929,” care Jewel- 
ers’ Circular, 


a 





FOR SALE, one of the best jewelry stores in 
Southern California, in town of 5,000 population; 
store is making money and town growing fast. 
Address T. J. Bruner Co., 624 Metropolitan 
Bldg., Los Angeles, Cal. 








JEWELRY STORE in county seat town of 2,500 
in Colorado; health resort; old established busi- 
ness; no competition; invoice $3,000; plenty re 
pair work; good optical prospects; low rent. Ad- 
dress, J. Tierney, Golden, Colo. 





58 years established; $5,000 will buy stock of 
sterling silver, fixtures and good will; 17 years 
at present location in the best retail district of 
Mannhattan; lease to May, 1923, can be extended 
at reasonable rent; estate must be closed; quick 
action will get you a bargain. Address “B., 
4959,’”” care Jewelers’ Circular. 





OLD ESTABLISHED jewelry business in a good 
city in New York State; population 15,000; good 
manufacturing town; fine stock and fixtures; 
stock will inventory $20,000, fixtures $7,000; 
could reduce; cheap rent, long lease, best loca- 
tion; store 106 by 20 feet and fine basement 
for china and glass. Address “‘W., 4056,” care 
Jewelers’ Circular. 
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Sor Sale. 


Tools, Equipments, Merchandise. 
5c. a word; minimum charge, $1.25 








——— 


ONE ROLL TOP bench, lathe, staking tool, slide 
rest, Bezal chuck, jeweler’s safe. Grover Spang- 
ler, Fremont, Nebr. 





A BROWN STREET POST CLOCK, in good con- 
dition, used by The Bero Co.; $75 f. 0. b. Ad- 
dress The Bero Co., Inc., Burlington, Vt. 


HIGHEST CASH PRICES PAID for your sur- 
plus stock of diamonds, watches, jewelry; send 
your stock to me and receive money by return 
mail; national bank references; all business 
strictly confidential. Emil Noel, 29 E. Madison 
St., Chicago, IIl 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a position 
to pay you more than anybody; check 
by return mail; best bank references; 
business confidential. M. Bennett & 
Co., 50 E. Madison St., Chicago, Ill. 











FOR SALE, mahogany wall cases, 


: priced for 
quick sale; one seven foot, one 10 


foot, one 





16 foot, four, e foot in one. R. C. Green’s 
Son, Pottsville, Pa. 
COMPLETE watchmaker’s bench-lathe, _ staking 


tools, chuck block, engraving machine, electric 
polishers, trial case, diamond drill, electric test- 
ing chart, skipptometer; sell all or part. R. Fell- 
man, Watertown, N, Y. 





COMPLETE SHOPS, safes, foot presses, screw 
presses, sand blasts, polishing dust collectors, 
furnaces, blowers, draw benches, retining outfits, 
drop hammers, scales, work benches, lathes, roll- 
ing mills, shears, drills, smokehoods, rebuilt like 
new and sold at_ sacrifice prices. Store, 81 
Walker St., New York, 








Business Opportunities. 
5c. a word; minimum charge, $1.25 


’ 





DO YOU CONTEMPLATE going out of busi- 
ness? My large retail business places me in a 
position to pay you more than anybody, for your 
entire stock or ‘| part of it; a trial will con- 
vince you; best bank references. FF. Nerad, 
1833 Blue Island Ave., Chicago, IIl 





YOUNG WILL BUY IT, and pay cash for 
anything or everything in jewelry, 
watches, diamonds, and kindred lines, 
from a thimble to a complete jewelry 
store; what have you? Check mailed 
same day; goods held until offer is ac- 
cepted; bank references; 30 years of 
honest merchandising. H. E. Young, 
411 Mallers Bldg., Chicago, III. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock, or part 
of jewelry, diamonds and fixtures; communi- 
cate with us, it will be to your advantage; 
rating and references of the highest order. 
Van Praag & Co., 459 Broadway, New York, 
established 1889. 





MR. JEWELER! If you want cash for your en- 
tire jewelry stock and fixtures, write J. A. Conn, 
719 Hippodrome Bldg., Cleveland, Ohio. 





A DIAMOND SETTER wants a good salesman as 
a partner, must have some capital and experience 
= road. Address “‘B., 5001,’’ care Jewelers’ 

ircular, 





DO NOT SELL YOUR JEWELRY STORE until 
you communicate with us; we have a customer 
who will pay spot cash for established store. <A. 
Irvine & Co., 1249 State St., Schenectady, N. Y. 





| WILL BUY OR SELL your jewelry store 
for cash; get my proposition before 
you close a deal. Herman Nathan, 
nan, 5207 Calumet Ave., Chicago, 


WIRE OR WRITE if you want to sell; 
we buy for spot cash entire jewelry 
stores or any part; we are paying high- 
est cash prices for surplus stock; send 
us a shipment of anything you have for 
sale; check mailed same day received 
and goods held until offer is accepted 
by you; bank reference. J. L. Art & 
Co. Bonded Auctioneers and Apprais- 
ers, 21 South Wabash Ave., Chicago, Ill. 





DO YOU CONTEMPLATE RETIRING or going 
out of business? I will buy your entire or sur- 
plus stock of jewelry, diamonds, etc., and pay 
the very highest cash prices; no stock too large; 
25 years’ experience in buyin diamonds -and 
jewelry; it will be to our mutual benefit to com- 
municate with me; best references. I. Olenick, 
as. ceeds New York. Telephone 9531 

al. 





WANTED TO BUY a jewelry store; Indiana or 
Ohio preferred; do not write unless you have 
a good paying business; have $4,000 to $5,000 
=. Address ‘‘K., 5000,’’ care Jewelers’ Cir- 

ar. 





| HAVE PAID the highest cash price for 
Jewelry stores for 40 years; | am a posi- 
tive buyer if you really want to sell. 
— Rich, 21 Bromfield St., Boston, 
ass, 





J. B. GORDON will pay cash for your entire or 
Surplus stock and fixtures; have bought some 
of the largest stocks in the U. S. A.; send 
your surplus stock and get check by return 
mail. B. Gordon, 387 ashington St., Bos- 
ton, Mass. 





FULL CASH VALUE for all or any part 
of your stock and fixtures; wire or 
write us; buyer will be sent at our 
expense; best financial references. 
H, Horwitz Co., Auctioneers and Ap- 
Praisers 159 N. State St., Chicago, Ill. 





NOTE! Do you intend to raise cash 
quick? We are looking to purchase 
your entire stock of diamonds, watches, 
jewelry, silverware, also fixtures for 
spot cash; you may send part or all of 
your goods to us at our expense and 
we will forward check at once; bought 
out some of the largest concerns 
throughout the United States; 30 years 
established; bank and mercantile ref- 
erences as to our financial standing. 
Brooklyn Purchasing Syndicate, Frank 
Walker, Prop., 610 Broadway, Brooklyn, 
N. Y., Telephone 1757 Stagg. 


Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 





ESCAPEMENT ADJUSTING requires skill and 
practice; I have both; send me your troublesome 
repairs. a A, Plotkin, 101 West 42nd St., 
New York. 





WE ACTUALLY DO BETTER GRADE watch 
repairing to the trade at pre-war prices; prompt 
service. A. Peck Co., 29 E, Madison St., 
Chicago, IIl. 





HIGH GRADE WATCH REPAIRING for the 
trade at pre-war prices; out of town trade and 
mail orders served promptly. Einar Nelson, 37 
S. Wabash Ave., Chicago, Ill, 





SAVE YOUR HAIR; send your watch work to 
us; own shop is a department of your store; our 
men are your employees; your wishes command 
our attention. J. L. Art & Co., 21 S. Wabash 
Ave., Chicago, Ill., Watch Repair Department; 
ask for price list. 





HIGH GRADE WATCHMAKER, for years with 
first class houses in Chicago, at present located 
in the heart of the loop (Chicago); will take care 
of a few clients who consider quality first in 
high grade watch repairing; fine workmanship 
and reasonable prices assured. Address ‘‘Circu- 
lar, 404,” 1104 Heyworth Bldg., Chicago, Ill. 








To Let. 


5c. a word; minimum charge, $1.25 





PART OF OFFICE for rent; good light, telephone, 
— rent. Room 404, 6 Maiden Lane, New 
ork, 





SPACE TO LET, good for diamond setter or en- 
gravers, north light. Room 30, 90 Nassau St., 
New York. 





DIAMOND SETTER wishes to sublet all or part 
of office, rent reasonable. Apply Room 708, 40 
Maiden Lane, New York. 





PART OF SHOP to rent with machinery; very 
good light; rent reasonable. Atlesberg & Klein- 
man, 147 Fulton St., New York. 





PART OF OFFICE OR DESK ROOM to let in 





Jewelers’ Bldg.; excellent light. Apply Room 
1008, 9 Maiden Lane, New York. 
DESIRABLE well lighted, suitable 


small = : 
for watchmaker or designer; excellent location, 
sixth floor; 33 West 46th Street, New York. 
Hemmendinger, Inc. 





SPACE with desk and window; nominal rent to 
dealer in jewelry with private trade. Morris 
Katz, Cash buyer of jewelry and diamonds, 71 
Nassau St., New York. 





SUITABLE OFFICE with attendant for diamond 
dealer or platinum line; also desk space with at- 
tendant service; excellent light. Room 703, Co- 
lumbus Bldg., Chicago, Il. 








Go Exchange. 


5c. a word; minimum charge, $1.25 





FOR EXCHANGE, 1,500 unset Moss agates, as- 
sorted sizes and shapes, for watches, gold rings, 
or what have you; no junk. D. N. Rose Co., 
Tulsa, Okla. 





VERY LIGHT, medium sized office; two windows 
facing Broadway and Park Place; two months’ 
rent free; don’t miss this opportunity. Call 
Orchard 0388, New York. 





OFFICE SPACE, north be all conveniences, suit- 
able for western manufacturers’ representatives; 
roomy and light. Apply Room 1302, Columbus 
Memorial ‘Bldg., Chicago, III. 





(Special Notices continued on page 118) 
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TO LET—Continued. 


WINDOW SPACE and office for a watch 


in room with diamond setters; splendid 


LIGHT 


maker 





opportunity. Huber & Garafalo, 49 Maiden 
Lane, New York, John 3224. 

LIGHT OFFICES AND LOFTS, suitable for 
manufacturing or other purposes; new building, 
most central downtown location, 147 Fulton St.; 
rent reasonable; about 75 feet from subway. Ap 
ply at your own broker or offices of Samuel Fein- 
stein, 42 W. 33d St., New York. Telephone 


Penn 1633 





finest north light, 
setters or €n- 
appreciate, 


PARTITIONED SHOP to let; 
wonderful space for diamond 
gravers; rent reasonable; see to 
Paley, 64 Fulton St., New York, 


I THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-pins 


for all sizes of scarf- 
pin wire, Guaranteed 


- 


EAR WIRES 


tor unpierced ears. 


SAFETY CATCH 


For Brooches, etc. 


(4 Can be applied to any 


work where pin tongua 
Open. Closed. Open. 


are used 
Descriptive Circular on Application. 


Closed. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 
C. IRVING WASHBURN, 108 Fulton Street, N.¥ 





FLOOR, 22 Maiden Lane, 
north light, suitable for diamond dealer, watch- 
maker, engraver; reasonable rent. Apply <A. 
Ehrlich, 223 Sixth Ave., New York. 


PART OF SECOND 








Miscellaneous. 


5c. a word; minimum charge, $1.25 








WATCHMAKERS! Increase your earning power 
through quick and accurate position adjusting 
of fine watches; no mathematics or long eoage & 
practical expert methods that quickly locate the 
trouble and explain its correction; send for 
circular. Walter Kleinlein, Publisher, Waltham, 
Mass. 








Fill Your Wants 


BY TELLING THEM 


For 5 cents a word you can solve 
many of your problems—obtain help, 
sell your store, sell your stock, rent your 
store or space, obtain a partner, get 
capital, buy stock or tools—everything 
needing publicity. 


Advertise Here on These Pages 


Tue Jewerers’ Crrcucar reaches the 
people you like to do business with. 





Beware of Imitations! 


_ For loose rings, get the 
Original and Tested—Lehmann’s 


4“ . ” . + 
Justrite” Ring Springs 
No wires to pinch or twist. Solid 
band of gold, very springy, 
smooth and durable. Look for 








| 





Medical 
Ophthalmology 


By Arnold Knapp, M.D. 510 
pages, with 32 illustrations. 
Chapter I, comprising 80 
pages, is devoted to the anat- 
omy of the eye and especially 
the ocular nervous system. 


Price, $5.00 


The Optical Publishing Co., 
11 John S., New York 








the name Justrite stamped on , : 
each one. 14K. Yellow, Green 16 size, 7 jewels, Pen. 
and White Gold, 9 widths. Order | dant set; our high 
from your jobber by the name Yp)grades are not re. 
“Justrite.” built — all purchased 
O. E. LEHMANN & CO wre 
Manufacturing Jewelers . CHAS. J. MacNALLY 
oe sei 21 Ann Street New York City 


Elgin, Waltham, 
Howard, Hamilton, 
Rockford, South 
Ben,d, Hampden, 
Illinois. Samples 
‘sent to rated con- 
cerns on memo., or 
mail $6.00 for sam. 
‘ple Elgin, Waltham. 

















Sand 
Graphite 
Clay 


J. & H. BERGE 


Crucibles 


95 JOHN ST. 
New York City 











JEWELRY MANFG. CO. 


Special Order and Repair 


Work for the Trade 


Mail orders Gold, Silver & Platinum Plating 
promptly filled 1465 B’way, New York City 








ODD SHAPE 
WATCH GLASSES 








Perfect Fitting Dust Proof 


R 114 Fulton St., New York 
UGER & KEIH 





~ HERCULES | 
Silk Bead Cord 


String Pearls in 10 minutes with “Hercules.” 
Saves time and trouble. Impossible for beads 
to cut silk Write for free sample and 
instructions. 


GEORGE PHILLIPS & COMPANY 


Scranton, Penna. 











Bracelet Watch Glasses 


Special prices for large quantities 


American Watch Glass Co. 
41 Maiden Lane, New York 
Tel. John 3714 











Reliable Watch Repairing 


TRADE SERVICE 


Prompt, accurate and efficient. Out-of-town 
trade and mail orders served promptly. 


Harlem Watch Repair Center 
51 East 125th St. New York City 











High Class Watch Repairing 


We repair high grade watches for the most prominent re 
tail jewelers in New York City. We specialize in chron- 
ometers, split-seconds, repeaters and all kinds of com- 
plicated watches. A trial order will convince you of our 
superior ability and workmanship. Mail order work 
promptly attended to. 


JOSEPH A. STARKS, 105 West 40th St., New York City. 








Smallest made %” x1”. Numerl- 
Price Cards cally arranged, 25¢ to $500.00. 
Set of 1000, $8.00. Reorder, 70c per 100. Check-or 
M. 0. with all orders. 
We make to order Price Cards. Any desired style In 
Celluloid or Paper. Suspension Card Racks, Adjustable Side 
Brackets, Metal Easels for Cards. Send for Illustrated 
Catalogue. 
WN. Y. PRICE CARD CO., 415 East 138th St., New York 








Systems, Examinations, Tax Service 


for Jewelry and Kindred Industries 
HOFFMAN & ROSOFF 


ACCOUNTANTS 
949 Broadway, N. Y. City Ashland 744 




















LORCNETTE 
OXFORD-- 
/o\ SERVICE OUR SPECIALTY 
R 24-Hour Service Send for Price 
NORMAN OPTICAL CO. 


Wholesale Otani) 106 Fulton St., New York 


REPAIRS 





j 
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Tel. 5596 Cortland 





£ a 
" for the Jewelry Trade 

Do you need an auction sale of the modern kind, conducted by men of 
wide experience in this line, who are gentlemen? 

Your own goods sold, your high class stock, especially diamonds, sold at 
better than cost. Your good name and standing safely guarded. Your sale 
conducted in such a manner that it will be a pleasure to you and your cus- 
tomers. No red flag used. All sales conducted personally, assisted by Mr. 
C. Casper, high class auctioneer. 


References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 





a 


W. H. BROKAW 


W. H. BROKAW, 14 Maiden Lane, New York City, N. Y. 


If you want the best results, write or wire 


























GREGORY AND HUBBARD, Auctioneers 
10 So. Wabash Ave. CHICAGO 


Phones—Central 2547, Maywood 852R 


When Contemplating an Auction Sale for the purpose of Raising 
Money—Reducing Stock—Removal or Retiring from Business, it 
will be to your interest to Write or Wire us for Terms and Date. 
We give you Service, Quality and a Guaranteed Profit. We per- 
sonally conduct all sales, thus giving you the Service of Two High 
Class salesmen for the price of one. 

A FEW OF OUR MANY SATISFIED CUSTOMERS 





WOLTER H. MELLOR CLAUD WHEELER 
Michigan, Ind. Columbia, Mo. 

FAY DICKINSON J. P. BEUCHELE. 

Cherokee, Ia. Dubuque, Ia. 

HULL JEWELRY CO. J. H. HENKES 

Stillwater, Fla. Vincennes, Ind. 

J. J. & G. A. BROWN J. PORTER MAYO 
Hannibal, Mo. Battle Creek, Mich. 

T. H. HOLTON L. H. HULL JEWELRY CO. 
Shawnee, Okla. Plant City, Fla. 








All correspondence strictly confidential 

















Business Is There For Those Who Seal It 


The Jeweler who uses the Curran Way always has business, as the auction 
sales conducted by Curran attracts business after the sale, and makes your 


store the popular trading place in your community. 
When you want real service, write or wire for references, terms and date. 
Do it today. One or more auctioneers as required. 


Jas. E. Curran The Jewelers’ Auctioneer 
4602 Simpson Ave.  Madisonvila 613x =CINCINNATI, O. 
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The BUYERS’ DIRECTORY 


The Jewelers’ Circular Pub. Co., 11 John Street, New York 
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FINE FIXTURES FOR SALE! 








The fine fixtures, safes, cash register and full equipment of Holts, Inc., bankrupts, are for sale at a mere fraction of their 
value. You can buy them in separate lots or as a whole, but be quick as they must be sold without delay. 

Address JAMES L. HAND, 178 Market St., Paterson, New Jersey, for description. Phone Lambert 4930. This is one 
of the most modern and beautiful jewelry stores in the United States. 











CASH for Your Entire 
Stocks and Fixtures 


For CASH I Will buy your ENTIRE, PART 
or SURPLUS STOCK and Fixtures 


Among the nf us Stocks purchased recently are: 
$60,000 stock ™ Kennedy, Albany, N. Y. 
30,000 stock of jy. sfcS. Buchanan, Petersburg, Va. 
50,000 stock of G. E. Smith’s Son, Parkersburg, W.Va. 
35,000 stock of F. T. Pearce Co., Providence, R. I. 
110,000 stock of Webb T. Eby, Dayton, Ohio. 
35,000 stock of Philbin Jewelry Co., Lafayette, Ind. 
150,000 stock of S. D. Hardy, Norfolk, Va. 
70,000 stock of Atlanta Wholesale Jly. Co., Inc., 

Atlanta, Ga. 

50,000 stock of J. Scher, Bridgeport, Conn. 
25,000 stock of L. R. Jewelry Store, Muskogee, Okla. 
15,000 stock of L. E. Fouquet, Morris, Okla. 
50,000 stock of W. E. Fellows, Flint, Mich. 
19,000 stock of Berner Bros., Albany, N. Y. 
72,000 stock of Ellis Jewelry Co., Ensley, Ala. 


All communications held in strict confidence. 
Reference, Hub Trust Co., Boston, Mass. 
Send im your dead stock and receive check in return mail. 
All goods held until acceptance of check. 





WRITE WIRE PHONE 
J. B. GORDON 


Jewelry Stocks and Fixtures 
387 Washington Street BOSTON, MASS. 





et 





Replated and Relined like new. This is an im- 
portant part of your business and will bring other 
business if done right. We do it right. 


Advance Estimate furnished if desired 





183 N. State St. 


ERIE cHICAGO 


WARTZ & CISK 











Pat. Feb. 20, 1917 81 Nassau St., New York 





The Protection Ring Guard 


Has No Points to Catch or Scratch 


EASY TO PUT ON 


Made in 14K Yellow and White 
Gold 


The Lion Safety Pin Clutch Co. 
Pat. May 25, 19D 














OhfAe Buyers’ Directory 





Price, $1.00 





The Jewelers’ Circular Pub. Co., New York 
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to this new address. 


SN = | a 
RAINE What is Auction? 


The value of any commodity is determined by what it will 
bring from the highest bidder —that is Auction! 


That is the form of selling used by the United States Govern- 
ment and all municipalities in the sale of surplus stocks. 


The Art Method of Auctioneering is dignified and tactful. It \& 
will no more lower the prestige of your store than the Govern- 
ment’s auctions lessen your respect for law and order. 


Use our expert knowledge of the jewelry business, combined 
with this unfailing method of auctioneering, to bring your 
stock down. to the level you wish, or to close it out completely. 


All settled now in our new location. Write, wire or phone 


f. La Art & Co. 
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WHOLESALE _ JEWELERS, 


AUCTIONEERS AND APPRAISERS 
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Our new booklet, 















We buy for Spot Cash Entire Jewelry Stores 
21-23 So. Wabash Ave., Chicago 
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“The Great Leveler,” 
is full of interesting 
facts. Write today 
for your copy. 
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America’s Foremost Jewelry Auctioneer 





THOMAS J. FAUSSETT, Howell, Mich. 


—s greatest writer and thinker 
Ralph Waldo Emerson once said “Around 


every Circle another can be drawn.” 


Note—What the Faussett service has accomplished for the fol- 
lowing well-known Jewelers in the way of actual cash sales 
during the past thirteen months and then decide for yourself 
whether or not the Faussett circle is destined to be the great- 
est ever drawn around the auction world. 


Actual Cash Results » 


Haltom & Friedly, Wichita Falls, Texas.... $85,000.00 in 41 days 
Brodegaard Brothers Co., Omaha, Neb..... 86,000.00 in 60 days 
Arnold Jewelry Co., Texarkana............. 14,000.00 in 6 days 
C. S. Hammond, McAlester, Okla........... 26,000.00 in 14 days 
J. M. Harless, Gulfport, Miss............... 3,995.00in 6 days 
F. A. Mason, Lehighton, Pa................ 7,369.00in 8 days 
Name and city withheld.................06. 37,850.00 in 21 days 
Mitchel Greer Co., Fort Worth, Texas...... 105,000.00 in 42 days 


I have just concluded two more unusually large and successful 
sales. One of $125,000.00, another of $36,000.00. Let me tell you 
about them. 


A good way to select an auctioneer is to ask each candidate for 
your sale, to furnish you with a statement of his past year’s busi- 
ness, with sworn affidavit attached thereto. This will enable you 
to pick a man that really gets results. 


Remember.—It’s the forceful, spirited style of salesmanship, 
coupled with quick, decisive descriptions and the art of keep- 
ing the spirit of natural auction ever present during the life 
of a sale that enables Faussett to get bigger returns than 
other auctioneers. 


Write or wire me today. What I have done for others I can do 
for you. 
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L. H. DODD CHAS. E. MANOR 


DODD & MANOR 


Formerly of L. H. DODD & CO. 


“Lead the World in Their Profession” 


Have conducted the largest Sales in the United States and Canada 
We conduct all Sales personally, giving the services ot two men for the price of one. We are giving the Jewelry 
trace the strongest and best talent ever inaugurated in this line of work. 


APPRAISERS OF STOCKS 





Sales Made During the Past Year 














Ayres Jewelry Co. 
Casper, Wyo. 
Ed. Bauer 
Trinidad, Colo. 


R. E. Church 
Canon City, Colo. 


Mitchell & Greer 
Fort Worth, Tex 


C. S. Hammond 
McAlester. Okla. 


F. Brodegaard 
Omaha. Neb. 


T. E. Epting 
Columbia, 5. ©. 
S. F. Ricker & Son 
Emporia, Kans. 
Theo. E. Reinhart 
Duluth. Minn. 


F. W. Meyer 
Kansas City, Mo. 


Klein Jewelry Co. 
Fort Smith, Ark. 
Sanford Jewelry Co. 


Helena, Ark. 
J. V. Merchant 
Iola, Kans. 
T. J. Wilkins 
Liberal, Kans. 


Jno. E. Rupp 


Bliss Jewelry Co. 
Atchison, Kans. 


Atchison. Kans. 
W. H. Beck 

Sioux City, lowa 
Ed Barrett 

Ponea City. Okla. 


C. F. Jackson 
Norwalk. ©. 


Davis-Mohr Jewelry Co. 
Woodward, Okla. 

Oppenstein Bros. 
Kansas City, Mo. 

Crellin & Fellar 
Kansas City, Mo. 

















Made Sales for State Loaners 
of Chicago —- Members of the 


J | B 1 of Teed We Refer You to Any Whole. 
ewelers oarad o rade. 


sale Jewelry House in Chicago 


Sales by Order of the Court. or Kansas City, Mo. 








All sales made strictly upon honor 
and no misrepresentation. 


No Sale too large or too small for 
us to conduct. 


Sales Made in Any Part of the United States or Canada 





Write or Wire if You Contemplate Having Sale 


Correspondence strictly confidential. 


5824 Michigan Blvd. Chicago, Ill. 5th Floor Bolen Bldg. Kansas City, Mo. 


Telephone Wentworth 3140 Telephone Harrison 1765 
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12-size iy i. engraved 
octagon shape @ ANU » border 


The Shrewsbury Model 


SF 


Bristol and Montauk Watch Cases 


The Shrewsbury Model is something new and most at- 
tractive. The rich carving and elaborate engraving 
enhance the novelty of the shape. It appeals especially 
to the customer who is selecting a present. 


FAHYS WATCH CASES have satisfied the jeweler 
and the customer for sixty-five years. They combine 
sound workmanship and materials with artistic excel- 
lence at a moderate price. 








JOSEPH FAHys & COMPANY 
© |} 15 Maiden Lane (/staPlished 1857) New York City | © 





CHICAGO 














NGAN- — 
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These Belt Buckles Are Easy To Sell 


Sterling Silver 
Plain Polished 
and 
Engine Turned 





No. JB-250 


No. JB-256 


Order 


by 
Number 





UNUSUALLY ATTRACTIVE PRICES 


(Roller Bar Type) 



































NEW YORK 
Silversmiths Bldg., 
15 Maiden Lane 


CHICAGO 
Heyworth Bldg., 
29 E. Madison St. 





Solid Gold 
14 K Solid Gold 
10 K Solid Gold 





No. JB-251 


No. JB-253 


No. JB-255 


No. JB-257 


State whether 14K., 


J. R. WOOD & SONS ier 


SAN FRANCISCO 
Examiner Bldg., 
3rd and Market Sts. 


Silver is desired, 
also Plain or En- 
gine Turned. 
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lt-That’s The Kind You Want To Buy 


UNUSUALLY ATTRACTIVE PRICES (Hinged Type) 





Plain 
Sterling Silver 
Gold Front 
Silver Front 





No. JB-300 














No. JB-302 








No. JB-304 














No. JB-306 





No. JB-308 














>. J. R. WOOD & SONS 


by NEW YORK CHICAGO SAN FRANCISCO 
Number Silversmiths Bldg., Heyworth Bldg., Examiner Bldg., 
15 Maiden Lane 29 E. Madison St. 3rd and Market Sts. 





Engine Turned 
Sterling Silver 
Gold Front 
Silver Front 





No. JB-301 


No. JB-303 


No. JB-305 


No. JB-307 


No. JB-309 





State whether Ster- 
ling Silver, Gold 
Front or Silver 
Front is desired, 
also Plain or En 
gine Turned. 
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OLICIES THAT HAVE PROMOTED 
OUR EVER-GROWING BUSINESS 
































ESIGNS that sell with- 
out sales talk. | 
A consistently high 


standard of workmanship 
and finish. 


A large assortment of up-to- 
the-minute styles. 


Prices that compare favor- 
ably with those asked for 
inferior goods. 


A wide range of patterns to 
suit ‘most every purse. 








DIAMOND MOUNTED RINGS 
RING MOUNTINGS—IN GOLD AND PLATINUM—WEDDING RINGS 
COLORED STONE RINGS 








Sold Thru Your Jobber or Direct 


Arch Crown Mfg. Co. 


81 Warren Street—Newark, N. J. 


CHICAGO AGENTS: Schrader-Wittstein Co.—31 N. State St. 
SAN FRANCISCO AGENT: Arthur B. Morris—209 Post St. 
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Seamless Wedding Ring Blanks 


which can be engraved, stone-set or finished plain, as desired. 





High Beveled Regular Beveled Flat 
121 122 1224 123 124 125 























2 25 
: High Flat 
207 Children s 135 136 137 
181 182 183 N ’ 
\ Ww YX 
as BEVELED HALF ROUND FLAT 
2% 2 23 3", 
Semi-Oval : Half Round Narrow Guard 
212 213 214 1304 134 132 133 134 120 
i ; 
' 
M M i™ 
yaa 23" 3% 4", ” 











Extra High Half. Round Without Rims aA Plain Half Round 
191 192 These blanks are seamless, 


always uniform in shape, 
and carefully finished. 


Made and carried in stock in 

















2™, Platinum 
Extra High Half Round With Rims 14K and u 8K os 
195 197 Green and White Gold 201 


10K, 14K and 18K 
Regular Yellow Gold 





When Ordering, Always Specify 
SERIES NUMBER and FINGER SIZE 








Ke 








BAKER & CO., INC. 


Refiners and Workers of Platinum, Gold and Silver 


New York Office: Chicago Office: 
30 Church Street Newark, N. J. 5 So. Wabash Ave. 














THE JEWELERS’ CIRCULAR July 26, 1922, 


BRANCHES: 


Be w The Pairpoint Corporation 


Be ys ~~ Nicholas St. P 
1” Geary St. Factories: New Bedford, Mass. 
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When you consider 


the number of jewelers now handling 
Heirloom Plate, their standing in the 
trade, the repeat orders they have sent us, 
and all this accomplished in the short 
space of thirteen months, it is indeed 
amazing! 


Today the trade-mark 


Heirloom Slate 
Grom Generation to Generation 
is one of the best and most favorably 


known, acknowledged to represent the 
highest quality in silver plate. 





This is a condition brought about by a 
policy of direct distribution to selected 
retailers, forceful national advertising 
and individual cooperation with our 
jewelers. 


WM. A. ROGERS, Lt. 
Niagara Falls 


New York Chicago San Francisco Toronto 





as Ro 











Cardinal Pattern 
Berry Spoon (reduced size) 
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ATTENTION 


Write us for particulars 


about these settings. They 4 


are made of Belais’ 14k 
and 18k White Gold. 


“ge” 


t 
st 


DAVID BELAIS, Inc. 


137 West 14th Street New York City 
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: A Line of Masterpieces Me 

















f 

: a ckiied : ; AM 

i 4 Each individual piece of Benedict Period Plate 
i BENEDICT vi All 
i CABARD has an exquisite beauty of design and decoration Al? 
i S that rivals the masterpieces of old. Each is original, All 

it II EIR artistic, and of life-time durability. Benedict Period It 
Ki HOLIDAY GIFTS Plate is a rare line combining beauty and moderate Ab. 
} sling” humbers ok “Incite prices. : ti 
i i we tee See Benedict Period Plate is a highly profitable line i 

a, ee ee to many leading jewelers, for every article has an Al 

a ae GRE ee alluring appeal with discriminating purchasers, which hy 

is easily converted into sales. f 

i 

Write today for complete catalog. : 

i 

7 RI 

Benedict Mfg. Company ; 

East Syracuse, N. Y. Al 

i 

hi 
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PLATINUM | 
Welded on Gold Sheet 


A quality product that gives best results. 


The sheet is Welded, not soldered together, and 
we guarantee it not to separate or blister. Many 
manufacturing jewelers are using it with the utmost 
satisfaction. 


We carry it in stock in ratios from 1% to 1/50 on 14K 
Green Gold. Standard or special ratios on other 
metals to order. 





Wilco 


All Precious Metal 


White Gold 


Chosen for its superior color and ductility. Its 
splendid qualities will appeal to you. 


PLATINUM 


Seamless Wedding Ring Blanks 





made in 2 m/m, 2%4 m/m and 3 m/m sizes in Half 
Round, Half Round with Rim, Beveled, Flat and 
High Flat. 


THE H. A. WILSON CO. 


Refiners and Workers of Platinum, Gold & Silver 


97 Chestnut Street, Newark, N. J. 
Telephones: Market 1220-1 


4 
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Our Gold Pocket Knife Line 


Bar Pins 


Crosses 


is one of the largest and most important items that we manu- 
facture. 

We make them in 10K—14K—green gold—white gold 
—regular shapes—tapered shapes. 

In fact, the Kohn line of Gold Knives is so large and com- 
prehensive that a dealer can stock up completely with it. 

The best of workmanship and finish is evident at a single 
glance—but the prices are very, very, moderate. 

Retail Jewelers will do well to remember the annual holi- 
day shortage of men’s jewelry—especially gold pocket 
knives—and stock up accordingly. 


Links 


Baby Pin Sets Lingerie Clasps 
Brooches Scarf Pins 
Tie Clasps e 


Handy Pins Waldemars Camp and Orchard Sts., Newark, N. ae 


Knives 
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A New Departure 





Ring Findings 


Our ring findings have met with the 
universal approval of the trade, and we 
will continue our endeavors to create new 
and attractive designs along these lines, 
in keeping with our well known product, 
and which we believe will be even more 
appealing than those already on the 
market. 


Competitors wonder how we can mar- 
ket these findings at prices in keeping 
with the times. 


Our answer: An organization with up 
to date methods of manufacture and labor 
Saving equipment, makes it possible. 


These ring findings are sold exclusively 
to the Manufacturing Jeweler. 





We solicit your orders. 


Blancard & Company, Inc. 


New York Office Main Office and Factory 


161 Maiden Lane Sussex Ave, & Newark Street. 
Newark, New Jersey 








———— 























July 26, 1922. THE JEWELERS’ CIRCULAR 





17 





[ 
| 
| 
| 











“oy. 9 
Gifts That last 
WHITING © Davis CO 






£6 bie to our tradition of ever producing 
first the new ideas that give selling impetus 
and profits to our customers, we announce one 
of the biggest innovations in our history: 


hiting 
SUNSET MESH 





A new invention. Controlled exclusively by And you will recognize the extra sales op- 
Whiting & Davis. A mesh with the color portunity—the likelihood of inducing women 
combination of red and green gold and plati- who now possess mesh bags to purchase an- 
num finish ; an oriental multi-tone effect that other of Whiting Sunset Mesh. 


brings to mind the broad-striped tents and 
gorgeous trappings of the chiefs of ancient 
Araby. Made in both soldered and unsol- 


Right now, for Sports Wear, there is a new 
untouched market for bags of Whiting Sun- 
set Mesh. Harmonizing, or contrasting ef- 


dered mesh. fectively, with summer costumes, they adda 
Your sales instinct, your experience as a touch of smartness which women will be 
merchant, tell you how women will revel in quick to appreciate. Prompt display in your 
bags of Whiting Sunset Mesh; how they will windows of this innovation, will enhance 
welcome this departure from the familiar de- your reputation for showing the new things 
signs in gold and silver. first, and bring a new, quick profit. 


Your wholesaler has “Princess Mary” and other 
wanted designs in Whiting Sunset Mesh, at popular 
prices. 


WHITING & DAVIS Co. 


PLAINVILLE, NORFOLK County, .Mass. 


New York Office Chicago Office Canadian Factory 
366 Fifth Avenue F. E. Whiting Sherbrooke 
New York City 31 N. State St. Quebec 




















AVIS MES! 





In the Better Grades, Made of the Famous Whiting’ Soldered Mesh 
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It Snaps 
Can’t Slip 








Men Want This Belt Buckle 


The KUM-A-PART Belt Buckle 1s held on the belt 
by a patented adjustment that absolutely prevents slip- 
ping. It eliminates the necessity of continual hitching 
and due to its ingenious construction, will not mar the 
belt. 


It snaps together on the same principle as The 
KUM-A-PART Kuff Button, and neither the snaps 
nor the adjustment will slip or open unless the wearer 
wills it. 

You have more than the positive action of The 
KUM-A-PART Belt Buckle to offer. Attractive de- 


signs, wrought in gold and silver combinations, will 
appeal to your most fastidious customers. 





The persistent National advertising of The KUM- 
A-PART has prepared a market. Consumer demand 
assures a rapid turn-over of dealers’ stocks, and the 
liberal profit on KUM-A-PART Products makes them 





The Belt Buckle your most profitable line. 
Each KUM-A-PART Belt Buckle is KUM-A-PART wholesalers can supply your needs 
gg = a A promptly. Now is the time to sell more KUM-A- 
$2.50 to $20.00. ee ee PART Products—be sure your line is complete. 








The Baer & Wilde 
amo xara 


Makers of the Kum-a-part Kuff Button 
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Depollier Wrist Watch 


EQUIPPED WITH 


Brun Yielding Cap Jewel and Balance 
Staff Shock Absorber 











We know that the Depollier Wrist Watch will sustain 
the reputation of reliable watch dealers. It is not neces- 
sary for a dependable wrist watch to be expensive, but 
any unreliable wrist watch is expensive no matter what 
it costs, and moreover a source of continual worry and 
liability to the jeweler. It is not good business 
to assume troubles that are unnecessary. 





Sold as a Complete Watch Only 
Platinum, Solid Gold and Gold Filled 
15 and 17 Jewels 


3/ . . 
Patented in the U. S. A. June 6, 1922 8% Ligne 
Enlarged 4 times diameter Patents pending in Foreign Countries (Actual Size) 


Movements manufactured for us and bearing the name 
DEPOLLIER are the first to be designed and made funda- 
mentally correct for wearing on the wrist. 


JACQUES DEPOLLIER & SON, Inc. 


316 Herkimer Street, Brooklyn, N. Y. 


In Switzerland In the United States 
1865-1876 1877-1922 





























' 
i 
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ROYAL 


18 KARAT 
WHITE GOLD 







Tried by some of the leading manufactur- 
ers, who have found it to be unequalled 
for its color and softness. 


ASK FOR IT! 
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MEG 


WATCHES 





The Right Movement in 

The Right Case with 

The Right Dial and at 

The Right Price brings you 
Right Profits 


Sell Omega Watches 


It would not be possible to sell 300,000 
Omega Watches annually if the Quality 
and Service rendered did not justify their 
Price. 


Ask for New Revised Price List Today. 





UNITED STATES AGENCY: OMEGA WATCH © 


21—23 MAIDEN LANE - NEW YORK CITY 
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The H @, 


Aristocrat among Emblems 


SOLID GOLD 
White Gold -- Yellow Gold 
Green Gold ; Platinum Front 


bo 
bho 














LEROY AI! POA 


MAE LES G4, AOA AE A ATO, TeV 
HI 








@® HARVEY and OTIS (8 


Trade Mark Trade Mark 


Chicago Office, 1205 Heyworth Bldg. PROVIDENCE, R. I. 


Los Angeles Office, Broadway Central Bldg. 
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SECURITY 
END HOOKS 











A Popular-Priced Watch Bracelet You Can Guarantee 


OU have always wanted a watch ribbon so good that A buckle of distinctive pattern, either plain or embossed, 

it can be guaranteed, to sell at a price that presents ornamenting heavy silk ribbon, makes a bracelet that 
no barriers even to the modest purse. The selling is a matchless value. The jobbers who show B & N 
unit pictured here is a composite representation of goods are now supplied with this number and _ their 
B & N quality, at the price level so desirable nowadays. salesmen will be glad to show it to you. 


BUGBEE & NILES CO. 


Makers of Gold and Platinum Front Jewelry 
North Attleboro, Mass. 9 Maiden Lane, New York 
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Every knife blade 
stamped “‘BASSETT 
RUSTLESS" 











You Can Guarantee 


Bassett Nustless’ 


—We Stand Behind It 


BASSETT RUSTLESS is a new 
steel—a better steel—developed by 
us. 


Fruit stains or acids have no effect 
upon it. It is impervious to rust 
and the deteriorating effect of per- 
spiration or salt water. It’s bright 
polish finish and sharp cutting edge 
assure years of satisfactory service. 


Consequently, you can guarantee 
BASSETT RUSTLESS to your 
customers and know that it will 
make good. We stand behind it in 
every respect. 


THE BASSETT 
36 Garnet St. : 


This new super-steel is used ex- 
clusively in making Bassett Rustless 
Knives. 


An unbeatable combination—dis- 
tinctive new engine turned designs 
in 1OK and 14K Green, Red and 
White Gold fitted with blades of 
BASSETT RUSTLESS STEEL— 
and at a price which any man can 
afford to pay. Every knife is 
stamped “BASSETT RUSTLESS.” 


Order a Selection Now. 
To Retail from $9.00 up. 


JEWELRY CO. 


- Providence, R. I. 
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SIMMONS CHAINS 


—the Nationally Advertised 





HIS year Simmons ad- Cy ; a 
vertising is appearing odays sly es in 
in the SATURDAY EVENING SGie.. CHAINS 


Post, LITERARY DIGEST, 
AMERICAN MAGAZINE and 
SYSTEM, with a total circu- 
lation of 5,307,274. It’s the 
largest national campaign 
ever run on watch chains, 


and the only one now run- 
ning. 















‘ 
ODAY by virtue of Simmons art 
in chain-making, one may own 

several finely wrought, beautifully de- 

signed chains at less cost than the one 


heavy chain our grandfathers wore for 
all occasions. 


; In the variety of Simmons styles, there 
is play for taste, for expression of in- 
















Here’s real sales benefit 
for you—if you display 
Simmons Chains in your 
showcases and -Simmons 
signs on your counters. 


Link your sales effort 
with this great campaign. 
Associate your store and 
your stock in the public 
mind with the national 
advertising of Simmons 
Chains. You gain prestige 
from this advertising as 
well as from the beauty, 
refinement and style ap- 


propriateness of the chains 
themselves. 





menme SS caer 























Assortments 






color tones to 


tiny Fo sn firmly, 
locks and sli ring—it a 
. | | ps off. : 
a me ii “0 rite for information on _ the could be sim Nothing 
impart style and distinct! 
ae man’s appearance. 








| ° 
More secure, taeda nothing 


Like all Sim 
mons Chains 
pon new Belt Cisne 
: € in a variety of fine] 
: my a oe link-styles— prea? 
Prak ished &eld and 


One may own several “ 
the new Simmons ge 
less expense than one = 
fashioned heavy gold ¢ - 
Simmons exclusive, paten . 
process of drawing ro gs 
and PLATINUMG od 
over a less expensive me on 
provides both durability be 4 
moderate cost. Ask _ 
jeweler to show you the ne : 
beautiful styles in Simmon 
Chains. 

NS COMPANY 

” an Massachusetts 


ada, Ltd. 
Simmons Co. of Can 
" Ys 97 King S., E-. Toronto 


Simmons Assortments. They give you 
an opportunity to build a real Simmons 
business with a comparatively small 
initial investment. They include 
Simmons style leaders and staples in 
various finishes. Each assortment 
contains twelve chains. Prices from 


$49.50 to $105.70, subject to regular 


catalog discount. 



















ess ex j 
ase makes these Fe mt 
Prisingly reasonable in price. 
Ask your ; | 
sh ewele 
the Simmons Belt i," 
R. F. SIMMON 


S COMPAN 
Attleboro, Massachusetts ; 


‘ 
g 
; 






R. F. SSMMONS COMPANY 
Attleboro 


Massachusetts 


R. F. Simmons Co. of Canada, Ltd., 
95-97 King St., E., Toronto 
Sales Offices: 15 Maiden Lane, New York City 
10 S. Wabash Avenue, Chicago, IIl. 
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“Elgin’s Latest” 


No timepieces ever created by the Elgin designers have 
met more universal approval or achieved such instant 
popularity as the four new lines listed on this page. 


New 

Streamline 

Series 

A line of 12-size Elgins 
specially designed to 


meet a wide variety of 
tastes —$35 to $100. 


New 

Classic 

Series 

Two 12-size thin model 
Elgins with Lord Elgin 
movement—White or 


Green Gold— $150. 





New 

Corsican 

Series 

Three new models in 
Green and White Gold 


combinations—Lord 
Elgin movement—$175. 


New (i 

Presentation 

Series 

**The last word in the Gift 
Idea’? —C. H. Hulburd 


movement—exclusive ais sae 
Corsican Series—$175 models—$300 to $500. Presentation Series—$300 to $500 





ELGIN NATIONAL WATCH CoO., ELGIN, U.S. A. 





Elgin Watchmakers’ College 


Its work is conducted under the proven method The College also has a One-Year Improvers’ 
of H. R. Playtner, its President and Director. Term for workmen who have developed a sure sense 
The regular course conducted by the College is 3 of touch, have made a practice of studying technical 
years. In session 8 hours a day, 44 hours a week, books and trade papers, and have been employed 
11 months of the year. The work consists of lec- at the bench for not less than five years. 
tures, technical drawing and benchwork, 35% hours Send for Mlustrated Catalog 


per week being devoted to the latter subject. A 
Theory precedes practice. The student learns the Elgin Watchmakers’ College, Inc. 


why and wherefore before he begins a piece of work. 267 Grove Avenue Elgin, Illinois 
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NECKLACES and EARRINGS! 


EVER has their vogue been greater! Fall 

styles seem planned with the thought of 

a chain or earring of original design and rich 
color to give the costume its final touch! 

Many of the ideas for these striking chains 

and graceful earrings come from Paris—all of 


THE 


MAIN OFFICE AND Works, MERIDEN, CONN. 


NAPIER CO. 


Established 1878 


them appeal to women by their irresistible 
combination of skillful execution, smartness 
and artistic beauty. 

The entire line of Napier novelties repre- 
sents the distinctive and unusual in dress 
accessories. 

366 Fifth Avenue, New York 
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No. 209/2—Patent Pending 


No. 209/3—Patent Pending 

















Now made for all watches 


Our Gloria Expansion Watch Bracelet 


Can now be supplied for convertible and non-convertible women’s wrist 
watches. We have added this feature to our line in response toa very in- 
sistent demand from the trade. Now the Gloria Expansion Bracelet meets all 
panes for a bracelet to fit all watches, marked by excellence in style and 

eauty. 


Made in 1/10 Gold Filled and Sterling Silver White or Platinum Finish. 


Engraved or engine turned designs. 


Order Direct From Your Jobber 
We Do Not Sell to Retailers 


PROVIDENCE STOCK COMPANY 


100 Stewart Street Providence, Rhode Island 

























Je] The “KNOT-LOCK” 
Locks the Knot 


4. UNNECESSARY 

The ever increasing number of customers, requesting 
Jewelers to restring necklaces, or furnish bead cord or 
attachments adds another profit paying possibility to your 
store daily. 


They answer a long standing want, that does away with 
cement, no sewing back through threads, and precludes the 
showing of unsightly knots. Twelve sets, on an easel card 
for display purposes, with braided silk cord and stringer, 
together with instructions, complete at a very reasonable 
price. 


They are made in 10kt. Gold, Sterling Silver, 1-10 
Twelve Kt. Gold Filled, etc., and are sold through the 


wholesale trade. 





Write your wholesaler today and be the 
first to show them 


KNOT-LOCK MFG. CO. 


General Sales Office: 
31 North State St. Factory: 
CHICAGO, ILL. KOKOMO, IND. 
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—HIGH GRADE SILVER PLATED WARE— 


DEPENDABLE QUALITY—MODERATELY PRICED 


A Large Line to Practical — Useful 








Select From Every Day Sellers 
iain OUR SALESMEN ARE 
sonia NOW SHOWING THE 
Cc W. B. LINES IN ALL 


BREAD TRAYS 
CONDIMENTS 

FRUIT BASKETS 
SANDWICH PLATES 
VEGETABLE DISHES 
SALT AND PEPPER SETS 
CHILDREN’S TABLEWARE 
SERVING TRAYS, ETC. 


CHEESE AND CRACKER 
DISHES 


TERRITORIES. 





We suggest placing 
orders early for 
later shipment. It will 
enable us to give our 
customers better service 
during the coming busy 
season. 


Write for Circular N 





No. 2894-3—Three Piece Water Set 
E. P. N. S.— W. M. MTS. 
Complete lines always on display at our New York Salesrooms. 
Carried by all leading Jobbers 


racTorY | THE WEIDLICH BROS. MFG. COMPANY “.,-,344£5800ms 


BRIDGEPORT, CONN. 
Illustrations Sent on Request 
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Necklaces |[[ 
Real Stone Necklaces Fvans Cases 


(The Line with The Sterling Touch) 


Crystal, Onyx, Jade, Amethyst, Lapis, 
Turquoise, Opal, Aventurine, Amazonite, 
Agate, Quartz, Cornelian, 

Try also our 


Malachite Necklaces 


With and without Rondelles 


Coral Necklaces 


Graduated and Uniform 
Regular and Opera Lengths 
Pink—Red—White—White and Pink 


Also 


Ox-Blood Coral Necklaces 


The Latest Vogue 


Let us ship a liberal memorandum package for 
your inspection 


BORRELLI & VITELLI 


15 West 34th St., New York 


Vanity Cases 
Cigarette Cases 


Dorine Cases 
Flasks 
Coin Holders 


Finished in silver and gold plate 











Evans Case Co. 


Successors to 


D. Evans & Co., Novelty Dept. 
North Attleboro, Mass. 


New York Office; 9 Maiden Lane, Room 1301 
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KREISLER’S 
PLAT! NUM-KLA 


14 Kt. “kK c orRE ») 


TRADE-MARK 


CHAINS 


You can now offer a chain equal in wearing 
quality and equal in appearance to the expen- 
sive all-platinum chains at % the cost. The 
outside is made of genuine platinum (not 
dipped or plated) and will not wear off. The 
inside or core is of solid 14K gold. 























Through your jobber 


or wholesaler. 


Look for the 
Platinum-Klad 
trade-mark. 


Jacques Kreisler & Co. 


Manufacturers of Platinum and Gold Chains 


333 Fifth Avenue, New York, N. Y. 
Chicago Office: 1103 Heyworth Bldg. 


The illustration shows 
a cross-section of a 
Platinum-Klad chain, 
greatly enlarged. The 
outside is of genuine 
platinum WELDED 
on to 14K gold. 
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SMART NEW DESIGNS IN 


Diamond Platinum 


Bar Pins 


We are already receiving congratulations—in the 
form of orders—on this newly designed merchan- 
dise. It is wrong, tho, to call it merchandise— 
every piece in this new series is a work of art. 
They are created to please your trade. 
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Growing numbers of retailers are coming to use our 
special designs to suit “particular” trade. We will 
give immediate attention to your memorandum re- 
guests also. 


Jhe Dorst Compa 


Special Jewelry Manufacturers and 
Importers of Diamonds 


3rd and VINE STS. CINCINNATI, OHIO 
“The Jewelry City” 
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PRESTO 
Coin Vanity 


The Vanity with the Presto Coin Device 








Patented in 
United States 
and Canada. 
Other patents 
pending. 


PRESS THE BUTTON — 


and the Desired Coin Is Deposited in 
the Hand 


Here’s a vanity case that automatically dis- 
charges a nickel or dime by a slight pressure 
of the thumb—a simple operation which does 
not even require the case to be opened. Filled 
with coins in a jiffy. Holds a generous supply 
of nickels and dimes. 

It has all the good features of the ordinary 
vanity, including a large full-length mirror, 
powder compartment and bill clip. Exquisitely 
designed and finished both in silver plate and 
gold plate. 

The handiest, most convenient vanity case 
ever placed on the market, that’s the Presto 
Coin Vanity. 

Such a convenient vanity case is bound to 
make friends with the ladies. 

Be the first in your town to show this new 
vanity. Order from your wholesaler today. It 
will mean quick and profitable sales for you. 


Presto Cigarette Case Corporation 
North Attleboro, Mass. 
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THE ABOVE STYLE OF 
CASES ARE MADE TO FIT 
6/0 SIZE ELGIN OR JEWEL 
SERIES WALTHAM MOVE- 
MENTS. 


THE THINNEST AND BEST 
SELLING WATCH OF THE 
DAY. 


All Patent Rights Reserved 





TRADE MARK REGISTERED 





Roy Watch Case Co. 


MANUFACTURERS OF 


14 and 18 K Gold Only 
In Yellow, Green and White Gold 


15 Maiden Lane New York 


704 Market St. 


San Francisco, Cal. 

















Sanderson Mesh Bags SELL!!! 


























Right Thru the Year 


they sell. The values you can offer in San- 
derson bags of unsoldered mesh convinces 
your customer that the era of high prices is 
definitely gone. Write for sample assort- 
ment. We can supply mesh bags in the new 
shapes and trimmings, silver or green gold 


finish to retail for $4 and $5. 


Jewelers write us of big results from 
feature displays of Sanderson mesh 
bags. Our line enables you not only 
to meet competition but to beat it. 


Sanderson Manufacturing Co. 


Temple and Public Sts. 
Providence, R. I., U. S. A. 


New York Office: T. K. Benton, Room 801, 320 Fifth Avenue 
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NEW YORK OFFICE SAN FRANCISCO OFFICE 
SIDNEY ROTHSCHILD JoHN S. ADLER 
12 John St. 57 Post St. 


Pearl Necklace Snaps 





U. S. Patent No. 1,352,591 


Sold Through Jobbers 


CANADIAN OFFICE . : CHICAGO OFFICE 
J. Boas Harry C. Schick, Inc. SIDNEY H. IsRAEL 
13 King St., West 99-105 Chestnut Street 31 No. State St. 
Toronto, Ont. NEWARK, N. J. 














New 


Creations 


Really 
Sculptured 


J. B. BOWDEN & CO. 


RING MAKERS 
15-17-19 Maiden Lane New York 
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| CharlesT Doug herty Colne. © 


ad Scns ce BA STONES 
7-11 West 45%Street, New York, 


Pearls Pearl Necklaces 
Pearl Ropes 
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THE CASE — “Ss / GUARANTEE 


(MADE IN ALL METALS) 


You Get When Using 
Daving’s Three Piece 
Cases 


Also Distinctive Designs. 
Protects the Movement. 
































79 NASSAU ST. 
NEW YORK CITY 


OR OVAL MOVEMENTS OF ALL SIZES 


JOSEPH DAVING 


MANUFACTURER 


COMPLETE WATCHES WITH RECTANGULAR 





JULIUS WODISKA 


Manufacturer 
of 


Mountings and Mounted Jewelry 
182 and 184 Broadway 


NEW YORK 
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Henry Freund & Bro. 65 Nassau St, New work Sole Agents 


AMERICAN PEARLS 


Pearls and Baroques Individual Pearls Pearl and Baroque 
in Pairs for Earrings — Necklaces 


Bunde & Upmeyer 


65 Nassau Street, New York 
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Look to Us to Deliver Your Clock Wants 


From Stock, Without Delay 


Wholesale Distributors for 


Seth Thomas Clock Co. 





New Haven Clock Co. Sessions Clock Co. 
SETH THOMAS RIDEAU Waterbury Clock Co. Wm. L. Gilbert Clock Co. 
Herschede Hall Clock Co. Western Clock Co. 
Ansonia Clock Co. Ingersoll Watch Co., Inc. 


Wm. Hobbs Clock Co., in. 10-12 Maiden Lane, New York 
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MADE IN 


NEWARK 


MEANS 


QUALITY and RELIABILITY 


Jewelry of Highest Grade 
and Latest Styles 
























— & Co. 






Riker Brothers Tce BRACELETS 
































































Manufacturing ens Karat abe Burstow, Koilmar & Co. Byres Engravers and Engine Turners 
lumbi 1 
42-4-6 Genie a nen 18 Columbla Street Green a Columbia Sts., Richardson Bldg. 
2 trauss t 
Shafer & Douglas, Inc. wera - i % prio Lad poy 
= it Manufacturers of Rings 0 Kt. & 14 Kt. Gold Chains & Jewelry Rings. ‘‘Rings that sell themselves.” 
Office and Factory 68 Orchard Street 473 Washington St. Newark, N. J. 9 CLINTON STREET 
ELK TOOTH CHARMS, CARD CASES 
Meyer & Gross Andrew O. Kiefer Co. ALBERT ABRECHT 
M Exclusive Ring Makers Est. 1889 

G Manufacturers Gold Rings Mfrs. of 10 Kt. Jewelry and Chains 
Trade-Mark 401-407 Mulberry Street 61 Arlington St. 38-40 Crawford St. Newark, N. J. 
Assayers— —Chemists “L. L. & 8. GOLD ALLOYS” The Eleder-Hickok Co, 

Metz Platinum Refining Co. Yellow, Green, White and Red [Formerly Lebknecher & Co.] 
. Platinum — Gold — Silver L. LEBER & SON aceite tee of Original 
2 Wainut Street Phone Market 0867 149 N. J. R. R. Avenue Designs in Sterling Silver Hollowware & Novelties 

— & Co., mae Sterling Fireless Silver ALFRED E. SANDOZ 

s Reduces polishing t minimum and obtains Fine Gold Mountings for Leather Goods 
K a, — ae, _ Grade K setiiei ates britiienee. en Frames for Travelers’ clock cases, cigarette 
= antes JOHN J. JACKSON & CO. end Vanity Cases. 253 N..J. R, R. Avenue 
All Sterling and Fine Sillvers—Rolling fer the Trade Phone, Market 6589. Entrance on Lum Street 





L.M.Van Moppes Company 

bates ory - haiaias times, Martin H. Wiedmann Toate Crescent Ring Co., Inc. 
nequalie Tilliancy = “Co 

and smallest possible loss 120 Clinton Ave. 14 if ue. | Ok ss — Soh i Wl Ss 


in weight—Guaranteed. Phone Waverly 8016, 
































SCARF PINS For Jobbers Exclusively 
23 Longworth St., Newark, N. J. Mark New York Office Factory and Offlee 
STERN MFG. CO. 9.Maiden Lane 109 Oliver Sty 
arles A. Parker, Rep. ewar + ie 
To Jobbere Only 72-74 Tichenor St. GRAY-RINDELL Co., Inc. Tel. Cortland 6235 Tel. Market 377 
lati d 
ie + uk fen et ee Ore ee BORUT & RONECKER 
20 Lawrence Street 

teat ° Phone Market 8538 Manufacturers of 
senate TIN me ERED SUNOS AND MOUNT ta 

‘o Jobbers Only. - u rry r 

W.L. Robertson Co. ENGINE TURNING BARASSO & BLASI 
Assayers and Refiners E. M. Hood 
gehen Tel. Market 3023 32 Clinton St ines at 110m canlotans to Grae ant Coane Mame 
. . cla 

Why Waste Anything Now? Bt gerne 9 Scarf Pins, ~ — a 
RINGS—A specialty with Clinton Refining Co. wpa te MR. 





PLATINUM, GOLD AND SILVER SCHWITTER, CLOVER & STARKWEATHER, Inc. 


Smeliters, Refiners, Metallurgical Chemists 


Louis Bleiberg 














Tel. 8790 Market 67 Hamilton Street 353 Mulberry St. Newark, N. J. Gold, Platinum, Metals, Silver 
What Is the We A. &S. W. Granbery Tel. Market 6629 312-320 Passaic Ave., Newark, W. J. 
Jabel Ring Mfg. Co. wee 1 erreratee) J. HOOKAYLO 
putting out now? That Is the question II wasewerk Kinney, Orchard and Scott Ste. ne Se 


the ring trade is asking. 23 Marshall St. Office and Factory 15 Mechanic Street 


TIBBITTS & KAPPMEIER || eg “0k & Angell, Inc. || GooDMAN, BASHOVER & WEINSTEIN, INC. 


14 K. Jewelry 

















































































Makers ef PLATINUM FRONT and GOLD JEWELRY ; 
Telephone 6687 Market 98 Lafayette St. 407 Mulberry St. 391 Beds a ey 
The Leonhardt Mfg. Co. 
nny ney nell ag a ret Ha 7 ee on teen” 
’ ’ ’ - u r . mporters — Lapidaries — Dr n 
T. C. GLASER CO. 7 A trial will convince . 

93-107 Lafayette St. Newark, N. J. FREDERICK CS. LAUTZ, Inc. Phone Waverly 0719 Hobbs Bldg. ., 5 Oliver st. 
@VAL, CIRCULAR, STRAIGHT LINE, AND BROCADE High eae Ge A JOHN C. NORDT 

ENGINE TURNING Phone Market 7893 367-369 Mulberry” St. Menetactrers of Settings and Catteries 

George L. Horle 
Market 6628 Greeon and Colembla Sts. THE LEDOS MFG. CO. L. Fritzsche & Co. 
Manufacturers of Crowns, Pendants and Bows Fine Gold Jewelry. Lucky Horse- 

Acme Ring Mfg. Co. Telephone 4446 Market 34-36 Pearl Street shoe-Nail Bracelet. 
Acme Rings represent the Highest Point in A Broder 480 Washington Street 
ring making. QUALITY ALL THE TIME. ® 
Tel. 823 Market 43 Lawrence St. Wholesale Jeweler, is now located at Jewelers’ Settings and Solders 

Room 903 9-15 Clinton Street Refiners and Smelters 
ae Stump! & Sinder | Special Solder for 18K White Gold Baker & Co., Inc. 
Rings, in Gold and Platinum. ; J. J. FISCHER N. Y. Office, 30 Church St. 54 Austin &. 
Crawford St. 245 N. J. R. R. Ave., Newark, N. J. Phone Market 9116 











Ziruth-Burgess Co. 







Philip Woolf LOUIS BASS Unbreakable Chains—High Grade 18 
Makers of 10-K. and 14-K. Gold Jewelry General Line of 10-14 K. Ladies’ and Gent’s Rings of and 14-K. Gold and Platinum Chains 
Merchandise that brings repeat orders. Attractive every description a specialty. Special orders solicited. 30 Court Street 
prices to Jobbers. 412 South 14th Street 336 igalberey St. Phone, Market 8197 

































H. |. SCHNEIDER 
Wm. H. Taylor & Co. —_||THE NEWARK JEWELRY FINDING CO. 50-58 Colembla Strat yy g 
Established in 1895 JEWELERS’ FINDINGS Mfr. of High Grade Rosaries and STERLING 
Chain Findings in all colors and qualities Catalog Sent on Request ~~ chains in 14K and Sterling Silver. 








~~ 68 Orchard Street Telephone Market 3489 358 Halsey Street Every Rosary made with a conselenee. Trade-Mart 
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Splendid Selection of 


HAFIS WATCHES 


Always in Stock 





A2765—Tonneau Bracelet Watch, 6% ligne, 18 kt. Belais 


White Gold. A2700 Oval shaped Hafis movement. 


Enameled figured dial. $65.30. Actual Size. 





eae 

A2865—Tonneau Bracelet Watch, 6% ligne, 18 kt. Belais. 
$57.30. Actual Size. 

These prices subject to Jewelers’ Circular Key Discount. 





Makers of the famous 


HAPPINESS WEDDING RING 


Pat. 11-29-21 


M. SEIGER & SON 


93-95 Nassau St. New York 


























To Satisfy the Present Fad 


we are importing an 
exclusive line of all kinds of 





Genuine Stone Necklaces 





of the prettiest shades 
and dainty combinations 


F. Vitelli & Son 


The Cameo House 
277 Broadway, New York City 
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Established 1839 


Simons Bros. Company 


Philadelphia 
New York Chicago 
13 Maiden Lane 31 N. State St. 
San Francisco, 140 Geary St. 
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At a price 
that will surprise you 





Stern Manufacturing Co. 


Samples Upon Request 
To Jobbers Only 


72-74 Tichenor Street, NEWARK, N. J. 
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Announcing the new 


ANNIVERSARY PATTERN 
1847 ROGERS BROS. 


SILVER PLATE 
Ready for delivery in August 


Z. W. J OHNSON 14 Maiden Lane, New York 




















Phone Cort. 0290. 











Traveling Clocks 


At $10.50 each—one-day, 7 Jewels 


At $18.00 each—eight-day, 15 Jewels 
All Radium Dials 


Enclosed in best quality leather cases. 
Fluffed Lamb—Brown, Gray, Green and Blue. 
Ecrasa—Rose, Blue, Purple. 
Persian—Red, Blue, Green and Black. 
Your inquiry solicited. 


THE HERALD NOVELTY COMPANY, Inc. 


Manufacturers of 
Jewelry Cases, 
50 West 17th Street Traveling Clocks, New York City 
Silverware Rolls 
Display Fixtures 











Diamond Mountings and 


Platinum Diamond 
Mounted Jewelry 


Wrist Watches 





No. 75 


SYLVAN ve 


Manufacturer and Importer 


33-35 West 46th St. 
New York 











Memo Selection Sent 
Upon Request. 
No. 50 





























IMPORTED JEWELRY DUSTERS 


With Ebony Finished Handle 8% Inches or 11 Inches 
Long. Very Fine Soft Feathers 
In Either Blue, Green or Red 


Price $9.—Doz. 


Special Prices to Material Houses and Jobbers. 


The Maron Manufacturing Co. 


519 West 45th Street New York City 
WINDOW OUTFITS — DISPLAYS — TRAYS — BOXES 

















July 26, 1922. THE JEWELERS’ CIRCULAR 39 


Be Prepared 


When the Schools Reopen 
Profit by the Fall demand 


Good Platinum Jewelry 


can be made only by first class men. We have 
endeavored to pick the best men for our shop, 
so it is needless to say what we can produce. 


for Class Pins and Emblems 


Make your arrangements NOW. Be ready to 
meet the demand for Grouse Emblem pins and 
rings when the school organizations resume 
activities. 


Try us 


Weissner & Schierer, Inc. 


Manufacturing Jewelers 
5 South Wabash Ave. CHICAGO, ILL. 
We Specialize in Order Work 


There is 50% profit for you in selling Grouse 
emblems, and you can handle our line without 
investing a cent. Write today for FREE sample 
assortment and complete Grouse catalog. 


C. K. GROUSE CO. 
6 Bruce Ave., No. Attleboro, Mass. 








THE BUYERS’ DIRECTORY 


Price $1.00 
The Jewelers’ Circular, 11 John St., New York 


S 


Say eel 
ainp ey 2° 
Ge ee Oe 


CASH TALKS. tre scr vou tite i 


Your Sweeps, Polishings, Hand-Washings, Gold, Silver, Platinum and Plated Scraps will talk cash 
the loudest when they are sent to a Tried, True an’ Reputable Refiner of the kind and character of 


THE HOUSE OF DEE 























We manufacture real 


Let us supply you 

with soft platinum DEE-NASEE. are ee 

plates, solders and DEE-NOTES ers in 10Kt., 14Kt., 

wires, also in 5%, DEE-PENDABILITY 18Kt., also white golds 
and red golds. DEE 


GOLDS have excellent 
THOMAS J. working properties. 


DEE & CO. 


Manufacturers and Refiners 
GOLD—SILVER—PLATINUM 
Refining and Manufacturing Plant 


Purchasing and Sales Dept. 
S Se. Webash Ave. CHICAGO 317-319 E. Ontario St. 


10% and 15% iridi- 


um platinum. 
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Sells to net you a Fine Profit 
STONE-SET BANGLE BRACELET WITH CATCH 


An attractive, inexpensive Bracelet, in steady demand. 
Made in White, Green and Yellow Gold Filled. 
Securely set with Fine Quality Stones in a variety of colors. 


LEACH & MILLER CO. 


FACTORY 
ATTLEBORO, MASS. 











THOMAS E. SMITH, New York Rep. A. H. BULLION, Pacific Coast Rep. 
‘ ' 9-11 Maiden Lane 220 Post St., San Francisco 
Send for a Selection 
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Judging Cases’ 
on their Merits! 


That’s what the trade has been doing with Emerson Watch 
Cases. The verdict, rendered after years of constant use, is: 


Perfection in Design and Workmanship 
Quality Unexcelled 


In Short, cases of character and distinction, backed by a repu- 
table concern whose success has been won solely on the merits 
of its products. Justice to Yourself demands a fair trial of 
Emerson Watch Cases. 

Endorsed by leading Importers and Wholesalers 


Our Specialties 





5” 6” 614” Ovals 
6%” 634” Rectangulars 
834’” 934” 10%” Round 








2 PIECE CASES—14 K., 25 year, White, Green and 
Yellow gold filled. Tonneau and Square Octagon 


shapes. 


i pee eas rs oot ee bs Det 
Jouis Watch Co. | verson WATCH CASE CO., Ine. 





Factory: Grenchen (Switzerland) 67:40 Bciden Lane Factory 
178-180 Emmett St. 
New York Office: Room 52, 12 John Street New York Newark, N. J. 
Telephone Cortland 7520 Through your Jobber Send 


for Selections 


or Wholesaler 

















THE BUYERS’ DIRECTORY 


Price $1.00 








Jewelers’ Circular, 11 John St., New York 
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STERLING SILVER —A BEAUTIFUL NEW LINE— 


925/1000 Fine 








NOW READY FOR THE TRADE 


Complete lines on display at our New York salesrooms 


Illustrations sent on request 


SANDWICH PLATES 
BREAD TRAYS 
COMPORTS 

BOWLS 
MAYONNAISE SETS 
FRUIT BASKETS 
WATER PITCHERS 


41 


STERLING SILVER 
925/1000. Fine 





No. 7789—Bread Tray—12!4 in. long x 6% in. wide 





No. 7753—Salt and Pepper Set—3% in. high 


A large and varied line of new numbers consisting of most popular selling items 


FINE DESIGNS—-GOOD SUBSTANTIAL WEIGHTS — EXTREMELY ATTRACTIVE PRICES 





Carried by all leading jobbers 


FACTORY: WEIDLICH STERLING SPOON CO. a 





BRIDGEPORT, CONN. 








This is the first offering 
of the new Improved 
Three Piece 25-Year Gold 
Filled Case, that 


1. Gives you a good profit. 
THREE PIECE CASE in 10% 


2. Prevents Fopaws. Ligne, Short Logg e 25 year 
, . : 14 Karat White Gold Filled; 
3. Gives better satisfaction Sapphire in Crown. Each case 


to your customers artistically chased and engraved. 
. 
This Three Piece Case keeps the movement in 
place and protects it from dust and dirt, thereby 
preventing troublesome repairs. Also affords an 


Samples sent to easy and convenient inspection of the movemet. 











wholesalers 


Sold Through Wholesalers Only 


DIEL WATCH CASE 


“Makers of Good Watch Cases” 


Trete 5. C.CO 





CPRRANTE a . , 
14 KARAT Pacific Coast Representative—Jno. S. Adler, 57 Post St., San Francisco, Cal. 


Our Guarantee 


Whenever our stamp = ap- 
pears on a case, you can rest 
assured that it represents 


high quality and full value. 


We apply the idea of “hon- 
est principles and honorable 
practices” in the manufac- 


ture of all of our cases. 


cc, Inc. 


uate. 309 GRAND STREET NEW YORK, N. Y. t# 4y.c.CO7 mare 


ZapRRANTED 
14 KARAT 
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GenuineGalf- Mahogany Brown. 
Hand Tooled a Hand Lac ed &, 
Suede Leather Lined. With 


Can be retailed 


wi your usual 


profit at each 


C.L. Reed Co. 


I; neorporated 189 


Craft Leather Goods 


TLi of Leather. Lti 
373 TAK ‘hee. CSS Nee York. 








\ gs 


te 


No. 21 No. 206 No. 219 
These Mountings are made in 14K dark or light Green and White Gold with 18K Tops. 
Range from $6.00 to $10.50 each. SEND FOR SELECTION. 





— 





Sizes 144 C to 1 C, 
14 K......$4.00 Lo ea $4.00 14 K Gold.$3.00 
i8 K:......$5.25 Lo $5.25 18 K Belais . $4.25 18 K Belais . $6.50 


MEMO SELECTIONS SENT TO RESPONSIBLE JEWELERS 


LESCH & LEWIS CO. anutentutiog ond 


Wholesale Jewelers 








No. 202 
Finest Hand Carved. Prices 





14 K White, $6.00 
18 K White, $7.50 


5 South Wabash Ave. 
CHICAGO, ILL. 
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Gold Case Factory and Service Workshops, Gruen Watchmakers Guild, Time Hill, Cincinnati, 
where the jeweler’s watchmaker can obtain standardized duplicate parts promptly. 


The Lowest Price 
for a Quality Watch 


‘The difference between a watch made to sell and one made to run, 
can not be seen with the untrained eye. 


TUT 


ities 


mom 


Gruen watches could be made to sell as cheap as any, but Gruen 
quality, Gruen standards of craftsmanship and fine watch construc- 
tion, can not be put into a watch which retails below $25. 


When you buy a Gruen watch at $25 and up, you pay the minimum 
price for a real watch, and you get with it at no extra cost, a name 
which stands for dependability, artistic design and lasting satisfaction 
wherever good watches are known. 
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GRUEN WATCH MAKERS GUILD 


Masters in the Art of Watchmaking since 1874 
Time Hill—Cincinnati, Ohio 
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Western Branch: Canadian Branch, New York City General Ageney 
517 Loew's State Bldg. Toronto 512 Fifth Avenue 
Los Angeles 
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Abel Bros. & Co. 16-18 Maiden Lane 
Diamond Jly., Mountings, Watches, Diamonds 


American Gem & Pearl Co. 6 W. 48th St. 


Prec. Stones, except diamonds 


Baker & Co., Inc. 30 Church St. 


Jewelers’ Settings and Solders 


Baumgold Bros. & Co. 


Diamond Cutters 


Binder Bros., Inc. 15 Maiden Lane 
Gold and Silver Mesh Bags and Chains 


R. A. Breidenbach 51-53 Maiden Lane 
Diamonds and Precious Stones 


Alpheus L. Brown 6& Nassau St. 
Watches: Waltham, Elgin, Howard, Hamilton 


M. B. Bryant & Co., Inc. 7 
Ring Makers 


Carter, Gough & Co. 


Manufacturing Jewelers 


71 Nassau St. 


Maiden Lane 
9-13 Maiden Lane 


Dattlebaum & Friedman 
Ring Makers 


Davidson & Schwab, Inc. 58 W. 40th St. 
Mountings and Diamond Jewelry 


15 John St. 


Jacques Depollier & Son 15 Maiden La. 
Platinum and Gold Novelties, Bracelets 


Derby Silver Co.’s 16 Maiden Lane 
World Renowned Hollow and Toiletware 


Dieges & Clust 15 John St. 
Medals, Badges, Class Pins and Rings 


Wm. B. Durgin Co. Silversmiths 
The Gorham Bldg., Fifth Ave. and 36th St. 


Elem Watch Co., Ltd. 


Swiss Watch Manufacturers 


198 Broadway 


Freudenheim Bros. & Levy 


Diamonds 2 Maiden Lane 


Goldsmith Bros. 20 John St. 
Gold, Silver and Platinum Bought and Sold 


The Gorham Co. 
The Gorham Bldg., Fifth Ave. and 36th St. 


J. Gottlieb 


Importer of Swiss Watches 


A. J. Hedges & Co. 11 John St. 
Makers of 14kt. and Mourning Jewelry 


Henshel Co., Inc., The 
Makers of Bluebird Pearls 


66 Nassau St. 


392 Fifth Ave. 
cor. 36th St. 


Herpers Bros. 
Settings 


Leon Hirsch, Inc. 37-39 Maiden Lane 
Watches and Movements, Lever or Cylinder. 


35 Maiden Lane 


Holland Diamond Cutting Co. 15 John Sst. 
Finest Quality Diamonds and Cutting 


Ibex Watch Co. 9-11-13 Maiden Lane 
Swiss Bracelet Watch Manufacturers 





Ideal Watch Case Co., Inc. 


Watch Case Manufacturers 


Kent & Woodland 


Bracelets 


Wm. B. Kerr Co. Silversmiths 
The Gorham Bldg., Fifth Ave. and 36th St. 


Ketcham & McDougall 


Thimbles, Eyeglass Holders 


Julius King Optical Co. 
Opera and Field Glasses 


54-58 Canal St. 


12 John St. 


15 Maiden Lane 


12 Maiden Lane 





New York 


leads the world with its com- 
petitive markets, the same as 
it does with its skyscrapers, 
hotels, theatres, A trip 
to New York at least once a 
year is not only a delightful 
vacation, but is also a source 
of profit and education to the 
careful buyer. 


etc. 


Plan to Spend 
a Week in 
New York 











H. C. Kionka & Co. 


Importers of Diamonds 


15 Maiden Lane 


Jonas Koch 37-39 Maiden Lane 


Jewelry and Watches 


Lenga & Spitz 
Importers & Mfrs. 


Levitt & Gold 71 Nassav St. 
14-K. Mesh Bags, Vanities, Cig. Cases. Nov. 


L. & S. Loeb 358 Fifth 


Bracelet Watches & Flexible Bracelets. 
Frank T. May Co. 2-4-6 W. 45th St. 


Mesh Bags, Vanities in Gold, Plat. & Silver 


J. Mehrlust 15 Maiden Lane 


Diamond Jewelry of the Highest Class 


B. & I. Moskowitz 71 


Importers of Diamonds 


9-11 Maiden Lane 
of Fine Swiss Watches 


Ave. 


Nassau St. 





H. Z. & H. Oppenheimer 


Diamonds 


Frank Pollak 


Importers of Swiss Watches 


170 Broadway 
214 Chrystie St. 
Preston Bros. 100 W. 21st St. 

High-Grade Platinum Wrist Watches 


W. I. Rosenfeld 


Diamonds and Pearls 


Charles Schimek 110 W. 47th St. 
Pearl Mesh, Diamond, Platinum & Gold Chains 


562 Fifth Ave. 


Segman & Abrahams 102-4 Fulton St. 
Platinum Mountings and Diamond Jewelry’ 


Arthur Silberfeld 170 Broadway 


Imp. of Diamonds, Pearls & Precious Stones 


Sinnock & Sherrill 15-19 Maiden Lane 
Solid Gold Emblem Goods to Jobbers only 


Staiger & Sons 2-Maiden Lane 
Platinum Mountings and Diamond Jewelry 


Geo. O. Street & Sons 
Ring Makers 


U. S. Agency Omega Watch Co. 
Spec’ty Imp’d Bracelet Watches 21 Maiden La. 


R. Wallace & Sons Mfg. Co. 
Silversmiths 411-413 Fifth Ave. 


A. Wallach & Co. 37 Maiden Lane 


Gold Bags, Vanities and Chains 


2 Maiden Lane 


Warwick Sterling Co. Bush Bldg., 42d St. 
Sterling and Leather Novelties 


Whiting Mfg. Co. Silversmiths 
The Gcrham Bldg., Fifth Ave. and 36th St. 


A. Wittnauer Co. 


Importers of Watches 


Julius Wodiska 


Diamond Mountings 


30 West 36th St. 
182 Broadway 


Wolfsheim & Sachs, Inc. 


3oxes, Trays, etc. 


J. R. Wood & Sons 15 Maiden Lane 
Diamord Cutters—Wedding Ring Makers 


Woodside Sterling Co. 347 Sth Ave. 
Mail Order Silversmiths to Jewelry Trade 


35 Maiden Lane 





Cut Crystal, Fine Glass, China 
Lamps and Mounted Ware 











L. Bernardaud & Co. 46 Murray St. 


French China, Tableware and Bric-a-Brac 


Empire Cut Glass Co. 39-41 W. 23rd St. 
Popular Price Quality Cut Glass 


Maddock & Miller, Inc. 54 Murray St. 


Royal Worcester China, Open Stock 








= 
(=) 














BUY IN NEW YORK 


[cS] 
(3) 






































July 26, 1922. THE JEWELERS’ CIRCULAR 45 











| nS oa 

















THT 


th tit itt tit 


TH 





Tt 


TH 





Tot tit rh 


Tt 





TH 








itt 





Tt 


LH 


tit ttt 


tit 


ian 


G9" 


Vile 


iit 


. 
‘ gn 
® a 








Tot 




















































































































! hie 
z?| GOLDSMITH. STERN &C j 
; TH. ST O. IF 
ipa CABLE ADDRESS . ’ Het | 
Me 7 5s TELEPHONE nt 
GOLSTECO 136 WEsT 52nd St,.NEWYORK Circiz-5200 Tk 
NEW YORK Mi 
Branch Offices vinin 
CHICAGO, ILLINOIS AMSTERDAM. HOLLAND PARIS, FRANCE Nii 
! 31 NORTH STATE ST. 10 TULP STRAAT 51 RUE DE CHATEAUDUN { int: 
BRANCH FACTORY- ATTLEBORO, MASS. Inne 
hee 
d a —————— 
)} ttt — ttt tir trt—ttht —t f{— itt ttt — th ttt tt \ 








2 


“ . 
=> = Oo AA a, 
J > Y, 4 ‘ 





THE JEWELERS’ CIRCULAR July 26, 1922. 








The INTERNATIONAL SILVER CO. 
ceAnnounces 


A NEW MASTERPIECE ofthe CLASSICS 


- 





THESEUM 














The Theseum 


An ancient temple, erect- 
ed in Athens, 2300 years 
ago, Still in remarkable 
preservation. 









Theseum is also destined 
to have inspiring success. 
Theseum will also be na- 
tionally advertised. Jewel- 
ers who have experienced 
the turnover in Interna- 
tional Sterling will place 
their orders now. Delivery 


After months of study of 
style trends; after months 
of creative effort, we have 
produced — Theseum. In 
design, it is purest classic. 
In appearance, massive. In 
finish, bright or gray. 
Briefly, Theseum is an- G > September 1. 

other of those master- ° Wrought from Wilcox & Evertsen 
pieces which have broken > ; ° International Silver Co., 
all records for sterling AYeyi Te! Silver Successor 


Meriden, Conn. 








sales. 


INTERNATIONAL 


STERLING 


























BS INTERNATIONAL SILVER CO. £3 
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Tea Spoon 


Stlverplatey 
* ROGERS & BRO. A-1 


(TRADE MARK) 


Rogers & Brother 


Modeled Handle Waterbury,Conn. 


French Blade 
» Medium Knife 


’ 
International Silver Co. 
Successor 


INTERNATIONAL SILVER 
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No Charge for This Chest 


Anniversary Gift Set for Price of Silverplate Alone 


The new “Anniversary” pattern in the special Anniversary Gift 
Chest offers you a merchandising opportunity that you should 
make the most of. 


For newspaper cuts featuring pattern and chest write at once 

to Sales Promotion Department, International Silver Co., . Jf 

Meriden, Conn. 
Sugar Shell 


1847 ROGERS RO 


LVERPLATE 
SU Sees esegK INTERNATIONAL SILVER CO. * 
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“Anniversary” 
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1204 CHESTNUT 


SAN FRANCISCO 
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FIFTH AVE. 
WABASH AVE. 


NEW YORK: 411 
CHICAGO: 10 SO. 
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No charge 
for this beautiful 
Velvet-lined 
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26-Piece Dinner Set 
« Complete 
aye $31.75 
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‘DY tit Buffe [ 


Here is a decided Novelty! 


A flat, portable, velvet-lined case, which 
keeps the silver perfectly—either on the 
sideboard or in the drawer. Se  Con- 
venient, too, for setting the table. 


And you pay only for the actual silver- 
ware—the Buffet comes without added 


charge. 





REMEMBER THE CASE 1s FREE 


~ 1) 
@ | 
| Win en 
H: andy for table setting Nh i 
Brings silver to the table oe Siva not in use 
all at one time ( , ‘ ye = slips into the 
& Saves steps Ee . a Wee: y > sideboard drawer 
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“Petit Buffet” trade-mark, Reg. U. S. Pat. Off., Pat. applied for. 
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